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New and Diversified Program of Great Importance 


ENTAL exercise on the part of the mer- 
M. chant on the problem of selling is what is 

most needed in the industry today. Things 
have been coming too easy in the last few years and 
the effort has been not always in the direction of 
‘getting more shoes sold right.”” The lessons of the 
past month, with its “misplaced clearance season,” 
indicate a necessity for a revival of merchandising 
ability. 

When the slump in sales came, the merchant did 
not look first to the gingering up of the selling staff 
and advertising, but rather to cutting off the source of 
supply of more shoes. A time will shortly come when 
some merchants will regret that their first thought 
was rejection of merchandise and not stimulation of 
sales of merchandise. It is not a pleasant chapter in 
the excellent history of the retail shoe industry—it 
will be regretted. It was a symptom of industrial 
Bolshevism, and a supreme selfishness. The principle 
set up by association co-operation was dealt a nasty 
blow. If the goods were returned instanter without 
letter or notice or without opportunity for explana- 
tion or adjustment, is it not logical to.expect a boomer- 
ang by and by. With letters and telegrams so 
cheap and arbitrations are possible—why the dis- 
courtesy, to put it mildly. 

The real effort should have been applied to mer- 
chandising; a gingering up of the sales staff; an in- 
telligent use of advertising; a mental awakening of 
the store to the new conditions. 

The shock of the 20 per cent Wanamaker cut gal- 
vanized the retail industry into selling activity. 
Would you believe it, that the 20 per cent flat reduc- 
tion stunt was a fluke, caused by the inability to get 
the labor or the tickets to re-mark all of the mer- 
chandise. It turned out to be a tremendous advertis- 


ing feature. Its effects were both bad and good. It 
certainly would have been less spectacular if the ad- 
vertisement had simply said that the merchandise 
was re-ticketed. There were some good effects of the 
Wanamaker price agitation; let it be known that 
many a merchant got rid of his end sizes and odd lots 
and likewise many a merchant sold shoes at regular 
prices, because of the activities of so many stores in 
revitalizing the public pocketbook in its pleasing 
practice of transferring the money to the merchant’s 
cash register. 

The lesson of the day is in what method you are 
pursuing in selling shoes. The “Recorder” has often 
preached the advantage of diversity of material as 
an economic safeguard on prices. How about a little 
diversity of methods in the merchandising of shoes? 
When have you gone over your mailing list? When 
have you sent out a personal letter to your customer 
friends? Have you taken advantage of the club trade 
by getting directories of the lists of members and send- 
ing them a bang-up selling proposition on some special 
shoes? 

What is the idea of grading down the custom of your 
store by the appeal of price? What is to become of 
your better trade? When are you going to adopt the 
only guarantee possible in the store—the guarantee of 
correct fitting? Can it not be that there is as much 
indignation on the part of the public against fitting 
methods which often necessitate the purchase of 
another pair of shoes because the first pair were in- 
tolerable? 

It may take ‘next door to a calamity” to start 
some stores into the path of better shoe selling; for 
be it known, that the methods of merchandising have 
not had the proper development in the last five years. 
It was all very well to let initiative slumber on the 
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selling end of the business when supply was less than 
demand, but mark, you well, with the buyer’s market 
prevailing from customer to tannery, it is time for 
wide-awake methods. 

Strive for a diversity of trade, a diversity of foot- 
wear to appeal to your community and don’t let any 
one opportunity for sales making go by without 
being tried. We are of the opinion that the retail 
industry can achieve a rebirth of merchandising 
ability and have set our every effort in that 
direction. 





Diversity for the Manufacturer 


HIS subject “diversity” of effort is not to be left 
alone to the retail merchant. It has a parallel 
significance to the manufacturer. 

Let us give you two illustrations. This past week, 
a stock of $5,000,000 worth of shoes was thrown on 
the New York market. What brought about this 
dumping—a mistaken idea that the powers of finance 
were greater than the powers of individual merchandis- 
ing incentive. What a miserable spectacle in shoe 
selling, in the hiring of Grand Central Palace for a 
free-for-all bargain sale of $5,000,000 worth of shoes! 
Let us say to our merchants, take courage by just 
this instance. There is nothing can ever take the place 
of the contact of the merchant and his salesmen with 
the customer over the fitting stool. This financial or- 
ganization which saw such glowing opportunities for 
profit “‘in the million pair” have learned a lesson that 
might well be passed on to others who think that 
they can exploit an established service industry by 
the powers of cash. 

We wonder as to the situation of the firms men- 
tioned. “Contracted the entire output of four large 
factories.” Did they not sell their birthright for a 
bulk order? 

The other example is that of a leading shoe manu- 
facturing house which six years ago enjoyed the 
patronage ot 37 fine shoe stores. The entire output 
of the factory was taken by these 37 stores. The 
manufacturer with considerable foresight evolved 
this idea. “If any one of these 37 stores smashes, it 
will make it uncomfortable for me. If two or more do 
so, I will be in a bad way. I think I will diversify 
my clientele.” 

By extensive advertising, energetic salesmanship 
and active selection of customers, this manufacturer 
built up a list of 1,200 customers. It is true that 
many of the orders were small, but the aggregate was 
most encouraging numerically and geographically. 
It was no longer necessary to stand the dictation of 
37 autocrats of the buyer’s desk, who detailed their 
shoes to the very shade of bottom finish and luster 
of eyelet, each different from the other, but it was 
possible to give to more people an appreciation of 
gcod factory workmanship on tested factory lasts 


June 5, 1920 


and patterns. When it came to money matters, the 
1,200 customers made possible a 30-day average col- 
lection where, with 37 customers, the average never 
was better than 68 days. And there you have it. 
All to the credit of diversity which brings initiative. 

If the trade now will look to a diversity of ma- 
terials, so that there can be no over demand for 
a popular shade with its attendant higher 
price, but instead a goodly demand for all types 
and finishes of leather; second, a diversity of 
patterns which will give a variety of styles, but 
retaining the strong virtues of being confined to 
good fitting lasts that have been tested by time 
and that are not the whims of the moment. 
and third, adiversity of markets and by markets. 
we mean not the patronage of 110,000,000 people 
in the United States, but the good will and ap- 
preciation of quite a few of the people listed in 
the 800,000,000 shoe wearers in the world. 

To those adventurers in foreign fields who have 
paved the way in merchant’s satisfaction in other 
lands, much credit is due. It is not too late to send 
good American footwear to every corner of the globe 
in the values and materials suitable to their needs. 
Such a diversity of business has many advantages. 
It gives ar even run of production, not affected by 
any one country’s temporary ebb-season. It makes 
for prosperity of not only the factory and the workers 
but the community and the nation. It even benefits 
the domestic shoe merchant by giving him the ad- 
vantages of contented workmanship, plus the up- 
grading possible in a business of year-around con- 
tinuity. 

There is a message for the entire industry in this 
subject of diversification. It hits men, material and 
money. It is a doctrine of greater service and worthy 
of immediate consideration. 





Wasting the Seed Wheat 


OME three years ago we published an extended 
monograph on “Modern Taxation,” taking up 
the entire history of taxation in all its varieties and 
applying this information concerning the past to 
possible application in the future, also presenting a 
warning against probable dangers, from reckless tax 
legislation. Certain critics objected to this last 
feature as being “‘too radical;’’ but the critics were 
wrong and we were right. 

So rapidly have extreme impositions of taxes trodden 
on each other’s heels during the past three years. 
that our warnings appear now to have been so far 
from radical that they are comparatively tame and 
flat. The warning presented in the quoted dictum 
from Chief Justice Marshall that ““The power to tax 
is the power to destroy,” was sharply needed, for the 
taxes levied by reckless law-makers, local, State and 
national, were never even approached, anywhere 
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else in the world, in scope, variety and amount. 
Furthermore there appears to be no limit to new pro- 
posals, to keep up to the great flood of money now 
swirling through governmental channels and pouring 
from a thousand leaks. 

Governmental waste is one of the greatest single 
items today in basic “high cost of living.” Washing- 
ton is spending 18 million dollars a day, the greater 
part of it for things which are economically useless 
and largely a waste. And the war was supposed to 
have ended a year ago last November! No effective 
means are suggested or permitted for reductions of 
expenditure; but scores of new plans of taxation are 
brought forward. 

Massachusetts voters are paying $5.00 a year poll 
tax, for a State bonus for the soldiers; Washington 
proposes a one per cent tax on all sales, plus a doubling 
of the tobacco tax to supply funds for some billions 
of national bonus. Another scheme is to go back and 
cut an additional slice from all those who paid war 
taxes in 1918 and 1919—a most remarkable proposi- 
tion, amounting to actual confiscation of property, 
in its practical effect. It is not surprising that we 
have the discreditable spectacle of United States 
bonds selling at 90 cents on the dollar, with prices 
slumping in the securities of all but a few American 
enterprises, our greatest railroad forced to pay 8 per 
cent for money which it badly needs for equipment, 
and railroad building at zero. 

Not only is there but small resistance to the out- 
flow of official expenditure in city, State and nation, 
but each of the three departments is reaching over 
and adopting methods of taxation formerly restricted 
solely to the other branches. Thus the mayor of 
Boston proposes to adopt for city use the tax of one 
per cent on all retail sales, together with a drastic 
and all-inclusive system of license taxes on every sort 
of business and profession. Various States are dip- 
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ping freely into income tax plans, similar to those of 
the federal Government. 

The whole idea of the ignorant law-maker or the 
demagogue is to search out new ways of taking money 
from those who have anything, and turning it over to 
favored classes or groups, or cliques who are assumed 
to swing a voting power. In other words, public 
treasuries are being looked upon by a certain class of 
politicians as enormous and wholesale bribery funds. 
This may sound “‘radical’’; but it is merely the cold 
and unadulterated truth. It is a very disagreeable 
truth to face, and a disagreeable truth to set down in 
black and white; but truth it is; and the too preva- 
lent American practice of shutting our eyes to dis- 
agreeable things will not get us anywhere. 

People do not realize the accumulative effect of 
taxes levied upon commodities at different stages of 
their production and handling, or upon the succes- 
sive owners of commodities. All these items are 
added to cost and passed on to the consumer. Fur- 
thermore, every man who is taxed under such laws 
as the excess profit tax is sure to add a certain amount 
to cover contingencies. 

Essentially and basically, one of the most vicious 
features of such taxes as the excess profits and in- 
come taxes is that they are a tax upon possible sav- 
ings. In this, they are like a tax upon seed wheat; for 
savings are in fact the seed wheat of the business world— 
the part of this year’s crop held separately and devoted 
lo the producing of a crop for next year. Mexico and 
Russia have been eating and wasting their seed 
wheat. So have we! As the situation stands, the 
Government itself is the worst example of waste, of 
profiteering and of towering extravagance. Nothing 
could be more reassuring to business than a definite 
promise of decisive change of view regarding the uses 
of public treasuries; and every business man should 
interest himself in bringing about such a change. 
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THE TREND OF STYLE 
& it logical to now expect 
cut-out shoes? 





following the present peculiar season in foot- 

wear sales. Ever since the work of the War 
Industries Board toward standardization, there has 
been a sort of general taboo placed upon originality in 
pattern designs. The committees working at Wash- 
ington endeavored to cut out as much extra work in 
shoemaking as possible, and the result was season 
after season of standard footwear. 

The trade had forgotten the variety possible in 
colors in footwear and it got down to a basis of brown 
and black. For boots it was not over 9 inches in 
height and simplicity of pattern; for oxfords, a severe 
tailor-made appearance, and for pumps simplicity. 
So the trend of style developed along the line of 
manufacturing ordinary patterns and ordinary foot- 


wear. 


[Veto are indications of a period of style 


More Pairs Per Customer 
Any merchant knows that his number of pairs 
per customer has diminished and he has attributed 
it mainly to “‘price.’”” Now that the American public 
has had an opportunity to buy ordinary footwear at 
all sorts of ‘prices, the thinkers of the trade are 
wondering about next Fall’s business. 


What About Fall Business? 


Will the public continue to think in terms of 
clearance prices and buy up to the limit of their 
needs in regular staple footwear? If so, will there 
be any business next Fall? If there is to be any 
business, how can it be developed? And let it be 
understood that by business is meant shoes at a 


profit. If the tendency is to sell out at a price a 
whole lot of regular merchandise, is it going 
to cut down the number of sales with the Fall 
season? , 

These are the questions shoe men are asking them- 
selves. Many alert merchants are leaning toward 
the belief that a development of high style is the 
solution of the problem. If so, let-us consider a few 
practical things on style designing. 


Is It Style for Fall? 


There are probably few shoe merchants of ex- 
tended experience who have not tried their hand 
in shoe designing—not so much in detailing the entire 
shoe but in suggesting a change in sample to give a 
certain originality to the pattern. While the in- 
genuity and fertility of imagination of the shoe 
trade may be depended upon to supply plenty of 
variety in shoe styles, yet every merchant feels that 
he knows enough about pattern designing to enable 


- him to design an original style if need be. Not that 


it is good practice to have a tremendous variety in 
shoe patterns, for that would be dangerous. The 
element of cost would kill the plan. 

In French shoemaking, diversity of patterns is 
possible, because the orders placed are in such small 
quantities that the small shops have the opportunity 
to give much special workmanship to each order. 
The Frenchman has cleverly learned: that out of 
not more than four lasts he can create hundreds of 
popular styles.. In fact, the average French shoe 
store will not have more than one strong selling last, 


Then 
the 
Clever 
Cut-Out 
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on which it will perhaps have a variety in every 
dozen pair. 
The Decorative Features 


The shape and outline of the various outer parts 
of the pattern, and the ornamentation thereof by 
inlays, panels, scroll work, fancy tips and the like 
are things for the designer to consider. It is evident 
that these parts may have, within certain limitations, 
thousands of variations. 

But do not get the idea that all that is necessary 
for successful shoe designing is merely the ability to 
sit down and pencil out new ways of chopping up 
leather into fancy shapes. 
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better, too) if it is well designed and properly balanced 
in its various parts. 


Development of Waistline Effects 


What has brought about the development of 
waistline ties, “Theo” pumps and cut-out sandal 
effects that have sprung into popularity in the last 
six months? The French explain it very logically, 
and we show the story in the illustrations leading 
this article. 

When the skirt was nine inches from the ground, 
the boot top came up to meet it. When the skirt 
went up to 18 inches from the ground, it was im- 
possible to build boots, in 
the varying top sizes, that 





From that notion spring the 
‘freak”’ and all other shoe 
lunacy. : 
** RECORDER ”’ 
STYLE 
SERVICE 


A Cut-Out 
Boot for Fall 
in Blue Kid in 
a Button Pat- 
tern. The Lace 
Pattern is 
Similar but the 
Eyelets Are 
Stitched in 
Silk. : 


Variable Features of 
Footwear 


The human foot has not 
straight lines; it has’ not 
right angles; it must 
lengthen as much as the 
major fraction of an inch 
at every step; it must bend 
at the ball at every step; 
its prominent joints and 
bones must not be irritated 
by seams; its natural lines 
must be approximately fol- 
lowed. 

The successful shoe must 
be practical; mere beauty, 
or originality, will not suffice 
alone. 


First Be Practical 


It sometimes happens 
that the more originality 
there is in a new style the 
less of either beauty or 





would be of any beauty un- 
less they were custom made, 
so the clever French de- 
signer went the other way. 
He cut off as much of the 
oxford as he could, and in- 
asmuch as the French foot 
would not adapt itself to 
the American plain pump, 
the designer put the bow at 
the waistline and then cut 
out as much as he could in 
ornamental fashion. And 
there you have the de- 
velopment of the “Theo” 
tie and all of the kindred 
types of strap sandals. 


Importance of Waistline 


The French shoe designer 
has learned that in the high 
heel and short forepart the 
place to put the retaining 
strap is not at the ankle but 
at the waist. Readers of 
the “‘Recorder”’ will remem- 
ber the emphasis that this 








practicality. Look to the 
practical first, then the in- 
trinsic beauty and good taste. If all is well so far, 
then it will not matter whether the style is distinctly 
original or is made fresh by being a revival of some 
former creation, coming uppermost again in one of 
the never-ending cycles of fashion. 

The features of a style include not only the material 
and pattern, but also the thread and stitching, the 
kind of heel, the thickness and trim of sole, the kind 
of lace or button. Every detail must be chosen 
with a view to producing an appropriately balanced 
whole. 

The finer aspects of taste and appropriateness, of 
course, are of most importance in the higher grade 
shoes, but even a plow shoe will sell better (and wear 


publication has always 
placed upon the waistline 
(as against the ankle line) as being a portion of the 
foot well adapted to straps and laces, for the strong 
band of muscles over the waist greatly assists shoe 
fitting. The waist of the foot, covering the five 
metatarsals, is naturally a point of strength, flexibility 
and power. 
Now the Cut-Out Boot 

Designers are ever ambitious to give variely to 
footwear and now they are turning their attention 
to all sorts of waistline effects, strap effects, etc. Is 
it not logical to expect some development of the cut- 
out pattern in a boot form? The old Roman sandal 
type of footwear may be the next innovation. If it 
is, it may have a cut-out pattern effect similar to that 
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illustrated herewith. For cleverness of design, it 
certainly warrants attention by those followers of 
high style who are looking for something for the 
Fall season. 

We have it on good opinion that some of the high 
style shops are already considering cut-out boots. 
A high novelty boot, as such, warrants pretty careful 
handling. It should be bought when it is growing 
into favor and should be sold out the minute popu- 
larity starts to wane. It necessitates much attention, 
but, as is true with all novelties, its introduction in 
the store is worth the experiment. To some merchants 
“high style” proves very profitable and they know 
when to spring the style and when to let it go. 

If we are to enter into a period of style, each 
merchant should consider his community and gauge 
the necessity of springing something to “‘sell an 
extra pair.” Styles should 


June 5, 1920 


boot and shoe factories show that there were 59,621 
persons employed in these establishments in March, 
1920, as compared with 58,622 employed in April, 
1920, which is a decrease of 1.7 per cent. The pay 
rolls on the other hand showed a slight increase from 
$1,483,694 in March, 1920, to $1,488,626 in April, 
1920, or an increase of .3 per cent. 

‘Reports from 32 leather manufacturing establish- 
ments show that there were 17,669 persons employed 
in those establishments in March, 1920, as compared 
with 17,070 in April, 1920, which is a decrease of 3.4 
per cent. The pay rolls also show a decrease from 
$483,315 in March, 1920, to $449,760 in April, 1920. 





Leather Man at McNary Hearing 


Washington, D. C., June 1—Senator McNary man- 
aged to get his committee to- 
gether late last week for a 





be priced sufficiently high 
to take care of the pos- 
sible clearances. Novelty 
styles, remember, have got 
to be watched. 





Year Shows Wage 
Increase 
Bureau of Labor Statistics 
Announces Summary of 
Reports Received 

Washington, D.C., May 28 
—The Bureau of Labor Sta- 
tistics has received reports 


A Novelt 
from 64 boot and shoe fac- od 
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short session, at which some 
additional testimony was 
“RECORDER” heard’ on the price-stamping 
STYLE bill. The chief witness was 
SERVICE William McAdoo, Jr., of New 
York, president of the Cen- 
tral Leather Company. Mr. 
McAdoo denied positively 
that his company was mak- 
ing exorbitant profits, but 
admitted that the profits in 
1919 were in excess of thirteen 
million dollars, whereas in 
1914 they were $4,800,000. 
Because of the marked 
decline in the demand for 
leather from shoe manufac- 








tories giving the employment 
and wages paid in their es- 
tablishments for the months of April, 1919, and 
April, 1920. According to the figures compiled 
by the Bureau there were 52,267 persons employed 
in these factories during the month of April, 1919, 
increasing to 58,788 in April, 1920, which was an 
increase of 12.5 per cent. The pay rolls also increased 
from $1,028,868 in April, 1919,to $1,491,302 in April, 
1920, or an increase of 44.9 per cent. 

Reports were also received from 32 leather manu- 
facturing establishments showing the employment and 
wages paid in their establishments for the same 
months. There were 15,914 persons employed in 
April, 1919, increasing to 17,070 in April, 1920, or an 
increase of 7.3 per cent. The pay rolls also showed a 
considerable increase from $344,649 in April, 1919, to 
$449,760 in April, 1920, which is an increase of 30.5 
per cent. 

A comparison is also shown by the figures of the 
Bureau of the employment and wages paid in these 
establishments in the months March and April of 
1920. Figures based on reports received from 63 


turers, he said, his com- 
pany had reduced production from 10 to 12 per cent 
in the last month. 

He added that no further reductions were in 
sight, if transportation and financial conditions 
became more nearly normal. 

Mr. McAdoo thought that the fastidious tastes on 
the part of the buying public was the greatest factor 
in the high price of shoes. He agreed with Senator 
McNary, however, in the statement that prices 
would not have gone so high if leather dealers and 
others concerned in the shoe trade had been satisfied 
with smaller profits. 

It has become perfectly apparent that nothing will 
be done about the McNary bill until late in the Fall, 
if then, with the strong probability that it will not be 
heard from until after election. By that time, it is 
believed, there will-be no particular support for the 
measure, and the shoe trade will have had an oppor- 
tunity to show the bill to the public in a light which 
will insure its defeat. 
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“End Sizes” in Shoe News 


The Unusual in Trade Gossip---The Saving Grace of Business Today 
Is the Sense of Humor 


Dear Congressman: The McNary Bill now pending in Congress, which, if passed, will cause shoe manu- 
facturers to stamp the manufacturing cost on all shoes, would prove much more interesting, if not useful, if it 


were to compel other manu 

do likewise. 2 
include the following prod 

syrup, hats, butter, gaso 

poison, Shaker flannel, Lim rope p! 
building materials, lingerie, 
lip-sticks, potatoes, adding 





corn, hardware, calfskin, strawberry shortcake and hair tonic. 


Get Out Your Pencil 


According to Washington statistics, on March 15 
about four million, one hundred thousand persons 
turned in income-tax reports. So much discussion 
throughout the United States has been caused by 
this complicated questionnaire that the Gulf Coast 
Lumberman, in answer to many inquiries as to ‘‘how 
to figure your income tax,’’ evolved the following 
answer: “First, take your home, add your wife’s in- 
come, divide by your oldest son’s age, add your tele- 
phone number, subtract number of your auto license, 
add the electric light bill, divide by the number of- 
kilowatts, multiply by your father’s age, add the 
number of gold fillings in your teeth, add your house 
number, subtract your wife’s age (approximate), 





divide by the number of aunts you have, add the 
number of uncles, multiply by the number of times 
you have been up in an aeroplane, subtract your 
best golf score, add a pinch of salt, then go out and 
borrow the money and pay the tax.” 


Want a Wife Plus? 


One of many advertisements in Schuh und Leder 
shows that you need not go far afield for opportunity. 


HEIRAT! 

Gebildeter Herr, 27 J., kath. groszes, schlankes, 
vornehmes Erscheinen, aus der Schuh und Fabrika- 
tionsbranche, 7 Jahre als Leiter in einer Schuh-fabrik 
tatig, wiinscht mit einer gebildeten Dame bekannt 
zu werden, evit, in’ Schuhgeschaft oder Fabrik- 







We, therefore, 5 





' sofort zuriickgesandt wird, unt. 


facturers and producers to 
petition you to amend it to 
ucts: Automobiles, maple 
line, medicines, wheat, rat 
burger cheese, hosiery, eggs, 
2.75 beer, clothing, fly-paper, 
machines, dressed beef, coal, 


Respectfully yours, 
O. K. Dorn (Cleveland). 









Betrieb einzuheiraten. Junge Witwe nicht aus- 
geschlossen. Strengste Diskretion zugesichert. Ernst- 
lich gemeinte Angeb, méglichst mit Bild, welches 





A. B. 1131 an 


Schuh und Leder. Berlin W 9, Potsdamerstrasze 


23 a. 
MARRY! 

Cultured gentleman, twenty-seven years old, Cath- 
olic, tall, thin, prepossessing in appearance, seven 
years a superintendent in a shoe factory, wishes to 
become acquainted with a refined lady, with the 
object of marrying into a shoe business or shoe manu- 
facturing. Young widow not excluded. Strictest 
confidence assured. Earnest, well-meant offer wanted, 
preferably with picture, which will be returned 
immediately. 





A certain druggist advertised a patent concoction 
labeled, ‘No more colds! No more coughs! Price, 



















75 cents.” 
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A man who bought the mixture came back in three 
days to complain that he had drunk it all, but was no 
better. 

“Drunk it all!” gasped the druggist. “‘Why, man, 
that was an India-rubber solution to put onthe soles of 
your boots!” 
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A. B. CASPARI 


Chairman of the Milwaukee (Local) 
Convention Committee, N. S. R.A 


A. H. GEUTING, Philadelphia 


Chairman of Executive Committee, 
N. S. R. A. 


H. A. ROSENBACH, Chicago 


Chairman of Legislative Committee, 
N. 3. 2. A. 


N. S. R. A. Committees Named by President Orr 


Shoe Retailers’ Association announces the 


Pisice Ret JAMES P. ORR of the National 
following committees for the ensuing year: 


Executive Committee: A. H. Geuting, Phila- 
delphia, chairman; John Slater, New York City; 
C. K. Chisholm, Cleveland; Roy E. Stevens, Ot- 
tumwa, Iowa; Thomas Scoggins, Houston, Texas, and 
John O’Connor, Chicago, Ill. Members ex-officio: 
President James P. Orr, Cincinnati, and Secretary- 
Treasurer Frank P. Meyer, Danville, Ill. 

Conference Committee: A. C. McGowin, Phila- 
delphia, chairman; Percy E. Hart, New York City; 
D. F. Sullivan, Fall River, Mass.; C. J. Mensch, 
Pittsburgh, Pa., and Joseph Strasburger, Washington, 
D.C. 

Finance Committee: J. J. Baird, Columbus, O., 
chairman; John Slater, New York City; K. W. Wat- 
ters, Cleveland, O.; M. G. Harper, - Philadelphia, 
Pa.; A. Katschinski, San Francisco, Calif.; Albert 
Eastwood, East Rochester, N. Y.; George E. Peirce, 
Minneapolis, Minn.; Werner S. Byck, Atlanta, Ga.; 
Otto Hassel, Chicago, IIl.; Joseph Sensenbrenner, 
St. Louis, Mo.; Seaton Alexander, Wheeling, W. Va., 
and Thomas Scoggins, Houston, Texas. 

Legislative Committee: H. A. Rosenbach, Chicago, 
Ill., chairman. 

Membership Committee: 
Cincinnati, O., chairman. 


H. C.. McLaughlin, 
(Presidents of all State 


and local shoe retailers’ associations are members of 
this committee.) 

Rubber Committee: D. F. Sullivan, Fall River, 
Mass., chairman; Irving B. Howe, Boston, Mass.; 
George E. Peirce, Providence, R. I.; Louis A. Byck, 
Louisville, Ky.; Reuben Metz, Chicago; S. J. 
Brouwer, Milwaukee, and C. L. Thomas, Marion, 
Ind. 

Styles Committees 


Women’s Style Committee: F. H. Stover, Mil- 
waukee, Wis., chairman; Charles Thompson, New 
York; Percy E. Hart, New York, and J. D. Kennedy, 
Pittsburgh, Pa. 

Advisory Board—Women’s Style Committee: F. H. 
Stover, Milwaukee, Wis., chairman; K. W. Watters, 
Buffalo, N. Y.; W. A. Geuting, Philadelphia; C. K. 
Chisholm, Cleveland, Ohio; Charles S. Heath, De- 
troit, Mich.; George Volk, Dallas, Texas; W. A. 
Knight, Portland, Oregon; Roy E. Stevens, Ottumwa, 
Iowa; W. W. Willson, Boston, Mass.; Frank P. 
Meyer, Danville, Ill.; W. S. Byck, Atlanta, Ga.; 
George A. Pierce, Minneapolis, Minn., and H. C. 
McLaughlin, Cincinnati, Ohio. 

Men’s Style Committee: George A. Geuting, chair- 
man, Philadelphia; W. W. Willson, Boston, Mass.; 
Russell Agnew, Chicago, IIl.; B. H. Orr, Cincinnati, 
Ohio; and K. W. Watters, Buffalo, N. Y. 

Advisory Board—Men’s Style Committee: George 
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A. Geuting, Philadelphia, chairman; J. J. Sensen- 
brenner, St. Louis, Mo.; F. E. Ballou, Providence, 
R. I.; J. J. Buckley, Boston, Mass.; Joseph Ber- 
berick, Washington, D. C.; I. R. Jacobs, New Or- 
leans, La.; J. C. Hofheimer, Norfolk, Va.; Milo A. 
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H. C. McLAUGHLIN, Cincinnati 


Chairman of Membership Committee, 
N. S. R. A. 





















Slade, Des Moines, Iowa; W. E. Brelsford, Topeka, 
Kas.; W. F. Strycker, Omaha, Neb.; H. J. Fontius, 
Denver, Col.; Frank A. Werner, San Francisco, Cal.; 
Frank P. Shockley, Spokane, Wash., and Thomas 
Sherron, Memphis, Tenn. 

Children’s Committee: Hollis B. Scates, Boston, 
Mass., chairman; R. M. Cummings, New York City; 
W. H. Adams, Detroit, Mich., and Harrison Kendall, 
Cincinnati, Ohio. 












Underwriters: W. W. Willson, Boston, Mass., chair- 
man. 





Special Committees 


Milwaukee 1921 Convention Committee: James P. 
Orr, president; A. H. Geuting, chairman, Executive 
Committee; J. J. Baird, chairman, Finance Com- 
mittee; Frank P. Meyer, secretary-treasurer, and 
T. C. Mirkil, secretary commissioner. 

Milwaukee (local) 1921 Convention Committee: 
A. B. Caspari, chairman; S. J. Brouwer, treasurer; 
H. C. Towle, executive secretary; F. H. Stover, 
first vice-chairman; Joseph Schumacher, second 
vice-chairman; Ray Ripple, third vice-chairman; 
Convention Hall and Display Committee: Harry 
Lucas, chairman; Publicity Committee: G. R. Vir- 
mond, chairman; Entertainment Committee: Leo 
Diamond, chairman; Ladies’ Entertainment Com- 
mittee: Mrs. Joseph Schumacher, chairman; Fi- 
nance Committee: B. Lamers, chairman; Hotel 
Committee: Joe Klawitter, chairman; Reception 
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Committee: Otto Hensel, chairman; Wisconsin Re- 
tail Association: William C. Schlaefer, chairman; 
and Milwaukee Shoe Travelers’ Association, George 
P. Utley, chairman. 

Committee on Trade Abuses: C. E. Petot, Cleve- 
land, Ohio, chairman. 

Committee on Constitution and By-Laws: H. A. 
Rosenbach, Chicago, IIl., chairman. 

Vigilance Committee: F. M. Nebe, Atlantic, Iowa, 
chairman. (Secretaries of all State and local associa- 
tions are members of this committee.) 

Fair Price Vigilance Committees: James P. Orr, 
chairman; A. H. Geuting, vice-chairman; A. C. 
McGowin, vice-chairman; T. C. Mirkil, secretary, 
and the following men, one from each state: 


New England District 


Maine—Fred S. Smith, Palmer Shoe Company, 
Portland, president Maine Shoe Retailers’ Associa- 
tion. 

New Hampshire—W. C. Roose, Beacon Shoe 
Company, retail department, Manchester, N. H., 
president New Hampshire Retail Shoe Merchants’ 
Association. 

Vermont—E. J. Boynton, Burlington, Vt., presi- 
dent Vermont Shoe Retailers’ Association. 

Massachusetts—Hollis B. Scates, care of Filene’s, 
Boston, ex-president Massachusetts Retail Shoe 
Merchants’ Association. 








A. C. McGOWIN, Philadelphia 


Chairman of Conference Committee, 
N. S. R. A. 











Rhode Island—George E. Peirce, 173 Westminster 
Street, Providence, R. I., president Rhode Island 
Retail Shoe Merchants’ Association. 

Connecticut—Thomas J. Mildren, care of Luke 
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Horsfall Company, Hartford, Conn., president Con- 
necticut Shoe Retailers’ Association. 


Middle Atlantic District 

New York—Ernest N. Park, 321 S. Saline Street, 
Syracuse, N. Y., president New York State Shoe 
Dealers’ Association. 

New Jersey—M. G. Allen, 25 East State Street, 
Trenton, N. J., secretary Trenton Shoe Club. 

Pennsylvania—Harry I. Boyd, 3 East King Street, 
Lancaster, Pa., president Pennsylvania Shoe Re- 
tailers’ Association. 

Mississippi—J. D. Eubanks, Greenville, Miss., 
vice-president Tri-State, including Mississippi, Ten- 
nessee and Arkansas. 

Maryland—I. S. Hess, 8 E. Baltimore Street, 
Baltimore, Md. 





JAMES P. ORR 
President of the N.S. R. A. 











Delaware—Edward W. Pyle & Co., 619 Market 
Street, Wilmington, Del. 

Virginia—J. C. Hofheimer, 444 Main Street, Nor- 
folk, Va. 

West Virginia—Seaton Alexander, 
Street, Wheeling, W. Va. 

Washington, D. C.—Arthur Burt, 1343 F Street, 
N. W., Washington, D. C., president Washington, 
D. C., Shoe Retailers’ Association. 


1049 Main 


Southern States 
Georgia—W. S. Byck, care of Byck Shoe Company, 
Atlanta, Ga., president Georgia Shoe Retailers’ 


Association. 
Florida—W. F. Abbott, Walk-Over Store, 15 W. 
Forsyth Street, Jacksonville. 
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Tennessee—Reuben Stiefel, care of Goldsmith 
Company, Memphis, Tenn., president Tri-State 
Association, Tennessee, Mississippi and Arkansas. 

Louisiana—I. H. Jacobs, 807 Canal Street, New 
Orleans, La., president New Orleans Retail Shoe 
Dealers’ Association. 

Arkansas—A. K. Cohen, Little Rock, Ark., vice- 
president Tri-State Shoe Retailers’ Association, 
Tennessee, Mississippi and Arkansas. 


Central States 


Ohio—T. H. Siebert, care of F. & R. Lazarus & Co., 
Columbus, president Ohio Valley Shoe Retailers’ 
Association. , 

Indiana—Edgar Hart, care of Fashion Shoe Store, 
Indianapolis, Ind., president Indiana Shoe Re- 
tailers’ Association. 

Illinois—F. P. Meyer, 18 N. Vermillion Street, 
Danville, Ill, president Illinois Shoe Retailers’ 
Association. 

Iowa—E. W. Hertzler, 412 Jefferson Street, Bur- 
lington, Iowa., president Iowa Retail Shoe Dealers’ 
Association. 

Kentucky—J. Fedler, care of The Boston Shoe 
Company, 442 4th Avenue, Louisville, Ky. 

Missouri—C. E. Williams, 6th & Franklin Avenue, 
St. Louis, Mo., president Missouri Retail Shoe 
Dealers’ Association. 

Michigan—J. E. Wilson, 183 Woodward Avenue, 
Detroit, Mich., president Michigan Shoe. Dealers’ 
Association. 

Wisconsin—William Schlaefer, 515 Main Street, 
Wausau, Wis., president Wisconsin Shoe Retailers’ 
Association. 

Central West 

South Dakota—Albert Robinson, 922 West 3rd 
Street, Huron, S. D. 

Nebraska—A. L. Anderson, Wahoo, Neb., presi- 
dent Federation of Nebraska Dealers. 

Kansas—Clarence L. Brosius, 219 E. Douglas 
Avenue, Wichita, president Kansas Shoe Retailers’ 
Association. 

Oklahoma—J. W. Krueger, Ardmore, Okla., presi- 
dent Oklahoma Shoe Retailers’ Association. 

Texas—T. M. Scoggins, 415 Main Street, Houston, 
Texas, president Texas Shoe Retailers’ Association. 


Mountain States 
Utah—Hirschman Shoe Company, 118 S. Main 
Street, Salt Lake City. 
Arizona—Harry A. Drachman, 118 E. Congress 
Street, Tucson, Ariz. 
Colorado—Harry E. Fontius, 836 16th Street, Den- 
ver, Colo., president Mountain States Shoe Re- 


tailers’ Association. 
(Continued on page 62) 
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Views Showing Pool and Billiard Room, Theater and Bowling Alleys in the Goodyear Industrial Institute at Akron, Ohio 


The F ive-Day Week in Actual Practice 


Has Stabilized Labor Situation in Akron and Increased 
Production 


. FEW weeks ago the Goodyear Tire & Rubber 


Company of Akron, Ohio, went on a five-day- 

a-week schedule. The reason given for this 
shortening of the work week was that the railroad 
tie-up had so hindered the receipt of raw materials 
and the shipping of finished product that a change 
in the working schedule was imperative for the time 
being. 

The railroad tie-up, burdensome as it has been to 
industry, nevertheless has had its beneficial effects 
as well. The rubber companies of Akron have 
experienced both the hardships and benefits incident 
to the situation. 

They have suffered terribly from the handicap 
placed on shipping and the resultant curtailment of 
output. 

An Unexpected Result 


An unexpected and yet a beneficial result of the 
adoption of the five-day schedule has been the 
stabilizing of the labor situation. During the last 
year or so the labor turnover in Akron industrial 
plants has been terrific. 

A large percentage of the men are foreign born. 
Among these as well-as among some of the native 
Americans there has existed a “‘don’t-give-a-darn” 
disposition that has been difficult to deal with and 
which has seriously hampered production. Depart- 
ment heads have not known how many men would 
report for work in the morning nor how many would 
quit during the day. On the least provocation they 
would throw down their tools and walk out. 


Production Has Increased 


The inauguration of the five-day schedule in the 
Goodyear plant and the cutting down of working 
force in some of the other industrial plants has had a 
decidedly sobering effect on the workmen. It has 
caused them to sit up and take notice—to realize 
that a good job has some value and is worth holding. 
Men are working more steadily, more attentively and 
more conscientiously. The output shows a decided 
increase per operator, and quality of workmanship is 
much improved. 

This will be good news to a lot of retail merchants, 
because as labor conditions were when traveling men 
started on their trips selling footwear for next Fall’s 
use, estimates were figured upon the output at that 
time. By May first that output was sold up and the 
men were called in. 

If conditions continue as they are at present the 
output will be so greatly increased that sizing up 
business and filling in orders can be taken care of in 
good shape. 

Another noticeable fact is that the men in the 
various plants are not spending their earnings as 
lavishly and recklessly as in months past, but are 
watching their step, trimming down living expenses 
and depositing their surplus earnings in savings banks. 


Industrial Drunk Wearing Off 


There always has been and probably always will 
be a lot of .“get-by” artists in every walk of life, 
men who stall rather than work, and as a general 
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rule these are the men who talk the loudest in meet- 
ings and make the most trouble for both employers 
and their fellow craftsmen. 

As the supply of labor catches up with the demand 
this class of non-essential citizen is either going to be 
converted to the principles of giving a full day’s work 
for a day’s pay or else they will be dropped from the 
payrolls. The indications are that a lot of them are 
being converted. . 


Education for Employes 


The scope of this company’s work among its 
employes has recently been widened by the dedication 
of Goodyear Hall—the world’s first industrial uni- 
versity—an educational institution embracing every 
form of study desired, and with classes designed for 
the illiterate, the un-Americanized, and also for 
high school and college 
graduates. The Good- 
year University is not 
merely a factory school. 
It is a full-fledged col- 
lege with flexible curri- 
culum, and with a 
standard of instructor- 
ship on a par with 
that of many of the 
country’s greatest col- 
leges. It has a faculty 
of 115—all college 
professors—and an en- 
rollment of nearly 6,000 
in its 500 separate 
classes. 

Recreational oppor- 
tunities are offered as 
well as educational. 


Recreation Also Provided 


In Goodyear Hall, Goodyearites may seek the 
quietude of lounging rooms, reading rooms, music 
rooms and libraries. They may seek physical de- 
velopment in one of the largest and best equipped 
indoor athletic stadiums in the world—a gymnasium 
which will seat more than 5,000 and which has floor 
space large enough to allow five games of basketball 
to be played simultaneously. They may seek amuse- 
ment and mental and physical relaxation in pool and 
billiard rooms, and smoking rooms, and may seek 
diversion also on the 12 bowling alleys and six rifle 
ranges provided. 

They may forget cares of offices and workshops in 
the handsome Goodyear auditorium, the largest 
theater in Akron and one of the largest in Ohio. 
Seating 1,686 and handsomely furnished, with the 
French Renaissance interior decorative scheme used 
throughout and with handsome murals adorning the 
side walls. The Goodyear theater is the scene of 


Goodyear Industrial Institute 
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many amateur theatrical and musical productions by 
the several Goodyear dramatic organizations. 

The university has in Goodyear Hall nearly three 
floors devoted to class and lecture rooms, laboratories, 
study rooms and faculty offices. The gymnasium 
equipment includes 54 individual shower baths and 
5,500 lockers for men and 18 showers and 200 lockers 
for women. The cafeteria on the sixth floor of Good- 
year Hall is one of the largest in the country, seating 
1,250 and operating four self-serving counters so as to 
accommodate nearly 4,000 an hour. 





N. S. R. A. COMMITTEES NAMED 
(Concluded from page 60) 

. Wyoming—F. Mosher, Rawling, Wyoming. 

New Mexico—G. J. Wolfinger, Almagordo, New 
Mexico. 

Far West 

California— Frank 
Werner, 422 Pacific 
Building, San Fran- 
cisco, Cal., president 
California Retail Shoe 
Dealers’ Association. 

Oregon — W. A. 
Knight, care of Knight 
Bros. Shoe Company, 
Portland, Ore., pres- 
ident Oregon Shoe 
‘Retailers’ Association. 

Idaho—J. E. Beachy, 
446 Park Avenue, 
Idaho Falls, Idaho. 

Nevada — H. E. 
Tait, 106 Virginia 
Street, Reno, Nevada. 

Washington—F. P. 
‘Shockley, care of Hill Bros. Shoe Company, 520 
Riverside Avenue, Spokane, Wash. 

The appointment of these State members is subject 
to the approval of the attorney-general. 





Shoe Men Go to “Ad’’ Convention 


Washington, June 1-7—Harry W. Hahn, of the 
firm of William Hahn & Co., and Harold Levy of the 
Hecht Company will represent the shoe interests of 
Washington at the annual convention of the Asso- 
ciated Advertising Clubs of the World, at Indianap- 
olis, Ind. Mr. Hahn is president of the Shoe Re- 
tailers’ Association of Washington, and Mr. Levy is 
head of the Washington Advertising Club. 





What about the time-saving program?- Hours for 
keeping open the store are shorter in many cities. 
So sales per hour should be increased. A good clock 
is essential store equipment. 
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1,000,000 Pairs of Shoes Dumped on Market 


Nemours Trading Corporation Forced to Close Out Gigantic Stock in 
New York at Loss of . Nearly $1,000,000 


New York, June 2. 
RAND CENTRAL PALACE, the home of 
(5 automobile, electrical, dog and almost every 
ether kind of exhibition and competitive 
show, was used to stage the last chapter in an ad- 
venture in shoedom that cost the Nemours Trading 
Corporation close to 
$1,000,000. The pub- 


The sale was staged on the first floor of the build- 
ing which had been sub-divided into 30 booths, each 
booth containing one grade of men’s, women’s or 
children’s shoes at a certain price. At the entrance 
to each booth, formed by the placing of the packing 
cases on end, was a sample table on which were dis- 
played the various 
styles for sale in the 





lic is now writing this 
final chapter by pur- our HONOR- MY 
chasing medium and 
low-grade shoes for 
men, women and chil- 
dren at from $1 to $8 
a pair, which in many 
cases is believed to be 
far below the whole- 
sale price. 

The company, 
which entered the 
general merchandise 
jobbing businessabout 
two years ago, had 
contracted for an en- 
tire year’s output of 
four New England 
shoe factories and 
large quantities from 
other producers. The 
slump in foreign ex- 
change and the de- 
cidedly dull cast that 
has been prevalent 
in wholesale shoe 
circles for more than 
a month, are believed 
to be directly respon- 





GRUSED GREAT 
oF Mi Sa ae 
SHOES- INA BIL 


‘tr SSO ATTEND TE 
OPENING OF THE 


this city, alleging that he b 





months and incapacitated for a year. 





An unusual action was instituted in the Civil court at Milwaukee recently. 
James H. Harris claims $2,000 damages from the Fiebing Chemical Company of 
violently ill, his body turned brown, his feet yellow 
and his blood black, as the result of having his shoes dyed in a shining parlor at 
Akron, O., with a product of the Fiebing Company. The complaint charges the 
company with negligence in not labeling the bottles, which Mr. Harris declares 
contained nitro-benzine solvent and dinitro-benzine. He claims he was ill three 


booth, with a ticket 
bearing the lot num- 
ber. Clerks did not 
fit the shoes. It was 
a strictly serve-your- 
self proposition. 
After the customer 
had selected his style, 
he passed the infor- 
mation together with 
his size along to a 
clerk who dug out a 
pair and handed them 
over to the prospec- 
tive purchaser. The 
latter then hied him- 
self to a convenient 
bench, tried the shoes 
on, and if they fitted 
to his satisfaction he 
carried them to the 
cashier’s desk where 
they were wrapped 
and where the cus- 
tomer was separated 
from his cash. No 
returns or exchanges 
were permitted and 
no deliveries were 
made. The atmos- 








sible for the dumping 
of close to 1,000,000 
pairs of shoes on the New York public at an average 
price of $5 a pair. 


Medium and Low-Grade Stock 


The shoes consisted largely of medium and low- 
grade stock, mostly high shoes, although oxfords, 
pumps and white and colored footwear were in- 
cluded. In figuring the prices, the company made no 
charge for the rent of the Palace, which it owns, nor 
for the hire of the 250 clerks, 40 cashiers and 100 
wrappers engaged in handling the sale, according to 
Charles W. Mills, manager for the corporation. 


phere of even the 
cheapest shoe store was absent, but the fact that a 
steady line of customers extending as far as a block or 
more stood awaiting their turn to get into the sale, 
proved the fact that a great portion of New York’s 
public was waiting for a chance to buy cheap shoes. 


Million Loss Estimated 


When the sale opened on Saturday morning, May 
29, more than 1,000 purchasers had entered the 
building by 11 o’clock. Most of them bought more 
than one pair of shoes and the early crowd was well 
dressed and prosperous looking. The booths where 
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the $7.00 and $8.00 shoes were sold were crowded, 
but the sales spaces for the cheaper shoes held but 
three or four customers apiece. The children’s shoe 
sections were packed and the clerks were unable to 
cope with the crowd. Toward the close of the day, 


with the release of workers from the factories, the 


poorer dressed crowds took possession of the floor and 
trade in the $2.50 to $5.00 sections was exceedingly 
brisk. No estimate-of the total of the first day’s 
sale could be obtained at the time this was written. 

According to Mr. Mills the company expected to 
lose between $600,000 and $700,000 on the sale. Ex- 
perienced retail shoe merchants and wholesalers esti- 
mated the loss at closer to $1,000,000. The company, 
said Mr. Mills, had taken in more than $790,000 worth 
of shoes on its contracts last month. 

Newspaper advertisements announcing the sale 
read as follows: 

TO THE PUBLIC: 


As president and principal owner of the Nemours Trading 
Corporation, I have directed our vice-president and general 
manager, Charles W. Mills, to liquidate our entire domestic 
business. 

A large part of our domestic merchandise consists of shoes, 
and, I am informed, we have the largest shoé stock in the 
United States, if not in the world. This stock was bought 
last year, and a goodly part of it could not be purchased from 
the manufacturers today at the prices we paid for them. 
The entire stock, however, is to be turned into cash. This 
is such a mammoth transaction, requiring an expert with 
unusual business skill and experience, that we have sought 
the best assistance obtainable. 

The name of C. A. Lockhart, of nationwide “Mill-End” 
name and fame, was brought to our attention through busi- 
ness friends; his success in his own business is so assured we 
sought him out, and are pleased to announce we were success- 
ful in obtaining this capable man to take personal charge of 
this great liquidation sale. We are turning over, rent free, 
the entire main floor of the Grand Central Palace, extending 
from 46th to 47th Streets, Lexington Avenue to Depew Place. 
We do not expect Mr. Lockhart to make any profit for us. 
He shall not be hindered in any way. We want this shoe 
stock to be closed out entirely. Mr. Lockhart is authorized 
to sell the entire stock to the public without profit. 

(Signed) ALFRED I. DU PONT, 
President. 
TO THE PUBLIC: 


I come to New York as a friendly stranger, for the express 
purpose of sowing seeds of economy that will bear good fruit 
for this great citizenship. 

I am here to direct and manage the closing-out sale of the 
entire stock of men’s, women’s, boys’, girls’ and children’s 
shoes for the Nemours Trading Corporation, a corporation 
owned by Alfred I. du Pont. 

To make these seeds produce a super-crop, the thrifty peo- 
ple of this great city must help by watering the seed and 
letting in the sunshine of their confidence and patronage. 

Alfred I. du Pont is the president and principal owner of the 
Nemours Trading Corporation; Charles W. Mills is the vice- 
president and general manager; and I have been instructed 
by both of these gentlemen, whose business integrity and 
ability are without question, that I am to dispose of the en- 
tire stock of shoes—the largest in the United States—to the 
public. No rent will be charged for the use of the building 
in which I will hold this sale, and no profits from the sale 
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are expected. The Nemours Trading Corporation will re- 
tire from the domestic business altogether. It is my task to 
close out these shoes that they may liquidate and wind up 
their domestic shoe business. 

This immense stock of shoes, which totals approximately 
$5,000,000, it would take 130 railroad cars or several train- 


-loads to move. It is beyond the human mind to grasp the 


immensity of this occasion. It would seem that not since the 
dawn of the shoe manufacturing business in this world has 
one corporation ever gathered together a shoe transaction on 
a scale so gigantic. The Nemours Trading Corporation are 
not jobbers or even wholesalers of shoes. They contracted 
for the entire output of four large factories, besides purchas 
ing. large quantities from nearly every known manufacturer. 

When the Nemours Trading Corporation came to me and 
approached the subject of my organizing this closing-out 
sale direct to the consumer, I at once asked: ‘Where in the 
whole city of New York can you procure a store-room of ade- 
quate size in which to hold this sale?”’ They were ready with 
their reply—for they own the Grand Central Palace—that 
wonderful building where the automobile shows, flower 
shows, etc., are held. In answer to the question as to what 
they had in mind as to prices, I was told by Mr. Mills that 
there would be no rent charged for the use of the building and 
that they expected no profit. On account of these two square 
and most generous statements, I have accepted this gigantic 
task. 
' The main entrance to the Grand Central Palace is on 
Lexington Avenue, between 46th and 47th Streets. This 
building is reached by the subway to the Grand Central 
Station, by the Third Avenue ‘“L’’ to 47th Street, the Sixth 
Avenue “‘L”’ to 50th Street, Lexington and Madison Avenue 
cars to 46th Street, and crosstown cars on 42d Street. 

This huge stock of shoes is in this building in such endless 
varieties, for all ages, all sizes, and all widths, that a de- 
tailed description is impossible. Some of the smartest dressed 
feet that will be seen among the women on Fifth Avenue will 
come from this sale. White shoes, tan shoes, black shoes, 
nothing in the shoe world would seem to have been omitted 
for dress, street, or house wear. 

Mothers will find all kinds of boys’ and girls’ shoes, and 
the prices will make them feel that the milk of human kind- 
ness is not dried up entirely in this good old world. The 
men’s shoes are here in such profusion from the loud, noisy 
types to the conservative everyday kinds, and the prices will 
convince the ‘‘Doubting Thomases’’ among the men, that 
at last they have the pleasing privilege of satisfying their 
appetites for shoes through this event, unlike anything you 
have ever expected could, or would occur. 

Mr. du Pont and Mr. Mills have both assured me that 
these shoes are to go direct into the hands of the consumers 
—that they do not expect any profit—and, in addition to 
this, this beautiful Grand Central Palace is to be turned over 
to me to direct this wonderful sale entirely rent free and 
if in the end the ultimate result of this sale of these shoes 
shows a loss, there will be no complaint. 

In my regular business—The Lockhart “Mill-End” Sale— 
it is always necessary that I draw back the curtain and spread 
out for the buying public in the different cities a brilliant 
conception of the advantages to be obtained in the special 
sales that I.have organized. I can truthfully assert that this 
closing-out sale for Mr. du Pont will measure up to these 
statements as truly as my human hands know how to make it. 
This great opportunity should turn the Grand Central Palace 
into the favorite parade ground of this city for weeks to 
come. 

I have dictated this—my first public announcement—in 
feverish haste, for the sale starts Saturday morning, May 29th 
at nine o’clock, and will be open until ten o’clock at night so 

(Continued on page 66) 
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N. S. R. A. Institutes Good Will “Ad” Service 


Prepares Copy for Use of Retail Merchants in Combatting Evil 
Effects of Propaganda , 


“ O much misinformation about the shoe business 
S has been disseminated in a flood of propaganda 
evidently designed to make shoe retailers the 
‘“‘goat”’ of adverse public opinion,” says a bulletin 
from National Shoe Retailers’ Association head- 
quarters, “that the National Association has pre- 
pared a series of good will advertising suggestions, of 
which the attached are the first installment. 


“It is high time the 


service, and the noticeable refinement in style and 
comfort comes to you as eztra value with whatever 


price you pay. 
Fair Shoe Prices Insured to You 


Style for style, grade for grade, our shoes are sold 
on an economy basis, as comparison of value will 
prove. Even now, good shoes are lower in proportion 
than other apparel, and 
prices represent the ut- 





newspapers printed 
something good about 
the shoe business. 

“Our members are 
urged to use their paid 
advertising space in 
their local papers for 
consistent good will pub- 
licity. In 

“The National Shoe 
Retailers’ 
desires, with the help 
of our solid member- 
ship, to correct a wrong 
public viewpoint, and 
you are requested to use 
one or more of the ad- 
vertising suggestions in 
your store ads, begin- 
ing NOW. 

‘“‘Also, you are urged 


Italy, 





In Germany, ’tis said, 


sixteen days’ labor 
- price of a pair of shoes— 


four days’; 
three days’; in Britain, two days’; 
one day’s skilled 
labor will provide the cost of footwear. 


Association ond im Aeoion 


In view of the world’ conditions 
which affect the cost of everything, Your investment here 
shoes in America are cheap and good, 
and you realize their money’s worth 


in their months of service. ter care, which our 


(Your Name and Address here) 


most in value and ser- 
vice today. 


The Wear and Care 
of Shoes 


Our net profit is a 
trifling percentage on a 
pair of shoes—but your 
profit on your purchase 
is as little or as much as 
you make it. 

Shoes worth wearing 
are worthy of care. 


will earn the 


in France, 


means a dividend to you 
in longer wear and bet- 


staff is always glad to 
suggest. 





You Buy Value When 





to use attractive win- 
dow cards to display 
these ads at the same 
time they are rupning 
in your newspapers. 

“Additional adver- 
tising helps will be put out from headquarters from 
time to time. Also, we are planning a series of edi- 
torial articles which will be sent our members for 
use in their local newspapers.” 

The advertisements read as follows: 


pared by the N.S. R. A. 


The Things You Used to Buy are 
RARE Today 


Oftimes you pay two to three times the old price 
for a hat or a suit, that’s “below par’’—and where 
quality has been maintained the rise is even greater, 
except in shoes—where the cost is proportionately 
lower than other things you wear. 

Shoes quality is there, as always, to withstand hard 


You Buy Shoes 


Price alone means 
little—it’s the style, the 
fit and comfort, the 
long service in daily 
wear that counts in our shoes—and yours. These 
things make value—the safe guide in buying. We 
invite comparison, and leave the decision to your 
sense of value—today, tomorrow and as long as our 
shoes are worn. 


Fill in your name and address and send this sheet to your local 
newspaper; also display this same advertisement in an attrac- 
tive Window Card. This is a sample of the advertisements pre- 


What’s in a Shoe? 


Labor, and more labor, expensive, highly skilled— 

Leather, and linings and a multitude of little 
things that make perfection— 

Style, and fit and comfort that distinguish Ameri- 
can craftsmanship— 

World conditions have forced these things above 
the old level of cost, but efficiency and competition 
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have kept prices from advancing to the same degree 
as other staple apparel. 

All that’s in a shoe today is there because you want 
it—at a cost commensurate with its service to you. 


Why Are These Shoes Priced Lower? 


The special styles illustrated are marked below our 
actual se'ling cost. These are amongst our most 
popular styles, on which a few sizes cannot be quickly 
replaced, and we offer them far below actual worth. 

These reduced prices are our loss, but your gain; 
for our regular prices insure full money’s worth at all 
times. 


All the World Contributes to the Making of a 
Shoe 


World conditions govern shoe prices, yet American 
shoes are the world’s best value, because of efficiency 
in manufacture and distribution. They are lower and 
better than others, because they conform to the 
American Standard, and for a fair price they give 
months of satisfaction and service. Shoes give 
greater service than anything you wear, yet are 
priced proportionately lower than any item of ap- 
parel. 


Highly Competitive and Fairly Priced 


Fourteen hundred factories and thirty thousand 
stores are competing in service to the American 
people. Many stores in this city are competing to sell 
the product of many makers to you and your neigh- 
bors. Grade for grade, shoe values are thus estab- 
lished, eosts are reduced to the minimum, and every 
sale we make is money’s worth to you. 


Where the Money Goes 


Better than 60 per cent of the price of your shoes is 
the actual wholesale cost; salaries and wages take 
nearly 15 per cent of their price; rental value means 
another 5 per cent or thereabout; miscellaneous ex- 
pense takes 5 per cent more; taxes, interest and in- 
surance run higher than 3 per cent; depreciation 
eats up 4 to 5 per cent. The remaining 7 per cent is a 
fair average profit on a pair of shoes. Seven per cent 
for profit? Yes! Shoes are fairly priced. 





Style Committee Meets 


The Style Committee of the National Shoe Re- 
tailers’ Association held a meeting at the Hotel 
Astor in New York City last Wednesday, June 2. 
Owing to the fact that it apparently has become 
a National Shoe Retailers’ Association habit to 
hold executive sessions, we are unable to give 
the trade the style information which otherwise 
would probably be forthcoming. 
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Style Show Plans Progress 
Committees Hard at Work on Boston Exposition 


With half a dozen committees hard at work and a 
nation-wide campaign of publicity in progress, ar- 
rangements for the National Shoe and Leather Ex- 
position and Style Show, to be held in Boston, July 20- 
24, are rapidly progressing. 

During the past week, General Manager Chester I. 
Campbell, who is in charge of details, has sent out to 
the allied trades his official circular announcing the 
scope of the Exposition and Style Show, this being 
accompanied by printed diagrams showing the avail- 
able exhibit spaces. It is planned to reach every 
member of the allied trades throughout the United 
States and Canada in this way, and a staff of canva- 
ssers also will be sent into the leading shoe and leather 
centers. Already more than 100 exhibitors are en- 
rolled, these including the 80 or more underwriters 
of the enterprise, members of the New England Shoe 
and Leather Association. President Frank R. Briggs 
of the National Shoe and Leather Exposition and Style 
Show Association, is giving a large part of his time to 
the job. 

Mayor Andrew J. Peters of Boston has evidenced 
his interest in the affair by issuing an official 
proclamation of welcome to the allied shoe and 
leather trades of the country. 

While the Exposition itself is expected to reach 
high-water mark in the history of such industrial 
displays, the Style Show, which is to be held on the 
evenings of Wednesday and Thursday, July 22 and 
23, will undoubtedly be the great artistic triumph of 
the occasion. | 





1,000,000 PAIRS OF SHOES DUMPED ON 

MARKET 
(Concluded from page 64) 
as to give the working class the same attention as everyone 
else, and will continue day after day until this mountain of 
shoes has been distributed into the hands of the consumer, 
not only in this city where I expect New Yorkers will buy 
shoes to last a couple of years, but also the consumer residing 
in the adjacent suburbs, as they will be more than repaid for 
making the journey to New York during the continuance of 
this sale. 

I know this great and generous act—eminently important 
at this critical time—will bring almost countless thousands of 
the devoted, economical, prudent men and women to the 
Grand Central Palace, where this sale starts on Saturday 
morning, May 29, at nine o’clock. 

Shoe merchants, wholesale shoe merchants, department 
store buyers, are all welcome to buy side by side with the 
men, women and children. Be it understood, the closing- 
out prices that are marked in plain figures will apply to all 
alike—no favorites. It is a wide-open field, glorious in op- 


* portunity, and immense beyond my ability to picture. 


THERE WILL BE NO ACCOUNTS CHARGED. 
THERE WILL BE NO DELIVERIES. 
THERE WILL BE NO EXCHANGES. 

Cc. A. LOCKHART. 
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Behind the Barricade Is a Regal Shoe Store, Doing a Good Business Despite All Handicaps 


What I Did to Get Sales Under Handicaps 


With Half of My Store Front Gone and the Other Half Piled High with 
Cut Steel Ornaments---viz, Girders and T Beams 


. ET this be no obstacle to your buying Regals”’ 
L was what the big sign read. This sign was 
erected high over a pile of debris in front of the 
Regal Shoe Store at 109-113 Summer Street, Boston, 
one of the New England shops in charge of J. J. 
Buckley, president of the Massachusetts Retail Shoe 
Merchants’ Association. It was printed in black and 
red on a white ground, 9 x 3 feet in size, and stood 
like a live-wire sentinel announcing that the Regal 
Shoe Store was still doing business. 

To those coming down Summer Street, huge signs 
pasted on the barricades at the corner announced the 
“Regal Shoe Store Open for Business During Altera- 
tions—Entrance Around the Corner.”” These signs 
also were printed in black and red on white grounds, 
and index fingers pointed the way to the entrance. 

When, some six months ago, news came that altera- 
tions at this location would be instituted, Mr. Buckley 
and his salesforce felt a little upset, as they knew that 
their new location would not be ready until next 
December. But they put their wits to work and with 
a spirit of confidence and optimism, they said: “We 
will get business in spite of all handicaps.” 


Therefore, when one-half of the Church Green 
store front was finally boarded up, and the Summer 
Street side windows were eliminated; when rocks, big 
beams and iron girders commenced to pile up at the 
front door, Mr. Buckley was equal to the occasion 
with the proper ammunition, and has proved beyond the 
shadow of a doubt that the American public believes 


‘in signs. 


“It was the biggest surprise to us, though,”’. said 
Mr. Buckley, “to think that we held our own with 
our business for the same period of a year ago—de- 
spite the alteration handicaps—and, of course, the 
weather. When we received the fatal alteration 
tidings, we were very skeptical about business results. 
After calmly considering the subject, we came to the 
conclusion that business would drop about 50 per cent 
below that of the corresponding period of a year ago, 
but then we remembered that 25 years of service to 
the public, in a location well known to the people of 
Boston and its suburbs, meant something in the way 
of a good reputation. 

“So we went to it on that basis, and the result is 
that we lost no business whatever.” 
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“From Pastures Green” 


By Jim Borland, Well-known Shoeman, Now Engaged in 
Boosting the National Exposition of United States 
Manufacturers in Buenos Aires, November-December, 1920 


Don’t make the time-honored mistake of 
placing shoe orders late, expecting early 
deliveries—‘‘It can’t be did.” 


Try a Cinderella sale to clean out small 
sizes of women’s boots and low-cuts. See 
that sizes and prices are both definitely small. 
This went big for my copy in Washington 
recently. 


Fully 80 per cent of all retail shoe purchases 
are made directly by, or influenced by women. 


It looks like less profit on shoes all along 
the line, from pastures green to shoes of tan. 


Style in women’s shoes is an 85 per cent 
selling element and about 70 per cent in 
men’s. 


Guess you read of the customer who com- 
plained of a calfskin shoe breaking through 
in two months, and the merchant who ex- 
plained that ‘“‘a calf had also given that 
skin seven months’ wear.” 


Better try for the selling of more pairs and 
greater turnovers. Keep everlastingly busy 
through reasonable profits—forget the war, 
but don’t forget the soldiers. 


Divide your advertising space. Devote 
one copy to turning out the rascals at a cut 
price now while the trade brainstorm is 
on—the other to quality, service, style, fitting, 
etc. 


Don’t make a general slash in prices unless 
you need the money. P.M. all the “dead 
ones” and urge your salesforce to get busy on 
them. 


There is not half enough talk about store 
service and fitting in the ads I read. 


It is the manager’s fault if an intelligent 
clerk does not know how to fit and sell shoes. 
Have him wait on you, improve his selling 
talk and show him how to fit. 


By the way, Mr. Retail Merchant, pass 
your trade journals to the boys after you 
read them. They contain much valuable 
information. 


The word blood-orange listens better to me 
than ox-blood, and when grays appear once 


Try golf. 


more in the style rainbow, call ’em Dixie 
gray instead of Number 666. Likewise, 
name all of your lasts and patterns. 


Stop “‘the less than wholesale” chatter in 
your ads, as it is too paradoxical to gain belief. 
True your statement may be, however, ac- 
cording to how long they have warmed your 
shelves. 


Speaking of shelves, this is a good time to 
try for room on your shelves and money in 
the bank—put it in Liberty Bonds. The 
low price on them today is due to the fact 
that big and small holders have “dumped 
them” because they needed coin and could 
not extend their credit. 


High-grade shoes will not be much cheaper 
until prices on top-grade leathers, labor, 
overhead expenses, advertising costs, coal, 
etc., hit the toboggan, and Philadelphia 
lawyers, yea, Solomon in all his wisdom, 
would know absolutely no more about that 
than the average newsboy. 


You can’t have a Fall opening without Fall 
footwear. The world sighs for something 
new. But so long as practical and profitable, 
stick to the shoe lines that built your 
business. 


Did anyone tell you that “the retail clothier 
in most cases had to pay beyond the price 
purchased at increases of about $10 on each 
overcoat and suit that they were able to have 
delivered last Fall>’’ Talk about shoe troubles; 
that was real “kloding difficulties.” 


Instruct your fitting force that a half size is 
only a sixth of an inch, not a half inch. 


A small sign near the door reading, ‘Have 
you forgotten anything?” will add melody 
to the cash register. 


Don’t return goods on account of rains or 
trains—unless you are “honest to goodness” 
financially ready for the count. e game. 
Don’t pass the loss to a manufacturer if the 
goods are up to sample or nearly so. 


Finally, brethren, don’t buy for exercise 
and then cancel. It is harmful practice. 
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Hitting High ‘“‘C” in Cammeyer’s New York Store 


Music Hath Charms to Make Your Stock Move Fast 


New York Merchant Believes in Weekly “Store Sing’’ as Prelude 
to the Day’s Work 


more pleasant place in which to work is 


: NYTHING that will make Cammeyer’s a 
immediately adopted by the executives of that 


New York shoe retailing organization. That is the 
principal reason for the weekly song-fest and concert 
which takes place every Tuesday morning before the 
opening of the store. The weekly sings were in- 
augurated about two months ago, under the direc- 
tion of Frank Hayek, of the New York Community 
Service. 

Since then considerable talent has been de- 
veloped among the employes of the 34th Street 
and Fifth Avenue stores who join together once a 
week for an hour of music. 

The suggestion came from’ the store management, 
but the organization of the weekly concert is entirely 
in the hands of a committee of employes. Cammeyer’s 
are believers in the theory of self-government for the 
employes. : 

In larger department stores in New York, 
where weekly song-fests are held, one of the chief 
troubles has been to get the people to attend on their* 
own time. At Cammeyer’s, this difficulty has been 
- obviated by allowing the employes to run the affair 


themselves. Also Cammeyer’s have the advantage 
of a smaller organization. 


Morale Has Improved 


According to Dr. A. J. Hart, president of the or- 
ganization, an improvement in the morale of the em- 
ployes has been noticed since the inauguration of the 
weekly concerts. Throughout the day and the days 
following the concerts, employes are seen going about 
their work light-hearted, happy and humming 
snatches of songs that were sung in the morning or 
rendered by the orchestra or soloists. 

“The weekly singing,” said Dr. Hart, after finish- 
ing the chorus of ‘Ole Black Joe’ in which he joined 
with his employes, “puts us all in better humor for the 
day. You can’t sing when you are sad and blue, and 
conversely you can’t be sad and blue when you sing. 
Not only does this song-fest, or frolic as we like to call " 
it, improve our dispositions, but it brings us closer 
together. We are trying to make Cammeyer’s one 
big happy family, all good friends and all calling one 
another by their first names. The frolics provide us 
with amusement and entertainment, and give us some 

(Continued on page 55) 
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F what avail is it for a firm to project a costly 

O campaign of advertising which seeks to tell 

the public how to create lower shoe prices by 
conservation? 

Directly little. Indirectly much. Not a little of 
the good comes in the satisfaction of knowing that 
you are doing your bit—of trying to reduce that par- 
ticular phase of the High Cost of Living in which 
you are most interested, and this satisfaction is mul- 
tiplied over and over again when the results indicate 
that the public has appreciated the effort. 

More and more, business men are coming to know 
that there are certain types of good advertising that 
do not produce immediate results. An educational 
campaign cannot enlighten a people over night. It 


takes time. 
Not Measurable in Dollars 


Educational advertising is still ‘ephemeral, as far as 
_retailing goes, where the value of creative publicity is 


register ring. 
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ts clad im is best. Easter ushers wm 
sported styles 

parade, styles sponsored by ws 
and cleverness of design 
During Easter season call at our shops which feature the new 
ext thongs on the scalm of jootwear 

There you will see among the styles. 





for street wear with extended soles 
Bleck Calf, Mahogany and Tan 
0 


Canvas, 5 
sl 
«ft so Naborks $1130; Brown Rome Brows Remne Cathkin, $18.50 

, $11.50. $19.00. 

Hiki Boots Oxfords 
ng ‘a. Ac fine of Oxlords 
Just the thing and Cuban heels io Black Kid, 

Cait, Brown and White Kid, White 


Our New Catalog mailed on sequest 
Mail orders receme prompt attention 
$20 watz ofeaie B00 128 
erket .+ rant Ave 
aes Stockton - <a yp 


Few Retail Shoe Merchants in the Country Do Better Advertising Than This. 
Educational Campaign 


The Conservation of Shoes 


An Experiment in Educational Advertising as Tried Out and Described by 
Max H. Sommer of Sommer & Kaufmann, San Francisco 


directly proportionate to how loud it makes the cash 
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linen with covered heels, $13.50; 
Gun Met Calfskin, $17.00. 
Brown Rusia Calf, $17.50. 
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Nubuck, etc. $8.50 and upwards 
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These Ads Were Run Following an 







The five-article campaign on “conservation of 
shoes,” just completed by Sommer & Kaufmann of 
San Francisco, falls in the category of such advertis- 
ing. Its results cannot be reduced to statistical data. 
It is believed, however, that this has been the most 
valuable advertising that the firm has ever done. 

The campaign was originally conceived as a form 
of collective advertising. Its purpose was to express 
to the public the sincerity of the shoe trade toward the 
most vital problem of the day; to wit, the high cost 
of living. 

Sommer & Kaufmann decided that the message 
was so vital that it should not go unuttered. It was 
decided that the advertising should be free from the 
faintest taint of self-interest—that it simply served the 
purpose of shedding light on the high cost of shoes and 
provide a method for the consumer to reduce his 

outlay for footwear, at the same time lowering prices 
generally. 

Some results were wholly psychological. Without 
doubt the publicity tended to bolster up the faith of 

the public in its shoe merchants. . 
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The reaction may be compared to an audience in a 
theater; between acts there is a buzz of critical com- 
ment or an ominous silence that the trained critic 
can translate into actual thoughts. With an adver- 
tising campaign of this type the reaction is very 
similar. 

At the beginning it was curiosity that prompted 
interest. People wanted to know where the kink was. 
Business men were inclined to look askance at such 
publicity. The public’s curiosity and doubt were trans- 
formed into interest with the second of the series. 
Telephone calls were received for dates of preceding 
articles. Some well-known men advised that the 
articles be published in pamphlet form. 


Praised by Federal Official 


A few reactions may be well worth noting. A principal 
of a school wrote a letter commending the campaign. 
He considered the information so valuable that the 
advertisements were read to the school children and 
essays were written on the topic. Sommer & Kauf- 
mann offered a prize for the best essay. 

An assistant to the attorney-general, who was on 
the coast at the time the campaign was laid out, 
wrote saying that the campaign was the most con- 
structive he had yet seen, and gave his opinion that 
the results could not be other than beneficial. 

From a committee in Washington, D. C., co-operat- 
ing with the Department of Justice in its fight against 
the high cost of living, came a request for pamphlets 
sufficient for countrywide distribution to similar 
State organizations. Another request has been re- 
ceived from the National Shoe Retailers’ Association 
for 1,500 pamphlets to be distributed among repre- 
sentative shoe merchants of the United States. 

If this demand for the booklet keeps up it will be 
necessary to put it through a second edition. 


Retail Salesmen Helped 


There are other ways by which the result of this 
campaign can be seen. For instance, ore of the ad- 
vertisements recommended the use of saddle soap for 
preserving the life of cordovan and heavier leathers 
used in men’s shoes. This recommendation was based 
on the personal experience of the writer in the Army, 
where saddle soap is used with good results. It was 
stated that saddle soap could be procured at many 
shoe stores and nearly all saddlery shops. This re- 
sulted in many calls for saddle soap, and really in- 
troduced this compound to many people interested 
in shoe conservation. 

The propaganda of shoe conservation was also 
argued by salesmen, especially those coming in con- 
tact with the men’s trade. They found that men were 
very much interested in the proposition. The in- 
terest became so great that a copyrighted pamphlet, 
“How to Bring Shoe Prices Down,” was published. 

This advertising was not elaborately followed up— 
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it was not deemed advisable to attempt to capitalize 
an impartial campaign of advertising aimed to en- 
lighten the public. 





Puttee Bids Received 


The leather rubber goods division has received 
bids for 1,100 pairs of puttees—Item 1, for 500 pairs 
of pigskin; Item 2, for 600 pairs of cordovan. Bids 
were as follows: James A. Banister Company, Item 2, 
at $8.90. A. E. Nettleton Company, Item 1; $7.65; 
Item 2, $11.25. Teitzel, Jones & Debner, Item 2, 
$12.50 and $13.00. Southern Saddlery Company, 
Item 1, $5.75, $6.00, $7.00, $7.25, $8.00, $9.50 and 
$10.00 and $7.75. Cromwell Company, Item 1, $9.00; 
Item 2, $11.00, $12.50 and $5.50. Rosenwasser 
Bros., Item 1, $5.00; Item 2, $5.00. H. Jacobs & Son, 
Item 1, $5.50; Item 2, $5.50. Pels Company, Item 2, 
$16.50 and $8.00. Emil Kaufman Company, Item 2, 
$8.50. Johnston & Murphy, Item 1, $8.00; Item 2, 
$8.00. 4 


Leather Exports Fall Off 


The Government figures show that the total value 
of leather exported, of all kinds, during April of this 
year amounted to $11,088,220. This is the lowest 
that it has reached for over a year, due evidently to 
the effect of the foreign exchange. 








MUSIC HATH CHARMS TO MAKE YOUR 
STOCK MOVE FAST 
(Coneluded from page 53) 
social activity outside the mere routine of conducting 
a retail business. 


Rehearsals Twice a Week 


“Twice a week at night the employes have the use 
of the store for rehearsals of the solos and orchestra 
numbers, and these rehearsals are always well at- 
tended. The concerts themselves take place on part 
of the employes’ time and part of the store’s time. 
Normally our store opens for business at nine o’clock. 
We start these concerts at eight-thirty and usually 
they run until nine-thirty.” 

““How do early customers view such a performance 
in a retail store?” Dr. Hart was asked. 

“We haven’t had one complaint,” he answered, 
“and we have had many compliments. In some cases 
the idea has spread to customers who have business 
concerns of their own. A woolen manufacturer of 
Amsterdam, N. Y., who came in here as a customer, 
one morning, after sitting through the concert carried 
away with him the idea to install such an institution in 
his own factory. From time to time we have invited 
merchants from other stores in to listen to one of our 
concerts. They have all been impressed with ‘the 
idea.” 
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Photograph of banquet which followed the organization of the Kalamazoo (Mich.) Retail Shoe Dealers’ Association 
on May 13. The following Monday night, May 17, there was a meeting of the Chamber of Commerce rooms and ex- 
tensive plans were made for the entertainment of the many visitors expected at the annuai convention of the 
Michigan Retail Shoe Dealers’ Association, to be held at Kalamazoo, September 6, 7 and 8. It was also decided that 
the membership of the local organization shall consist of proprietors, managers, buyers and the sales force 








Financial Outlook Good 


Optimistic Statement Issued by Big Milwaukee 
Banker 


One of the best and most encouraging statements 
on prevailing conditions that has come. forth in 
recent days is that issued on May 22 by Oliver C. 
Fuller, president of the First Wisconsin National 
Bank of Milwaukee, one of the largest financial 
institutions of the United States, with resources of 
more than $135,000,000. He said: 

“There is nothing wrong with the country or with 
finances, except the clogging of the channels of trade 
caused by recent strikes and the congestion of trans- 
portation facilities, tying up a large amount of com- 
modities and funds invested in them. There is 
plenty of money to supply the needs of all legitimate 
business. 

This bank for several months past has been 
lending its funds only for commercial and in- 
dustrial needs, and declining all applications for 
speculative purposes or unessential development. If 
all banks will do this, as now advised by the Federal 
Reserve Board, there is not the slightest doubt 


about the outcome. 


Solution Is Saving» 


“Whether the price-cutting sales announced by 
many retail stores throughout the country mean a 


beginning of permanently lower prices of wearing 
apparel, or whether they are only a flash in the pan, 
as some merchants say, or only the usual Spring 
clearing sales, they are undoubtedly producing a 
psychological effect on the people as a whole and 
are encouraging people to wear their old clothes 
until prices come down. 

“Wearing old clothes means saving, and if the 
people as a whole will do this and save their money 
even for a short while, instead of spending it so 
prodigally as they have been doing of late, the effect 
will be beneficial and quickly felt in every branch 
of trade and every walk of life.” 





Borland Named Commissioner 


James M. Borland, well-known shoeman and re- 
cently of the advertising department of the Washing- 
ton Times, has been appointed commissioner of the 
Shoe and Leather Exhibit to be held in connection 
with the National Exposition of United States Manu- 
facturers at Buenos Aires, Argentina, early next 
Winter. 

Mr. Borland is now living in Boston and is busily 
engaged in work throughout New England. He will 
later visit the other cities of the country. Mr. Borland 
reports that already sufficient space has been sold to 
insure the success of the affair. 
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Shoe Merchants Can Supply All Their Needs In 
Footwear by Buying from the Following Houses 


PEDIGO-WEBER SHOE CO. 
Fine Shoes for Women—**Pedigo Style” 


PETERS SHOE CoO. 
Peters “Diamond Brand” Shoes 
— Special, Classic, Jewel, Weath- 
er 


BROWN SHOE CO. 
Maxine, White House and Buster Brown 
Shoes. 2 


BRAUER BROS. SHOE CO. 
Little Prince and Princess 
Children’s Shoes. 


DITTMAN SHOE CO. 
Milady and Nine O’Clock School Shoes. 


CENTRAL SHOE CO. 
Men’s, Women’s and Children’s Shoes. 


F. L. DOERR SHOE CO. 
Dependable Shoes for Women. 


FRIEDMAN-SHELBY SHOE CO. 
Atlantic, Pacific and Red Goose Shoes. 


JA CLARK LEATHER CO. 
N ity Shoes, Hood Rubbers, “Kew- 
= e Distributors of Mudge Old 





G. E. LIPPMAN SHOE Co. 
High Grade Shoes For Women. 


LEO GORDON SHOE CO. 


Fine Footwear for Women. 


JOHANSEN BROS. SHOE CO. 
Makers Women’s Shoes exclusively. 


JOHNSON, STEPHENS 
& SHINKLE SHOE CoO. 
The Fashion Plate Shoes for Women. 


A. S. KREIDER CO. ; 
Makers of Best Shoes for Boys, Girls and 
the Babies. 


LUND-MAULDIN COMPANY 
Fine Shoes for Men. 


McELROY-SLOAN SHOE CO. 
— Super-Tred and Billiken 


ROBERTS, JOHNSON & RANDS: " 
coeaee, "Society and “Tess mg To 


SAMUELS SHOE Co. 
Young Women’s, Girls’, 
Infants’ Specialty Shoes. 


TOBER-SAIFER SHOE CO. 
Novelty Boots and Oxfords. 


WIZARD LIGHTFOOT APPLIANCE CO. 
Adjustable Foot Appliances, 


DAVID P. WOHL SHOE Co. 
Novelty Shoes for Women. 


and 


Boys’ 
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STAMPED ON THE SOLE OF EVERY] | \_Lp-Maviams Co, _,/ 
GENUINE Billikere SHOE. ST Louis, USA. 
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UR continued suc- 

cess convinces us 
that we were right when 
we adopted the slogan— 
Price is a consideration, 
Style is extremely desir- 
able—but— 
Quality is essential. 


Johnson-Stephens & Shinkle Shoe Co. 


Manufacturers of Women’s Fine Shoes 


SAINT LOUIS U.S.A. 
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51 WORLDS SHOE!IARKET. 
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,\HE acceptance. of 
our shoes each sea- 
son as criterions of ad- 
vance styles justifies any 
merchant in depending 
~usmor ON us as the source of 
supply for high-style 

novelty footwear. 


Johnson-Stephens & Shinkle Shoe Co. 


Manufacturers of Women’s Fine Shoes 


SAINT LOUIS U.S. A. 
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ST. Louis. the 


WoRLD'S SHOE MIAR 


Style A231 


A231—Women’s Patent Virginia 1 
Eyelet Tie, plain toe, 2%-inch 
covered wood heel, turn, Astor 
Last, AA width, sizes 4-8, A 
width, sizes 34- 8, B_ width, 
sizes 3-8, C width, sizes vee 4 8. 


A232—Same in Havana Brown 
Kid, AA, A, B and C widths. 
$9.75 


A230—Same in Shoe Soap Kid, 
AA, A, B and C widths. ....$8.75 


These and many other equal- 
ly attractive styles are here 
to serve you in a most satis 
factory manner. 


Never Before— 


was “In Stock” merchandise in 
greater demand. Tightening up 
in financial circles has turned 
all eyes to this medium, which 
in the last analysis is the 
most logical medium of retail 
business. 
Order what you need 
when you need it from a 


manufacturer you can depend 
on for quality, style and service 


Why tie up unnecessary or 
borrowed capital in your shoe 
stock, when we maintain on 
the floor for immediate ship- 
ment several million dollars of 
such seasonable, stylish and 
popular numbers? 


Catalog of complete line sent on request 


Dwows Duos Gouge 


ST. LOUIS, U. S. A. 


Makers of White House Shoes for Men, Maxine Shoes 
for Women, Buster Brown Shoes for Boys and for 
Girls, and Blue Ribbon Service Shoes for Workmen. 














—whites for your immediate use—mili- 
tary heel, oxfords of white nubuck and linen 
are finding increased popularity, especially 
noteworthy is this 


white nubuck sport oxford 


style no. 1080 
sport oxtord of white nubuck, goodyear welt sole, 
carried in stock from AAA to C, 13-8 covered wood 
heel at $7.50. 


no. 3000 
a similar style with an enameled leather heel, Goodyear 
welt trom AA to D at $6.50. 


no. 1070 

white eve cloth lace oxford, covered wood military heel, 
a Goodyear welt, AAA to C at $6.50. 

no. 10030 


a white linen oxford with enameled leather heel, Good- 
year welt, AAA to C at $5.00. 


Leo Gordon Shoe Co., inc. 


Saint Louis, Mo. 
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Billiken Ascendency in the Shoe World Is Due 


Principally to Intrinsic Merit 


Billikens are built up to a standard that makes for permanent success. 
Uniform quality of a high character in Billikens assures merchants 
handling the line an ever increasing and profitable children’s shoe 
business. Are you one of our large family of Billiken Boosters? 


Write for NM Vi : A yp Write for 
whe Billiken © 


Billiken 
Booklet eeceue Oe COMPORY. eel Booklet 








~] 
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SEASONABLE SHOES IN STOCK 





a 





Priced to Meet Present Day Demands 


- to C, 18/8 ops 
Turn Sole 
5749—Pat. Opera Pum . $5.25 
i «+ Some 


5917—Pat. Oxford.............. Sar 2 50 5750—Blk. Kid Opera ee 
5920—Blk. Kid Oxford.. . 6.50 


= 

= AA to C, 18/8 Heel, 
= Turn Sole 

= 


5868—Black Kid Oxford......... $5.50 
5981—Pat. 1-Eyelet Tie......... $6.25 5808—Black Kid Pump.......... £5.25 


Styie on Left— 
+ to C, 17/8 Heel, 
Turn Sole 

Styles on Right— 
AA to C, 18/8 Heel, 
Turn Sole 


5989—Patent Opera Pump....... $4.75 
5889—Pat. Plug Pump. . $4.25 5988—Black Kid Pump.......... 4.75 











ALL PRICES omg STYLES OFFERED SUBJECT 
STOCK ON HAND 


sie el. = an 


SHOES , LEATHER- EN pee a> 4 
Sa TKCs ae Se ae 6 a, 














Fe re MMMM MMMM MMMM 


rr rrr re ite 
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oo — EE th ten ee ene 

KI N DE R . GARTEN Gne Fam 4 we? are The Kinder- Garten Kids. we 
SHOES | ‘very ‘Pair is Got of Weer j 
' , TE believe that ‘‘Kinder-Garten” Welts and Turns are the best 











looking, and longest wearing shoes for children made by 
any Manufacturer in America. 


Fathers and Mothers are constantly telling our dealers that: “T7hts 
pair of ““Kinder-Garten” shoes wore better than any shoes my boy, (or 
girl,) ever had.” 


Isn’t this good evidence of the fact that: 


‘Every Pair Is Full Of Wear.’’ 
Kinder - Garten Welts & Turns MITH- ALLACE Kinder - Garten Welts & ‘Turns 


‘Made Stronger To Wear Longer”’ SHOE Oo. CHICAGO ‘Smooth Inside—Strong Outside’’ 


le 
ESTASLISHER 160 














IN STOCK =—IN STOCK= 


IMMEDIATE DELIVERY IMMEDIATE SHIPMENT! 





SILK LACES|] |" 


One Inch Wide 


No. 352. A Mary Jane patent turn 


BLACK—BROWN —WH IT Sizes . 2-5 (no heel) 


4-8 (spring heel) 
8%4-11 (spring heel) 








For ‘*Theo’’ Ties 
18-inch, per gross . Terms 5% 10 Days Net 30 days 
For Oxfords Send for Sample Order 


27-inch, per gross . : 
Co-Operative Shoe Co. 


The Offer-Robles Co. | CINCINNATI, OHIO 


Start-Rite Turn Footwear for Children 


Benoist Building St. Louis, Mo. Office and Salesroom Stock Department 

° 301 Bell Block N. E. cor. York 

Also Complete Lines of Round and Flat ; 
Laces, Metal and Fibre Tips and Colerain Ave. 























HIGH GRADE 
GOODYEAR 


WELTS 
IN-STOCK 


A163—Mat Kid 3-Eyelet Ti. “a A158—Black Vici Kid Oxford. 
19-8 Lea. Louis Heel. 14-8 Mil. Heel. 


For At Once Delivery 


A 157—Black Calf Oxford, 14-8 Mil. Heel, A to D. 

A 159—Black Kid Oxford, 19-8 LL. Heel, AA to D. 

A 158—Black Vici Kid Oxford, 14-8 Mil. Heel, AA to D 

A 160—Hav. Brown Kid Oxford, 19-8 LL. Heel, A to D 

A 185—No. 25 Brown Nubuck Oxford, 19-8 Full Louis Wood Covered Heel, AAtoC.... 8. 


A 163—Mat. Kid 3-Eyelet Tie, 19-8 LL. Heel, AA to D 
A 161—No. 18 Gray Nubuck, 3-Eyelet Tie, 19-8 Full Louis Wood Covered Heel, AAtoC 8.50 


A 193—Mat. Kid Swagger Pump, 19-8 Heel, AA to D 
A 199—Patent Colt Swagger Pump, 19-8 Full Louis Wood Celluloid Cov. Heel, AA to D 8.00 


A 221—Patent Leather Broadway Pump, 19-8 LL. Heel, AA to D 


Deduct 25c per pair when ordering 36 pair to a width 


In-Stock Terms 2-10 Net 30. West of Buffalo 10 days extra, Denver to the Coast 20 days extra. 


P. J. HARNEY SHOE CO. 


Factory: Lynn, Massachusetts 


In-Stock Department 78 Lincoln St., Boston 


C The Shoes You Order Are the Shoes You Get g 
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More than 188,000,000 times this year 
people will read the selling message of 





“Onyx” 3 » A astery 


Rog US Tw OmeD 


We believe in Advertising because 
Advertising pays us. 


But it pays us only because, through 
increasing your sales of “ONYX”, it 


first pays you. 








Emery & Beers Companylne 


Sole Owners of “Onyx”? Hostery 


BROADWAY AT 24th STREET 
NEW YORK 


Boston Office: Chicago Office: Philadelphia Office: 
31 Bedford Street North American Bldg., State 1033 Chestnut Street 
and Monroe Sts. ; 


San Francisco Office 210 Pearl Street, Mutual Life Building 
259 Geary St. Buffalo, N.Y. 





= 





COLORED CALF AND SIDE 
LEATHERS 


have attained a position 
of world renown and are 
found in the high grade 
footwear of discriminat- 
ing people of all nations. 


For Quality 























THE HVME VF THE 


LUXVK LINE 


Tannery and General Offices 


THE OHIO LEATHER 
COMPANY 
GIRARD - OHIO 














Boston . 33 South Street 
The Ohio Leather Corporation 


Philadelphia, 325 Arch St. 
The Chio Leather Company 


New York, 29 Spruce Si. 
Oscar Scherer & Brother 


Milwaukee, 258 4th Si. 
“A. R. Mueller Company 


St. Louis, 1602 Locus? Street 
Arthur S. Patton Leather Co. 
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MADE IN A FACTORY WHERE 
ONLY GOOD SHOES ARE MADE. 


In Stock 
Stock Style No. 100 
Style No. 100 











Brogue Last. Norwegian Brogue 

STYLE such as is seen in “Just Oxford, Heavy Single Sole, 14 iron 
Wright” shoes is not a common ele- edge. Sizes, A, 674 to 11; B, 6 to 11; 

ment of value. It has been achieved di nh eats 
by careful work to make it different Price $9.00 
than ordinary. It’s the difference 
that makes the “Just Wright” shoes 
desired. 





The ‘‘Just Wright’ line will be 
displayed in full at the Exhibit 
and _ Style Show to be held in Me- 
chanics Bldg., Boston, July 19-24 











SERVICE such as is received from 
the “Just Wright” stock department 
is beyond compare to any service 
In Stock | you have had before. Promptness 
Style No. 166 in getting orders out has contributed 


Torpedo Last. Cocoa Brown Bal, to its popularity. 
Rubber Heel, 12ironedge. Sizes, AA, 
61% to 11; A, 6 to 11; B, 5% to 11; 
cD, Ste il. 


Price $8.25 





E. T. Wnght & Co., Inc. 


ROCKLAND, MASS. 


CHICAGO 

BOSTON Republic Building PITTSBURG 
Rice Building PHILADELPHIA Emp! ng 
NEW YORK 1215 Market Street SAN FRANCISCO 


Marbridge Building DETROIT Pacific Building 
heseiectacemaiaceian Stock Style No. 166 


Send All Orders to the Factory 

















[ 


| The Tone of Lafayette Arms 


Foot sufferers! R 
June 21 to bye 


—T notable event for every foog sufferer 
in the United’ Searce and Canada 


emember this Week 


“~y 














nmimwveek 


Not A Minute To Lose! 
It's Almost Here 


If you want to tie your store up to the most tremendous campaign of advertising that has ever 
even been attempted in the shoe trade, if you want to share in the results that are bound,to accrue, 


you must act, and act RIGHT NOW. Almost before you know it, 


Dr. Scholl’s 
Foot Comfort Week 
of 1920 
(June 21st to 26th) 


will be upon us. If you are not going to be one of those few shoe dealers in the United States and Canada who allow 
this opportunity to slip away, you must send for your window display material, your local newspaper ad plates and 
other tie-ups helps at once. It is not too late now, but it may be too late tomorrow. We are working nights to fill all 
such requests in time, but some of the late ones are sure to be delayed in transit and cause the loss of all that extra 
profit and store prestige which would have resulted from more prompt action. 


The 60,000,000 Readers of Our Ads 


probably include a large percentage of your customers, and of those of whom you would like to make 

customers. By making a tie-up between your store and our unparalleled advertising campaign (a A 
part of which is depicted upon the opposite page) you can make this as effective in the interest Coupon 
of your store as if you were paying all of the thousands upon thousands of dollars which this ; for 
huge campaign represents. ff Material 


But you must make the tie-up. We can and will gladly furnish the material without charge, Dr. Scholl Mfg. Co., 


/ 


P 213 W. Schiller St., Chicago. 


Gentlemen: I wish to co-op- 
erate with you in making Dr 


THE SCHOLL MFG. CO. , 2222825 
the record-breaking event you have 
/ a out to make it. Please send me 
Largest Makers of Foot Appliances in the World your large portéolio, showing all the helps you 
213 W. Schiller St., Chicago rd offer to those dealers who co-operate, so that 
339 Broadway, New York can make my selections in time. 


Toronto London Paris 


put you must send for it and you must use it in your own interests. Do it NOW. 





It Satisfies All Three 
MANUFACTURER—MERCHANT—CONSUMER 


BROWN’S 
Quality Calfskins 


tanned with the highest degree of skill and accuracy satisfies all three— 
the manufacturer who shapes the shoe, the shoe merchant who sells the 
shoe and the consumer who wears the shoe. ‘“Sunpru” Colors, too, lead - 
in the rainbow of fashion. 


KOKO 3 OTTER 12 RICH TAN ll BLACK OOZE BROWN OOZE 
For the Export Trade, No. 15, Plain or Boarded 


1920 Samples Will Be Sent Upon Request 


C. D. BROWN & CO., Inc. 


EXECUTIVE OFFICE AND FACTORY 
ROCHESTER, N.Y 


BOSTON, 50 SOUTH ST. 
84 GOLD ST. 


a= 7 




















“HUBTIP” SRO SHOE LACES 


APPEAL TO THE CUSTOMER WHO NEEDS SHOE LACES 
THAT NEVER LOSE THEIR TIPS 
THAT NEVER FRAY OUT 


HUBTIPS BEING MADE OF BEST BRAID WILL 
OUTWEAR SEVERAL PAIRS OF THE ORDINARY . 


Women’s or +~> 60 _ - 98.25 Dy apo or —— nes 
27 in. r gro. Strings..... ™ in. per gro. Strings..... . in. per gro. Strings.... . $3. 
30 sala ” — Sh aver e Ee cai ey ese 0e ee 


Men's oo - ar Op Strings. .. a0 G ASSORTMENT CABINET| D ASSORTMENT CABINET 
* 36 pair 36 in 18 pair 36 in 
F yp went CABINET] 94° 45 \« 18“ 40 “ 
Ser > 36 in.. ee ’ ae 
A ASSORTMENT CABINET 
E ASSORTMENT CABINET] 36 pair 36 in ORDER A TRIAL CABINET 


36 yt rr 
so Pt as . = «oe COUNTER DISPLAY EASEL 


FRANK’ W. WHITCHER CO.--Mfrs. a and Chicago, U. S. A. 
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We Have Fortunately Secured 
A Limited Number of Cases 


WOMEN’S QUALITY COMFORT | SHOES 





1840—Women’s Black Cabretta, 

Turn Comfort Oxfords, Tip, Rubber 

Heel. Sizes 3-7, 4-7, 4-8, 5-8. 

Made by a very well known specialist 
in this class of shoes 


PRICE $2.75 


1794—Women’s Black Cabretta, 
i Juliet, Tip, Rubber Heel. Sizes 


PRICE $2.25 


1793—Women’s Black Cabretta, 
Turn Comfort Oxfords, Tip, Rubber 
Heel, Cushion Sole. Sizes 4-8. 


PRICE $2.50 











Positively, Nothing But Case Lot Orders Accepted 


(36 Pair) 


Iffyou act NOW you can do yourself and your customers a 
good turn at these prices which are below replacement cost. 





A Few Cases Left From Those Fine White Oxfords, 
Pumps and ‘Theos’ We Advertised May 22nd 


Refer to our page in that issue of the Recorder and 
wire us. Hot weather is here and they are going fast. 


2 
: 
: 
5 
5 
: 
: 
: 
: 
: 











“‘The House That Undersells’’ 
72 Lincoln Street Boston, Mass. 


Te Mee eee me mem iien iio iene liu ii ce 


: 
: 
: 
: 
: 
: 
: 


| Samuel Cohen 
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A “WINGATE” McKAY 


OMEN’S black kid, McKay Polish, 

with 81% inch top, on our No. 30 

last, carrying military leather heel. 

Made in our McKay factory in all leathers. 


Wingate Shoe Corp. 


HAVERHILL, MASS. 


New York Office, 503 Marbridge Bldg., 
West 34th St. 
Ernest Barnett, Representative 


Boston Office, Room 303, 183 Essex St. 


et SS SS ES EO OO ee 
—_—_ <i or OT OO SOO — + wane 5 ee fee 




















— ¢ —- 








ee — i 2 a § a fff 




















Summer Flexibles In-Stock || NOW READY! 
eas 1920 DIRECTORY 
OF 





Shoe Manufacturers 


Covering all the improved features of previous 
editions, thoroughly and carefully revised to 
date. Over 200 new firms and reorganiza- 
tions, changes in addresses, changes in lines of 
Pat Lea. Roman Sandal, vor, play Janes on production, etc. Remember this is the only 
po ee 208. White Cloth. :--1.05 Directory giving complete description of 
+ Black Kid..... 110 product, output in plain figures, and contain- 

ing the names of actual manufacturers—no 


jobbers included. 
Price $2.00 Postpaid 





35 STYLES FIRST WALK SHOES IN STOCK 











FAUST SHOE COMPANY pen 
19 So. Wells St. Shoe Trades Publishing Co. 


- CHICAGO, - ILL. 683 ATLANTIC AVE. ° BOSTON 


























IN GiCen Tic ORIGINAL | 


Full Grain 
CRACY Glazed Horse 


Shoedom IN BLACKS 


IN COLORS 





Strong as Horse 
—Soft as Kid | 





Demand the ORIGINAL GLAZED HORSE 





ARISTO KID from your shoe manufacturer 





Manufactured solely by 


B. D. EISENDRATH TANNING CO. 


Chicago Tannery Boston 


130 N. Wells St. RACINE, WISCONSIN 195 South St. 
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Service is More 
Than Skin Deep 


It’s what you cannot see in a shoe that determines its 
real value. The selection of leather, grade of work- 
manship, quality of findings, gauge the wear. 


This is the reason La Crosse shoes are rated as stand- 
ard among men who buy real worth in shoes. 


A LA CROSSE CUSTOMER ONCE 
IS YOURS ALWAYS 


Don’t let the profitable working men’s trade slip 
through your fingers to your local competitor. Corner 
it with the La Crosse line. 

No. 762—This style shows exceptional qual- A wide assortment illustrated and described in our 


ity, an added attractiveness in style patterns . 
and materials which was the foundation of catalog. A copy for the asking. 


La Crosse reputation, built in 1891 and 
Thor por vous breaded covomer. ters LA GROSSE BOOT AND 


Choc. Retan Blucher, unlined welt with full SHOE MFG. CO 
os * 


quarter and vamp, and 9-iron single sole. 


Priced at $5.00. LA CROSSE a ~~ wISs. 
AAAAAAAAAAAAAAAARAAAAAAAAAAA A: AAAAAAAAAAAADAAAAAAC 








TAT eh TATATAIE URS /% IN ATA DAS p% me pw wes KA K TN Tt T 


AAAKARAAAANAAARRARRANANAARARE REE 



































Get Ready For Your White Business 


There are no better or better known dressings 
for all kinds of white shoes than GRIFFIN 








GRIFFIN 
WHITE KIDINE 
G Te xO 














GRIFFIN WHITE KIDINE 


, hy kid shoes. A oeten white 
cleaner that gives a kid glove finish 3 1-8 08 Fol Top 
Small (15c) Size, $14.25 Gross, $1.25 Dos. 4.25 Gross, $1.25 Dos. 
ecm tieaiieniieae 
Large (25e) Size, $21.60 Gross, $1.90 Dos. $21.60 Gross, $1.98 Dos.: 3 os. Size, $21.00 per Gross, $1.80 per Des. 


GRIFFIN MANUFACTURING CoO., Ine. 
67-69 MURRAY STREET - NEW YORK, U.S. A. 
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’ ‘it Gow Shoe, 
Madam: Its Your 
Weak Arches” 





Even the Most Skilled Shoe Fitting 
Cannot Satisfy When Feet Are at Fault 


No shoe will feel comfortable or “‘right’’ on the foot that has become weakened so that the arch is dis- 
placed or fallen. When the shoe man finds a case of this sort, it is wisest to explain the circumstances to 


the patron and suggest being fitted with the right 


ohRROWSMEFL, 


ARCH PROPS 


to correct the difficulty and to give complete comfort to the foot in the stylish and well fitting shoe that 
the customer would like to wear. It is an easy and simple way to be certain of having a pleased customer 
go out, as well as of adding a nice profit that you would not have had from selling shoes alone. It is these 


extra profits that count for most in any business. e 


The Arrowsmith Line Makes Trade and Profits 


Every time you fit a customer with an Arrowsmith Arch Prop or other Arrowsmith support you make 
several sales. Besides the sale to that one customer, you are sure of making others to the friends and rela- 
tives that will be sent to you by that grateful and foot comfortable patron. Most of those who will read 
this know it is true—know it from long experience in handling these effective, time-tested and reliable 
correctives. 

And not only do you make other customers for Arch Props, but for shoes as well. Almost anybody would 
rather buy their shoes where they found the foot relief they had been so long in search of. It’s natural. 
Do not overlook the importance of the Arrowsmith department of your shoe business. It is a trade 
builder, such as nothing else can be for you. 


ARROWSMITH MANUFACTURING COMPANY 
CHICAGO MORRISTOWN, NEW JERSEY TORONTO 
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WHEN you are ordering 


your rubber heeled shoes, 
why not take an extra precau- 
tion for which your customers 
will thank you —specify 


cATS PAW 


CUSHION 
RUBBER HEELS 


. We have taught the world that 
CAT’S PAW HEELS do 
not slip, and are, moreover, 
made to give the best all around 


service. 
“NO HOLES TO TRACK MUD OR DIRT” 


Foster Rubber Co., Boston, Mass. 
105 FEDERAL STREET 





| 





. that has made good,’’ 


IN STOCK 


"| Quality Shoes 


for Youngsters 


No Tacks 
No Nails 


Button and 


4” Footform Lasts 


TRUITT BROS., Inc. 
BINGHAMTON - - NEW YORK 























Order 


TRUFIT SPATS 
NOW 








NDICATIONS point to 
I a marked rise in prices 
next season. We still 
have on hand, lines of the 
present season, with prices 
unchanged, and we strongly 
advise the immediate 
placing of orders. 
All desired shades 
in stock in box 
cloth and felt. We 
cannot, however, 
promise complete 
delivery on all 
lines. 


Samples and Prices Upon Request 


Laing, Harrar & Chamberlain 
43 N. Third St., Philadelphia 
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‘NOV. ILLA KID is a product made 


from large calfskins and heifer hides—in 
every respect the equal of glazed kid—but 
superior to it in point of wear, and shape- 
retaining qualities. 

SNOVILLA KID does not scuff. Its colors are fast. 


It is impervious to water. It makes shoes of excep- 
tional style, beauty and comfort. It is lastingly lustrous. 
You can always depend upon ‘NOVILLA KID. It 
readily lends itself to all styles of lasts. Great quan- 
tities of (NOVILLA KID are being made into Winter 


Oxfords for the coming season. 


Write us to-day for samples and full particulars 
regarding “NOVILLA KID 


CASTLE KID CO. INC. 
Originators and Makers 
CAMDEN.N.J. 














BOOT AND SHOE RECORDER June 5, 1920 





EXPERIENCED SHOE SALESMEN 








Manufacturer of Men’s Fine Welt Shoes in Middle West will need twelve or more competent salesmen 
for season opening August 1. The line is well and favorably known to the trade, but has been sold in 
connection with other lines in the past, but will be sold as a specialty after August 1. The shoes are 
high grade, and the prices are right. Made to merchant’s order in addition to in-stock department. 
The commissions are liberal. Only competent, experienced, successful salesmen can be considered. 
Salesmen with successful records selling Men’s Fine Welt Shoes preferred. 


Please fill out the blank shown here, and mail at once if interested. All information treated confi- 
Address C1, care Boot and Shoe Recorder, 207 South St., Boston, Mass. 


CONFIDENTIAL 


dential. 








Date TERRITORY 
DESIRED 





NAME 





PERMANENT 
ADDRESS 





Geet) (City) (State) 


AGE WEIGHT HEIGHT MARRIED 











LINES REPRESENTED PAST FIVE YEARS 





(Firm) A ti a (Terr.) (Period) (Sales per Season) 


"IVILNAGIANOD 





CONFIDENTIAL 
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RUSSELL’S “NEVER-LEAK’’ 


The Boot that Hits the True Sports- 
man and Outdoor-Man. Just Right 


IGHT-WEIGHT, comfortable and as water repellent as 
leather can be made. Suited for every kind of going, they 
give the limit of service and satisfaction. 


Made from chrome-tanned leathers, water-proofed in tanning. 
Skillfully made throughout and 


THE “NEVER-RIP’’ SEAMS 


are warranted not to break or open 


Sell? Ask the Sportsman or Outdoor fellow who owns a pair—their con- 
fidence is earned by the actual service the boots render in the “going.” 


Catalog and merchants’ price list yours for the asking. 


W. C. RUSSELL MOCCASIN CO. 


BERLIN $2 $3 33 - WISCONSIN 


ee Tele LITT emi To] 
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VERYBODY who habitually 
wears white boots or shoes 
knows and buys 


The WHITE CLEANER 
Keeps White Shoes White 


Everybody who buys new white footwear will 
need “BLANCO,” and no one who has ever used 
it will ever be persuaded to take a substitute, for 

“BLANCO” does its work, does it well 


Z gq! —and easily—no trouble, no messiness, 


X, (C A go 
ay VA po if 
‘ Ey Wy 
.\) AN tJ s IZ 
| ANTS Yr Y\ 
in / p, ai 7 Z Y 


“BLANCO” quality will take care of 
your reputation—“BLANCO”’ profits 
are as good as #fs reputation, 


So with every consignment of White 
Footwear order a consignment of 
“BLANCO”—“to keep those white 


shoes white.”’ 
Order now from your Jobber 





JOSEPH PICKERING & SONS, LTD. 


SHEFFIELD, 


England. 





1 
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lay Osords and Pare oot Sandals 
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Ss | Elk R. .? 
Goodyear Welt 
ig a Me a. = 
521—Sizes iva 11 . 


Tan_Lotus Barefoot Sandal 
Goodyear Welt 
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PINE COO COMO ec 


Venry Klin & G.C lll 


208-214 We wt Lake tl 


TT 


Tn 
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Pla-Mates will sell on their 
reputation. 
Pla-Mates will stay sold be- 
cause of their workmanship 
and quality. 
Write For Stock Catalog. 
STYLE 22 


cate amna WILLIAMS, HOYT & CO. 1 TPE 


. 4-12 $4.00 5-8 $3.80 834-12 $4.45 
5-6 an Ps es ROCHESTER, N. Y. ee 


STYLE 1460 























HUB GORE--Romeos and Juliets | 


ARE THE STANDARD— 
THEY SELL , 

HUB GORE—INSURED 
FOR TWO YEARS 


EVERLASTIK, Incorporated 


HUB GORE MAKERS 
BOSTON NEW YORK 
52 Chauncy St. 395 Broadway 
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Considering ‘the effort you 
put forth and the capital you 
have tied up, we know you 
want to produce the best foot- 
wear possible in your particu- 


lar line. 
REG. U.S. PAT. OFF 


Mr. Shoe Manufacturer will you 
make this test? 


Build a pair of shoes for yourself out of 
‘“‘Rueping Upper Leather” and compare the com- 
fort they give when new with shoes made from 
other Calf, Veal or Side upper stock. While in 
appearance and cutting quality it is the equal of the 
best, the question of comfort occasioned by the 
mellowness built into Rueping Upper Leather is 
an appeal that will bring “‘Cash Results.” 


Calf, Veal and Side 
Upper Leather 


Sieh and Boarded in Black 


and conservative shades 


Fred Rueping Leather Company 


Fond du Lac, Wisconsin 


Established 1854 
— BRANCHES — 
BOSTON CINCINNATI MILWAUKEE ST. LOUIS 


NEW YORK CHICAGO SAN FRANCISCO 
MONTREAL NCRTHAMPTON, ENG. 











Copyright 1920, by The Goodyear Tire & Rubber Co. 
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Trade Mark Reg. U. S. Pat. Off. 
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These Brogues Are the Thing— 
With Guaranteed Nedlin Soles 





For vacation wear—and for next Fall and Winter, too, with 
those thick-ribbed woolen hose—your customers among the 
men of affairs in your town will want brisk-styled and durable 


oxford brogues. 


Exactly the qualities that enhance their style and serviceability 
are added to these’sensible, good-looking shoes by Guaranteed 


Ne3dlin Soles. 


All you will have to do is to suggest the special values of 
Nedlin—long-wearing, comfortable, waterproof—and choose 
the particular size and last required, from the 500 styles of 
representative, fairly priced shoes now made with Guaranteed 


Nedlin Soles. 


By the way, your window trimmed with attractive selections 
from your stock is the best possible way of saying you have 
those oxford brogues that everybody wants. 


Goodyear will be glad to advise you direct as to where you 
can obtain Men’s and Women’s Brogue Oxfords with NeGlin 
Soles—the sole uniformly applied and Goodyear Guaranteed. 


THE GoopyEAR TIRE & RUBBER COMPANY 
Offices Throughout the World 


GoodyearWingfoot Heels are the guaranteed walking mates of guaranteed 
NeGlin Soles. They’re so good that more than eighty per cent of all 
shoes made in this country with branded heels are fitted with them. 


Soles 


- COMFORTABLE 
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OUR “SNUFT” SIDE LEATHER COLORED 


REG. U.S.A. 


has THE APPEARANCE OF CALF | 
gives LONGER WEAR 


is MODERATELY PRICED Rec us A 
and will prove the best answer to your SIDE LEATHERS 


Color 18 Color 14 
proble m of how to get Medium Brown Dark Brown 


GOOD SHOES at MEDIUM PRICES 


We will gladly refer you to users of these leathers 
in order that you may CONVINCE YOURSELF. 


C. D. Kepner Leather Company 


137-139 South Street, Boston, Mass. 
223 W. Lake Street, Chicago, IIl. 
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MONEY SAVED ON BOUDOIRS AND STRAP SANDALS 


For few weeks only before stock taking, we can offer choice styles 
for immediate delivery. Send us your orders. Satisfaction guaranteed 


BOUDOIRS ONE STRAP TWO STRAP 
SANDALS SANDALS 


High or low heel 
$2.10 


Black $1.45 Send us your orders and increase High or low heel 


Red 1.65 a . 
Tans 1.75 your sales. Satisfaction Guaranteed. $2.20 


Also three strap sandals high or low heels, $2.35. Less 2% 10 Days, Net 30 


Consolidated Slipper Company 
Haverhill, Mass. 
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Photograph showing brushing and first rolling after 
saturating. 


i bran performance of a shoe is often dependent upon the service given by 
the box toe inside the shoe. 

You can not afford to use anything but the best. The Vulco-Unit Box 
Toe is proof against perspiration and resists the hard bumps. 


Insist upon 


Apparatus, Process and Products Patented 


SOLD ONLY BY 


BECKWITH MANUFACTURING CO. 
108 LINCOLN ST., BOSTON, MASS. 


AGENTS 
OSCAR F. WRIGHT & CO. 
St. Louis, Mo. 


GEO. A. SPRINGMEIER 
Cincinnati, Ohio 


G. W. KIBBY & CO. 
Chicago, Ill. 
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‘GLOVE GRIP"SHOES 


It’s the smooth fit in the 
arch, the graceful lines of 


the last, the fine texture of | 


the leather, and the clearly 
discernible marks of good 
shoemaking that attract at- 
tention, win admiration, and 
satisfies trade. 


WIN APPROVAL 
EVERYWHERE 


To produce a shoe that fits 
the arch of customers, take 
them as they come, was an 
achievement bringing last- 
ing benefit to the trade. 
Many dealers have found 
sales accelerated and profits 
~ doubled in turnovers of 


|] Styles for Men and’ Women — 








“Oh! Boy” S. 450—Coce Call. 
O'Sullivan Heel. AA-A, 7 to 11. 
«BC wll. CD, Stel. 
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PRICE CUTTING ON THE WANE 


Merchants Believe That Fever Is 
Abating 


The wave of merchandising dry goods 
and wearing apparel at reduced prices 
has continued unabated during the past 
week, but with the coming of June the 
feverishness of the effort is expected to 
decline materially. The objects of 
the campaign appear to some to be 
nearing’ accomplishment. ‘“‘Pep’’ has 
been injected into trade; surplus lines 
have been moved out; slow-moving 
stock has been converted into cash or 
short-term credits at retail, and the 
merchant’s house is gradually being put 
in order for the reception of Fall and 
Winter merchandise. 


Shoe stores here were neither the 
first nor the last to fall in line with the 
policy adopted first’ in the East by de- 
partment stores. In Milwaukee, there 
was an absence of the blanket “20 per 
cent reductions’ which were announced 
by department stores and merchants in 
men’s and women’s apparel, both by 
flaring streamers across display win- 
dows and in screaming headlines of 
newspaper advertisements. During the 
past week, however, several of the lead- 
ing boot shops in the heart of the city 
adopted such devices, although not to 
the extreme degree which the efforts of 
other retail merchants reached. 


Big Price Drop Not Expected 


Just what proportion 20 per cent 
reductions from the retail mark-up at 
this time bear to the cost of merchandise 
replacement values in the immediate 
future is a problem. There are some 
merchants who believe they will be able 
to stock new goods at a price that may 
enable them to offer their merchandise 
during the rest of the Summer and 
next Fall at the present net selling 
prices. 

At the same time, they acknowledge 
that conditions in the manufacturing 
field, and in business generally, are 
such that it is inconsistent to expect 
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News in Shoe Markets 


— 


and Merchandis 


ments m America’s Shoe 


Milwaukee 


any material depression of prices. The 
marked slowing down in production of 
boots and shoes, as well as many other 
products, must work to maintain prices 
firmly for a long time to come. 

The situation is so filled with un- 
certainty that merchants are refusing 
to take hold of new goods in wonted 
fashion, and, so far as the top-priced 
lines go, further cancellations have 
been made of orders placed in the last 
two or three months for Fall and 
Winter. For some time past the trend 
of demand has been changing. The 
rank and file of buyers no longer de- 
mand the best, regardless of price, but 
a good, serviceable boot at the lowest 
possible price. To many, this change 
appears to mean that from now on the 
so-called “extravaganza” shoe is going 
to be very difficult to move in quantity. 


FACTORIES ON 75 PER CENT 
BASIS 


Slow Tradg and Traffic Conditions 
Are Responsible 


Milwaukee boot and shoe manu- 
facturers are operating on a basis of 
75 per cent of maximum capacity, on 
the average. One reason is the hesi- 
tancy of merchants in buying. Other 
important reasons are that the traffic 
situation remains unfavorable and it is 
extremely difficult to get raw materials 
as well as to ship the finished product 
promptly. 

“Merchants evidently feel that prices 
will be cheaper and they are not order- 
ing,” said one leading manufacturer. 
“Whether they are right or wrong re- 
mains to be seen. In the meantime the 
working time of the factories has been 
cut down.”’ Expressions by others may 
be summarized to mean that merchants, 
looking for lower prices, are not stock- 
ing up, and manufacturers, cautious 
about making up goods at present costs 
(which they are not certain of dispos- 
ing of at present prices), are slowing up 
until the situation adjusts itself to a 
more stabilized basis. 
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Takes Crack at East 


Much interest was manifested in a 
large display ad of the S. J. Brouwer 
Shoe Company of Milwaukee in the 
local newspapers on May 28. It read 
in part: “A plain statement of facts: 
I have just been East for three weeks to 
study the conditions. In the East, 
firms who cut prices and gave big dis- 
counts had been getting exorbitant 
profits. Even after the 20 per cent or 
more discount was taken off, the shoes 
were still higher priced than honest, 
reliable, regular shoe stores asked for 
the same grade of shoes. For instance, 
a white buck misses’ shoe marked 
$12.00 in a New York department 
store, at 20 per cent off, or reduced to 
$9.60, was sold in a regular shoe store 
on Fifth Avenue, New York, at $9.50. 
Our regular price here is $8.00." The 
statement was signed by S. J. Brouwer. 
An interview given by him to a local 
paper said: ‘Shoe workers in the East 
are ‘going crazy.’ Factories are closing: 
down because they can’t keep up with 
the demands of workers for exorbitant 
wages. I was glad to get back to Mil- 
waukee. There is more fairness in the 
West in general on the part of both 
employers and employes.” 


EXPOSITION A SUCCESS 


Silver Cup Won by Pfister & Vogel 
Leather Company 


The high estate to which Milwaukee, 

e “Quality First’? shoe market, has 
risen was demonstrated in a striking 
manner by the excellent representation 
of the industry in the exhibits at the 
Made-in-Wisconsin Exposition, given 
in the main arena of the Auditorium 
from May 22 to 29. Although it was the 
enterprise of a local newspaper, The 
Journal, the exposition was an unselfish 
boost for the manufacturers of Wis- 
consin who participated. 

The silver cup offered by the news- 
paper for the best exhibit was awarded 
to the Pfister & Vogel Leather Com- 
pany, which not only had on display 











Where to Buy 


Women’s Shoes 




















aE UU ARE WINNERS 


rH 


HARTMAN SHOE COMPANY 


HAVERHILL, MASS 





be Line of 100 Styles 
f Comfort Shoes 


Jenee— — Oxfords — Bals 
—Polish—Button—Theo 


incess ndals, etc. 
Women’s Flexible Welts 
and McKays, and Warm 
Lined — Men's Slippers. 
TIMSON BROS., Inc. 
Boston, Mass. 








PHILLIPS-CRAM CORP. 
Successors to 
NASON & PHILLIPS 
Makers of 


Women’s Turn Slippers 


276 River Street - Haverhill, Mass. 
Boston Office, 207 Essex Street 








BARNETT SHOE CO., Boston 
Immediate Delivery 


ms Decon Ent 

Opera m) 
17-8 ¢ Covered Louis Heel, 
Cc,D. 2-7. 


$4.50 
“CLEO”? TIES 


BROWN OOZE_IN HIGH- 
BLADE TUR WITH MEDIUM VAMP. 


B and C 
ee tic © $5.90 
Net 10 Days 
Straight Runs Faouly 


BARNETT SHOE CO. 


= 110-112 Summer St. Boston, Mass. 


~ 











In Stock Indian Moccasins 
No. 1430 BEADED VAMP 
Men’s 7 to 11 $1.75 
Women’s 3to 6 1.60 
Misses’ llto 2 1.35 
Childs’ 6tolO 1.10 
Infants’ l1to 85 
The Westcott- Whitmore Co. 
Syracuse, N. Y. 











LATEST CREATION IN A BOUDOIR 
Top bound with galloon, lined throughout with 
fancy colored linings, leather heel, proper height to 
back of slipper to prevent slippi and close fit 
around top of slipper to prevent falling off the foot. 
A very classy ae and sells on sight. This slipper 
outwears two o boudoirs, the very 
best of Mew clean linings. Blacks, $1. Ts: 
Reds and Tan, $1.90; Pinks and Blues, $2.00. 

THE ORIENTAL BOUDOIR CO. 
61 Essex Street, Haverhill, Mass. 





COLLINS & STAPLES 
Makers of 
HAND TURNED LOW CUTS 
In Stock for Immediate Delivery 


Boston Office 
110 Lincoln St. 








Haverhill, Mass. 
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the: various kinds of skins which it 
makes into leather, but also a demon- 
stration of the tanning process, ex- 
plained to the great crowd of visitors 
by experts from the plants. 

The F. Mayer Boot & Shoe Company 
won much attention by a _ unique 
“stunt.” At its display there was 
exhibited a pair of slippers made from 
real brocaded silk and set with rhine- 
stone buckles. In the manner of the 
story of Cinderella, visitors to the show 
were invited to try them on, the offer 
being the gift of the dainty pumps to 
whomsoever they might fit. 


Additional Stock Issued 


The Mason Shoe Manufacturing Com- 
pany of Chippewa Falls, Wis., which 
recently announced important changes 
looking toward a much _ broadened 
market for a largely increased produc- 
tion, has voted to make a new issue of 
$200,000 of preferred stock to finance 
part of the expansion. Most of the 
issue has been absorbed by present 
stockholders. 


Merchants Invited to Milwaukee 


The Jobbers’ Division of the Mil- 
waukee Association of Commerce has 
decided to abandon its annual trade 
extension excursion, usually held in the 
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latter part of June, because of traffic 
and other conditions this year. For 
nearly 18 years, save during the war 
years of 1917 and 1918, a party of 100 
or more wholesalers of the city traveled 
for a week on a special train to visit 
merchants in the Milwaukee trade 
territory, embracing Wisconsin, Upper 


- Michigan, and parts of Illinois, Iowa 


and Minnesota. This year it is in- 
tended to invite the merchants to come 
to Milwaukee, one week being set aside 
in their honor, with special entertain- 
ment each day. Definite plans will be 
made public shortly. 


Association Officers Elected 


Walter J. Booth of the Weyenberg 
Shoe Manufacturing Company was 
re-elected president of the Shoe Sales’ 
Association of Milwaukee at the annual 
meeting last week. John H. Gage of 
the Albert H. Weinbrenner Company 
was elected vice-president, and Charles 
A. Dickens of the Edmonds Shoe Com- 
pany was re-elected secretary. Dave 
Marks of the Harsh & Chapline Shoe 
Company was the choice for treasurer. 
The association is composed of the 
sales managers and assistant sales 
managers of the leading boot and 
shoe manufacturing concerns in Mil- 
waukee. 


St. Louis 


WHOLESALE TRADE DULL 


But Feeling Prevails That Situation 
Will Iron Itself Out Soon 


The St. Louis wholesale shoe trade is 
arriving at the Summer solstice or the 
doldrums or some other astronomic or 
sea-going condition. Just what it is 
a little hard to say. But at any rate, 
orders are at a minimum, both as to de- 
ferred shipments and on immediate 
business. Incidentally, fill-in business 
is not particularly heavy just now and 
shoe men are spending some of their 
idle time speculating upon causes, 
effects and the future, without any- 
thing strikingly definite in the result. 
The best idea evolved among all the 
talk is that the situation will iron itself 
out shortly and that while there may be 
a downward tendency in prices, which 
all hope there will be, it will not be 
sharp or spasmodic and that mer- 
chants will have plenty of opportunity 
to readjust themselves to conditions, 
with the exception of those who have 
operated speculatively—and for such 
there is little consideration or sympathy. 

Salesmen generally are leaving their 
territories and from now on there will 
be little traveling done until after the 


national holiday, following which the 
selling forces will take to the road again 
with the Fall and Winter lines, revised 
to date both as to styles and prices. 
Samples are being put through most of 
the factories in preparation for the 
coming trips and so far as can be learned 
at the present time there will be com- 
paratively little that is really new in 
the late samples which are scheduled to 
appear in July among the trade. 


SALES CONTINUE 


Maximum Price $10 Except for 
White Shoes 


The retail shoe stores and depart- 
ments are sticking to about the same 
policy which has previously been out- 
lined. Cut price sales of either surplus 
stocks or special purchases are still 
being advertised with the range from 
$3.45 upward. On currently seasonable 
stock, prices advertised do not run 
often above the $10 mark except in 
the case of whites for midsummer 
wear and these are quoted as high as 
$14.50 in the high-grade stores and 
lower as the range of the clientele runs 
downward. While there seems to be 
expectation that there will be some 
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sharp price slashing in the sales that 
usually follow the national holiday, no 
advance indications are as yet available 
and most of the merchants are at present 
insisting that their stocks are in such 
shape that they will not need to cut 
prices more severely than they have, 
and further that they will be able to 
meet cut-price demands with the special 
lots which are being offered to the trade 
here by overloaded Eastern manu- 
facturers. 


FACTORIES ARE BUSY 


Transportation Conditions Operate 
in Favor of St. Louis 


Reports telegraphed here from the 
East to the effect that conditions in the 
Eastern shoe market had caused con- 
siderable shutting down of factories in 
the New England shoe district do not 
find a similar state of affairs in the St. 
Louis plants. President John A. Bush 
of the Brown Shoe Company, Inc., 
said that better freight facilities 
and other conditions had operated in 
favor of the St. Louis market and that 
the buying done from St. Louis con- 
cerns had been on more moderate price 
grades than was generally the case in 
connection with Eastern footwear with 
the result that the orders ahead would 
keep plants as busy as the labor supply 
and the transportation difficulties of 
raw material would permit. President 
Frank C. Rand of the International 
Shoe Company made much the same 
comment on the situation, saying that 
St. Louis deliveries had been kept up 
in a way to forestall cancellations which 
were always a source of trouble in such 
times as the present. Regarding the 
present retail situation both presidents 
commented upon it as being a state of 
hysteria which would correct itself and 
that while there might be a gradual 
down-turn on footwear there would be 
nothing to support the present wave of 
price cutting. 


FUR PRICES OFF 25 PER CENT 


This Was Due, However, to Credit 
Limitations by Banks 


The Spring fur sales at St. Louis 
closed May 28 with an aggregate in 
excess of $23,000,000 for the 17 days 
of selling. The pelts maintained a very 
consistent average of about 25 per cent 
drop from the prices of the February 
sale and had those figures been kept 
up the sale would have reached the 
anticipated total of $30,000,000. The 
buyers in attendance were very gener- 
ally frank in stating that there was only 
one influence which had sent furs down 
and that was the credit situation with 
the Eastern banks which have financed 
fur transactions in previous sales ac- 
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cording to the customs of the trade but 
which had limited their credit ex- 
tension on this occasion. There is but 
little expectation that the low prices 
for the pelts will be reflected in the 
Fall retail prices. 


Merchants to Hold Dinner 


The St. Louis Association of Shoe 
Retailers will hold its usual monthly 
dinner and meeting at the Hotel Statler 
Wednesday, June 9, and will at that 
time also make preliminary prepara- 
tions for the September meeting, which 
will be the next meeting, on account of 
the customary Summer vacation period. 
The September meeting will be held 
at one of the country clubs near St. 
Louis and it will also be a ladies’ night. 
Committees will be appointed and 
given power to make all necessary plans 
for the outing. 


Walk-Over Boosters Meet 


The May meeting of the Walk-Over 
Boosters’ Club was held at the local 
wholesale house of Geo. E. Keith. The 
club was addressed by E. F. Damon, who 
spoke on the value of co-operation be- 


tween the wholesale department and the 


retail stores. Mr. Damon also spoke 


of the development and improvements 


that have been made at the Geo. E. 
Keith stores during the period of 19 
years he has been employed by them. 


Wizard Firm in New Quarters 


The Wizard Foot Appliance Com- 
pany, St. Louis, has been compelled to 
expand its New York office for the third 
time within 18 months. They are now 
occupying greatly enlarged quarters at 
810 Marbridge Building, 24th Street 
and Broadway. 


Virginia Shoe Men in St. Louis 


A. P. Craddock, first vice-president 
of Craddock-Terry Company, Lynch- 
burg, Va., and Charles G. Craddock, 
Jr., in general charge of manufacturing 
of Craddock-Terry Company, made their 
first visit to St. Louis last week to con- 
fer with W. F. McElroy and J. T. Dyer 
of McElroy-Sloan Shoe Company, the 
western department of Craddock-Terry 
Company, on new styles and lasts. 


Novelty Lace on Market 


The Offer-Robles Company of St. 
Louis have just originated and put on 
the market a novelty shoe lace for 
patent leather ties or oxfords with a 
high polished finish to match the 
leather. This is a soft, pliable lace that 
can be made into a perfect bow. They 
claim that it will outwear the ordinary 
lace and will not lose its gloss. 








Where to Buy 


Women’s Shoes 

















Turn Comforts—In Stock 
Ladies’ Brazilian Kid, 


oes os 5 ay 
Cation Sock Lining. 
Sold direct 24 pair 
case lots only. 4, 8, 
5, 9—E-EE. 
Fair-Way Shoe Bip, Co. 
Newburyport, Mass. 








ALGIER SHOE MFG. CO. 
ier Phoe 
PANS TISF/ NEWVORA 


Highest Grade Women’s Shoes, Turns and Welts 
138 Broadway, Brooklyn, N. Y. 








PLENTY IN STOCK 


For the Growing Girl 
Imitation Turn 
ee ae 








“Fernco-Quality” Comfort Shoes 
Ladies’ Hand Turned 
BOOTS, OXFORDS 
AND SANDALS 
Cushion Seck Lining 
Widths, D, E, EE 














IN STOCK 


Patent Leather Hand 
Turn Full Louis Heel 
Pump. B,C, D. 2% to7 


$5.50 


LION SHOE CO., INC. 
108-110 Duane St. New York, N. Y. 








cnneenees 





“4 WOMEN’S NOVELTY STYLES 
READY TO SHIP 
CASE LOTS 


Oxfords, Suo-ivckes Ties, 
Pamps, Sport Shoes 


L. SCHAPIRO SHOE CO. 
(Shoes of Today) 
73 South St., Boston, Mass. 








IN-STOCK 


-50 

Less 5% 10 Days 
Colore— Tau Tove. 
Light Blue, "Black, Kin 





’ ABBOTT SHOE CO., No. Reading, Mass. 
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Where to Buy 


Men’s Shoes 

















Stacy Adams Co. 
Manufacturers of 
MEN’S FINE 
SHOES 


BROCKTON, MASS. 























FOR MEN 
who care to dress 


well~ ‘~ 


 TDBARRYCO 














Gentlemen’s 


Shoes 


A.E. Nettleton Co. 


SYRACUSE, N. Y. 

















MILFORD 
MASS NEWBURYPORT, MASS. 


STYLE and SERVICE 
in SHOES for- MEN 
sn, &8; TORREY om. 











RPHY 
HOE 
=ew YoRR Ormces 

sox 











BROS SHOE 
'S FINE SHOEMAKERS - 
BROCKTON 



































, Manufactured by 
La Crosse Boot and Shee Mig. Co. 
La Crosse, Wisconsin 
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Chicago 


SHOE SALES CONTINUE 


Most Are of Discontinued 
Styles and Odd Sizes 


But 


Chicago shoe merchants in practi- 
cally every instance have refrained from 
making a stated reduction in their 
prices. In other words, the advertising 
in the daily newspapers has failed to 
reveal any shoe merchant advertising 
15, 20 or 25 per cent cuts. The Ruby 
Shoe Store, however, one of Chicago’s 
high-grade shops, sent out a circular 
Jast week announcing a straight 20 
per cent reduction but this advertise- 
ment did not appear in the papers. 

While there are many sales now on in 
Chicago, the public is unintentionally 
being misled to a certain extent as to 
the value of the merchandise. The 
reason is that the consuming public 
seldom realizes that in many instances 
the merchant must take a loss on mer- 
chandise which he has decided to dis- 
continue selling, especially on women’s 
novelty shoes, and that the great .ma- 
jority of the sales that have been in 
force have consisted of these styles— 
styles which merchants anticipate 
throwing out of their lines. Other sale 
reasons are the cleaning out of shoes in 
short sizes; also of job lots of shoes. 


Do Not Expect Price Decrease 


The general feeling, as expressed by 
many of the leading merchants, is that 
the price of shoes for the coming season 
will not decrease to any great extent to 
the public and this is demonstrated by 
the fact that such concerns as Martin & 
Martin, F. E. Foster, and one or two 
others of the same class of merchants, 
are not runnigg any sales and do not 
anticipate running any sales as they 
sell their merchandise at a standard 
margin of profit and do not feel that 
they can afford to do business on a 
smaller margin. Neither do they feel 
that at this time they can afford to take 
a loss on the merchandise which they 
have on their shelves merely to realize 
the cash that such a sale might bring. 

There have been very few excep- 
tional cuts in the price of men’s quality 
shoes, although there are many special 
sales on cheaper shoes. In many in- 
stances this has been necessitated by 
the fact that money is continually 
getting tighter and the merchants are 
being pressed hard by the banks. 


WHOLESALE PRICES STEADY 


No Cuts Except on Styles Not Now 
in Demand 


Chicago wholesalers have not yet 
approached the retail market with 


cut prices in order to stimulate sales, 
with the exception of a few styles which 
some jobbers are carrying in the face 
of a slackened demand. Naturally 
the long and narrow-vamp pumps and 
oxfords are not in as great demand to- 
day as they were six months ago. 

The jobbers who are still holding 
merchandise of this kind have shown 
a tendency to offer these shoes at cost 
and in some cases at less than cost. 
Manufacturers have curtailed produc- 
tion very little. This is attributed to 
the fact that they have a large volume of 
business booked for Fall and while it is 
not the usual custom to start cutting on 
Fall merchandise for another 30 days, 
they feel that it is better to keep their 
organization intact and many are now 
cutting on their orders for Fall and in 
this way keeping the production of 
their plant up to normal. 

The Athletic Shoe Company of this 
city, manufacturers of athletic shoes, 
including basebaii, football, boxing 
and indoor footwear, are unable to 
supply the demand for their product 
even though they recently moved into 
larger quarters. Both .Mr. Drielsman 
and Mr. Shapiro report that production 
is being increased as rapidly as possible 
and that the near future will see them 
in a position to make all deliveries 
promptly. ‘ 


WHITE SHOES IN DEMAND 


Brogue Patterns Are Most Popular 
Styles 


Chicago merchants report an ex- 
cellent volume of sales on white foot- 
wear. This is attributed primarily to 
the Summer weather which prevails. 
Brogue oxfords with wing tips and those 
with various perforations are strongest 
in demand and merchants throughout 
the city predict that because many 
people have seen fit to do without Spring 
shoes, they will buy the early Summer 
footwear earlier than usual. The de- 
mand for this type of footwear will 
be far in excess in volume of any that 
they have had in former years, they 
believe. 


Sells Interest in Gaiter Firm 


A. M. Docter, a member of the 
Columbia Overgaiter & Legging Com- 
pany of Chicago for more than 30 
years, has disposed of his interests to the 
company, which is capitalized at $200,- 
000. 

Through this transfer of the business 
many of his former employes will be- 
come stockholders in the new corpora- 
tion. Those who will steer the new 
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corporation are A. E. Oberndorfer, 
president; Harry Tague, vice-president; 
A. M. Docter, treasurer. Mr. Docter 
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will act as treasurer but will become 
more inactive as the new members 
acclimate themselves. 


Cleveland 


STOCKS BEING CLEANED UP 


Merchants Ready to Meet Demand 
for White Shoes 


Warm weather has brought the ex- 
pected demand for white shoes and 
merchants are adv ertising sales of their 
Spring goods to make room on their 
shelves for the white shoes. 

In spite of the problems that have 
arisen, the average merchant maintains 
an air of optimism and is sitting steady 
and trying not to rock the boat. Never- 
theless, sales are the order of the day. 

At the Pockock-Wolfram store, for 
instance, R. H. Rheuban, the as- 
sistant manager, is featuring models 
that formerly sold as high as $15 for 
$9.75 and trade has been good the past 
week, with tans and low heels the center 
of attraction. 

At the Travers store next door models 
that ranged earlier in the season from 
$6 to $16.50 have all been thrown on a 
bargain counter and the consumer can 
take his pick for the single price of 
$11.90. Trade has been brisk. Along 
Euclid avenue $8, $9 and $10 price 
mark signs have replaced the old $12, 
$15 and $18 signs that were to be seen 
in other stores during the Winter. 

White oxfords sold the best in the pre- 


Decoration day volume of business, and 
Cuban heels went well also. Strap 
oxfords also were popular, while pumps 
finished third in the race for popular 
approval. 

The freight situation is far from 
satisfactory in this city, and merchants 
have not received their full supply of 
white goods. Some are not ready, on 
account of poor transportation facilities, 


. to swing full into the white goods 


season. 


BETTER BUYING FOR FALL 


Merchants, However, Are Sticking 
to Staples 


There has been a slight increase in 
buying for Fall in the past year, but 
Cleveland merchants thus far have 
stuck largely to the staples. They have 
done no large buying of novelties. Mr. 
Minco, manager of the Travers store, 
says that he purchased his entire Fall 
stock some time ago, and at prices that 
cannot be duplicated today. Several 
other merchants have cautiously started 
buying, but the volume of purchases in 
this city is small compared to last year. 
Most everybody seems to be “from 
Missouri’ and the lad who can show 
something definite is bound to have a 
big trade. ; 


Cincinnati 


RETAIL TRADE IMPROVES 


Weather Given Most of the Credit 
by Merchants 


The local retail shoe business has 
shown a great improvement during the 
past week. Merchants in practically 
every instance have found their forces 
of help inadequate during the busier 
hours of the day. This sudden change 
from a dull to a busy season is thought 
to be almost wholly due to weather 
conditions. ~ Yet the cause for a part 
of the additional impetus taken on is 
attributed by some to the general 
effect of the nation-wide price-cutting 
movement, even if it did play a very 
small part in the shoe business. The 
backward season, mostly due to the 
weather, has brought about a real 
need for shoes. This need, coupled up 
with seasonable weather and the two 
together coincident with the buying 
stimulus exerted by the suddenness 


of the cut-price movement, is believed 
to constitute a basis for the thriving 
business done last week. 


Reduction Sale Unsuccessful 


The 20 per cent reduction sale put 
on by the Smith-Kasson Company last 
week is reported by D. E. Hayman, 
vice-president of the company, as 
having had no great effect on the volume 
of business. Mr. Hayman states that 
he believes business would have been 
good had they not offered the reduction, 
for the week on the whole was a good 
one with all retailers of shoes in this 
locality. And he states further that 
he found the public really expecting 
more than the sale prices offered. 


Convention Committee Named 


The committee representing the 
manufacturers of this market in making 
arrangements for the Cincinnati dis- 








Where toBuy 


Men’s Shoes 

















THE “TOQUGAS” SHOE 


BETTER THAN THE BEST 
Strengthen your line with the Speedos 
men’s welts we can send you. In stock 
Made to order. 

GEO. N. TOUGAS SHOE CO. 

161 Summer St., Boston 








BETTER SHOES 
BETTER SERVICE 


Rocker Bottom Wooden 
Sole Footwear 


SHOES, 6 to 14 Inches 
BOOTS, 14 to 20 Inches 


Send for Catalog and 
Prices 
REECE SHOE COMPANY 
Columbus, Nebraska, U, S. A. 








a a 
= Oil Grain Full Bellows 
. is Tongue and Ba ck Strap. 
Send for booklet telling 
you cnedl ‘hase diete pane 


A.H. Riemer Shoe Ce, 
MILWAUKEE, WIS. 
Established 1887 











Stock Dept. 5 <@ 
Is at Your Service SS 


THE STETSON SHOE CO. (Inc.) 
South Weymouth, Mass. 








65 wore 


men Ne ons ENS 
SEE OUR CATALOG 


we.ts mace __196 CHURCH STREET,N-Y. 


sree Diamond SfiveG- 











Where toBuy 


Shoes at Auction 

















HENRY LILLY CO. 
88-90 Reade St. New York 
AUCTION TRADE SALES 


SHOES AND RUBBERS 


Every Wednesday and Friday 











SYSTEMS IN SHOE 
STORES 


Equipment, Accessories, Specialties; 
what to use and where to get it, 
is a part of “Recorder” service to 
merchants. 

















Where to Buy 


Children’s Shoes 

















SOFT SOLES 
A Wonderful Line for the 
Wholesaler 


All leather lines rang- 
prices from 


end 8 plese 
NU BABY SHOE co.. East ’igan. Mass. 








Soft Soles and Moccasins 


Ask your Jobber for our 
Goods. We do not sell 
the retail trade. 


Newcomb-Anderson Shoe Co. 
ROCHESTER, N. Y. 








Attention to Jobbers 

OUR TURN SHOES 
for Children and Misses 

are scientifically constructed 

on nature form lasts. 

Tak SHOE CO., Inc. 

palit Haye Besson CY, 
G. W. PREIFFER, Rep. 








**ELAM?’’ 
Flexible First Step Turn Shoes 
For the Jobbing Trade Exclusively 


F. S. ELAM SHOE CO., Inc. 


Rochester, N. Y. 











H.H.FREELAND 


Manufacturer 


JUVENILE SHOES 


EST.1696 





Tredlite Steppers 
For Boys and Girls 

GUARANTEED 

FOR 75 DAYS 

Write fer Particulars 


HenryKleine & Co. 


Chicago 








AShoe for Boys 
That Wears 


Marston & Tapley Co. 
DANVERS, MASS. 














W-C.Goodder 


Manufacturer of 
Children’s Dlexible Durn Shoes 
For Jobbers Exctusively 
89 Allen St... Rochester, W.>7 
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play at the next national convention, 
which will be held at Milwaukee, has 
been named as follows: H. N. Lape, 
chairman; W. T. Dickerson, John 
Carlisle, S. J. Eisman and F.. X. 
O’Brien. The Cincinnati manufac- 
turers have engaged one whole side of 
the main display hall for the Cincin- 
nati showing. Practically every manu- 
facturer in the market will be repre- 
sented. 


SENIOR COUNCIL APPOINTED 


Underwriter Manager Named Direc- 

tor of National Chamber of Com- 

merce 

The Shoe Dealers’ National Under- 
writers, of which Henry F. Hagemann is 
secretary, was honored at the recent 
meeting of the National Chamber of 
Commerce held at Atlantic City, by 
the selection of its manager, James S. 
Kemper, to be one of the seven directors 
of the Chamber. Mr. Kemper is one 
of two insurance men in that body. 
The appointment of the Senior Council, 
which works in conjunction with the 
Advisory Board of the Shoe Dealers’ 
National Underwriters, was made on 
May 19 by J. P. Orr, president of the 
National Shoe Retailers’ Association, 
and Chairman J. J. Baird of the Shoe 
Dealers’ National Underwriters. The 
members of the council are as follows: 

V. E. Vaile, Kokomo, Ind.; Otto 
Fischer, Lawrence, Kan.; Albert J. 
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Schmidt, Pittsburgh; Harry Fontiusm, 
Denver, Col.; Thomas Scoggins, Hous- 
ton, Texas; William Pidgeon, Jr., 
Rochester, N. Y.; A. B. Caspari, Mil- 
waukee; J. E. Wilson, Detroit; W. T. 
Head, Oklahoma City; I. H. Morse, 
Lowell, Mass.; F. E. Ballou, Provi- 
dence, R. I.; Otto Hassel, Chicago; 
F. M. Nebe, Atlantic, Iowa; C. E. 
Williams, St. Louis; T. W. Sherron, 
Memphis; Seaton Alexander, Wheeling, 
W. Va. 


Blacks More in Demand 


G. R. Van Meter, manager of the 
Bostonian Shoe Store, reports the past 
week to be the best since he opened his 
doors early last Fall. Mr. Van Meter 
states that he notices a slightly growing 
tendency toward an increased demand 
for black shoes in men’s lines. 


Cleveland Merchant in Cincinnati 


C. E. Petot of Cleveland was a 
Cincinnati visitor last week. Carl 
Heimberger, carrying Scheiffele’s shoes 
and Tweedie boot tops; spent last week 
in the city. 

John Duttenhofer, president of the 
Val Duttenhofer Sons Company, has 
spent the past two weeks at French 
Lich Springs, French Lich, Ind. Stanley 
Duttenhofer, advertising manager of 
the same company, returned this week 
from a short trip to New York, 


Detroit 


RETAIL TRADE GOOD 


May Not Satisfactory Month, How- 
ever, Because of Weather 


The shoe business in Detroit is good. 
Many merchants report greater volume 
of sales, both in pairs and dollars than 
last year. Yet there is a feeling of 
anxiety manifest in some quarters over 
the trend of things in other cities. 
Steven J. Jay, president of the Detroit 
Shoe Dealers’ Association, says: “The 
Detroit shoe merchants are sitting 
tight.” 

May has not been as satisfactory a 
month as was hoped for. Even though 
business was as good as last year the 
expectation that it would be so much 
better has not been realized. This is 
undoubtedly due more to the unfavor- 
able weather conditions which con- 
tinued up to May 20 than to anything 
else. The propaganda carried on in the 
papers for lower prices is being felt as a 
coming factor, if not one that is to be 
met at once. 

Whites are now appearing in all the 
window displays in greater numbers. 


They are also being advertised more 
extensively in the newspapers. Re- 
ports indicate a big white season, which 
has already started. Some merchants 
are yet hampered on account of poor 
deliveries of shipments, one merchant 
stating that he had “$3,000 worth of 
shoes somewhere between Detroit and 
Boston,”’ some of which had been on 
the way since the latter part of March. 
Others are paying almost prohibitive 
delivery charges and securing goods by 
parcels post, express deliveries being 
held up owing to the congested condi- 
tions of the terminals. 


Battle Creek Merchants to Organize 


An effort will shortly be made to 
launch a shoe merchants’ association 
at Battle Creek, Mich. 


Attractive Department Display 


The children’s department of the 
J. L. Hudson Company store is very 
attractively decorated. The wall above 
the shelving has been decorated with 
panels depicting stories from Mother 
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Goose. Drapes of Chinese silks having 
scenes from Chinese child life are hung 
in the windows opening on the light 
well. Stuffed cloth animals are posed 
along the entire top of the shelving. 


Now in Charge of Cleveland Store 


Thomas Meath, manager of the 
Queen Quality store here, has also taken 
charge of the Cleveland store, vice 
C. C. Bane, who resigned to join the 
staff of the Stone Shoe Store, Cleveland. 


Acquires Interest in Store 


Oscar C. Denzig, formerly assistant 
manager at the Emerson Store, has 
taken an interest in the recently in- 


New 


PRODUCTION IS CURTAILED 


Practically All Brooklyn Plants Are 
on Short Time 


All but three or four of the 25 or 
more shoe factories in Brooklyn are 
curtailing production in one way or 
another. Officials of those factories 
still running full force intimate that 
curtailments will begin next month un- 
less business conditions improve. The 
direct cause of the slowing up in pro- 
duction is the absence of new orders 
from the shoe merchants who are hold- 
ing off buying because of the public de- 
mands for lower prices which have not 
yet been offered by the producers of 
footwear. 

Among the shops affected by the 
curtailment are the George W. Baker 
Company, which has gone to a four- 
day week; Wichert & Gardiner, who 
are working two-thirds time in some 
departments, and whose cutting and 
fitting rooms now operate from 9 to 4 
instead of 8 to 5.30; J. Albert’s Son, 
where two-thirds of the force, compris- 
ing about 250 men, have been laid off 
for two weeks, and the Jacobs & That- 
cher Company, which has shifted from 
turn to welt work. 

J. & T. Cousins and Hanan & Son, 
the two largest shoe factories in Brook- 
lyn, are still running full time. Harry 
Hanan, of the latter concern, said that 
while nothing definite had been de- 
cided concerning the future operation 
of the factory, it was probable that a 
curtailment would begin next month. 


CLOSE PROFITS FIGURED 


New York Merchants Still Moving 
Stocks by Cut Price Route 

Cut price sales are moving stocks at 

retail, but the merchants declare they 

have shaded their profits to the bone 

and in some cases are selling shoes. be- 
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corporated Klein store at 2589 E. Jeffer- 
son Avenue. Mr. Denzig will: manage 
the men’s shoe department. 


New Shoe Stores Opened 


A. I. Dandorf, formerly of Bay 
City, has opened a shoe store at 1400 
Oakman Boulevard. The Ideal Shoe 
Store, 544 Hastings Street, has opened a 
branch at 1117 Hastings Street. 


Partnership Is Dissolved 


Freidenberg & Perlmutter, 2228 W. 
Jefferson Avenue, have dissolved part- 
nership, Mr. Perlmutter continuing the 
business. Mr. Freidenberg has opened 
a new store at 2214 W. Jefferson. 


York 


low actual cost. The general public 
is looking for low prices and getting 
them, and the price cuts apply to the 
highest grades of shoes as well as to the 
medium and low grades. 

Even white footwear, which just now 
is coming into its proper season, has 
not escaped the knife of the price 
cutter. Real buckskin shoes as low as 
$10 are offered by reputable merchants 
and white canvas of good make can be 
had for $7 and under. 


One Dollar Per Pair Profit 


The following ad is a new angle on 
price reduction and brought a liberal 
response, according to officials of Brown- 
ing King & Co. 

Browning King & Co. announce that, 
beginning with the publication of this 
advertisement and continuing until 
further notice, they will retail men’s 
shoes of all grades at a profit of $1 per 
pair. We do this for two reasons. 

Reason No. 1—We think the present 
price of shoes is an unreasonable and 
unjustified burden on the public, which, 
if maintained, will result in danger to 
the industry. 

Reason No. 2—We want our shoes 
to be as well known and as widely used 
as are our other lines of merchandise. 

The shoes are made for us by Nettle- 
ton and other makers equally well 
known. They are all leather. There 
is a “fit for every foot.”’ 

Under this arrangement you will be 
able to buy from us for $10.00 and 
$14.50 shoes which are offered elsewhere 
for $15.00 and $21.50. 


PUBLIC STOCKING UP 


Buying Shoes Now for Future Use, 
Say Merchants 


A growing feature of the price cutting 
sales is that the public is stocking up on 
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Where toBuy 


Children’s Shoes 

















STICKLES 


KO-REG-TOE 


C6. ws. Pat. 


THE L. D. STICKLES SHOE CO., Mfrs. 


sasnssanasanse lbasasessnseseeeseertponsessesececsesatoens 








IN-STOCK 


Patent Seamless MaryJane 
NO HEEL. SIZES 2 TO 5 


At $1.15 


JOHN M. AHEARN SHOE CO. 








683 Atlantic Avenue, Boston 








ROCHESTER’S FELT 
SHOE KINGS 


PLACE ORDERS NOW AND INSURE 
EARLY DELIVERY 
Write for Catalog 


F. W. HAHN CO. 
ROCHESTER NEW YORK 


OO 





=| IN STOCK — Specialties 
fi! Women’s, Misses’ and Children’s 


Shoes, Slippers, Spats, etc. 











Where to Buy 


Women’s, Misses’, Children’s 
hoes 























STANDARD BALLETS 


THAT ARE MADE RIGHT 
Women’s Black. Sizes 24 to 8 1 
Misses’ Black. Sizes 11 to 2........... 0 
Children’s Black. Sizes 8 to 10%...... 1 

Same in White, 10 Cents a 
WIRE OR WRITE YOUR ORDERS TO US 
NOW FOR AT-ONCE OR FUTURE 


I 
PURITAN SHOE CO., Inc. 








BALLET 
<{UlSp> SLIPPERS 
“Sean CARRIED IN STOCK 


Black Kid Only. Widths C and D 
Sizes, 6 Child’s to 8 Women’s 


BROOKS SHOE MFG. CO. 
PHILADELPHIA 











High-Grade Ballets 


Women’s $1.85 and $2.25 Grades 
Misses’ 1.75 and 2.15 Grades 
Children’s 1.65 and 2.05 Grades 
THE HAMMOND SHOE CO. 
HAVERHILL, MASS. 
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Where to Buy 


Standard Shoe Materials 

















‘ae Ws GQpeos. I 
W.G. DONALD Vice-Pres. 
F. E. JO NES, Treas. 


F. E. JONES COMPANY 


corors MAT KID 


95 South Street, Boston 











STANDARD | 
KID | 
, 





Waterproof 
Leather That 
Takesand Re- 
tains a Polish 
Creese & Cook Co. 50x" Sit 


Tanneries at Danversport 








GUARANTEED 
TWO YEARS 


GORE Hub Gore means Quality and 
A Service, because the Best of 
Materials and Highest Skilled 

Labor are Used 
BOSTON OFFICE NEW YORK OFFICE 
52 Chauncy St. 395 Broadway 











Colored 
Chrome 
Sides 


Beggs & Cobb, Inc., Boston, Mass. 








QUESTIONS 
ANSWERED QUICKLY 


in “Where to Buy” columns—a 
growing directory for all the trade, 
ae gene answers briefly to cur- 
rent problems in merchandising. 











No matter what policy you may 
pursue in selling to the shoe trade, 
nevertheless, you need the 
Boot and Shoe Recorder 

All the Time 
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shoes. In the minds of some of the 
merchants and wholesalers this may 
partly kill the Fall business. The style 
trend toward low footwear for Winter 
wear, it is argued, gives the public a 
chance to pick up cheap shoes now 
which can be made to serve until late 
next Winter. 

That a certain amount of the pur- 
chasing now is for future use was 
clearly demonstrated in the recent 
sales of high shoes staged by James 
McCreery & Co. and Stern Brothers. 
The latter company offered men’s 
high shoes in patent colt, gun-metal, 
glazed kid, and tan Russia calf, some 
with contrasting tops at $6.96 a pair. 
Two and three pairs to the customer 
was the rule rather than the exception. 
McCreery’s price, $8.95 was a bit 
higher, but it brought the crowds and 
the experience there was much the 
same as at Stern Brothers. 


Employes Given Stock in Company 


Instead of making a bonus payment, 
as is the case with many companies 
which have adopted the profit-sharing 
plan, the officers of the Duane Shoe 
Company of New York City have gone 
it one better by giving to each execu- 
tive employe and salesman shares of 
the company stock, fully paid up and 
non-assessable. The presentation was 
made at a dinner held recently in the 
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Hotel McAlpin in charge of H. W. 


Lederer, treasurer of the company. 
Announcement also was made of the 
promotion of N. K. Stolar to the 
second vice-presidency and of Benjamin 
Brauner to the secretaryship. Each 
was presented with a good-sized block 
of stock with the compliments of the 
directors. Following the dinner a 
dance was held. 


Prices Cut by Ward 


John Ward’s five stores in Man- 
hattan and Brooklyn cut their prices 
last week for the first time this season. 
The shoes handled by this concern have 
the original selling price stamped on the 
sole, so that the customer is assured he is 
getting a real price reduction. Three 
prices, $8.95, $9.95 and $11.95 were set 
for all $11.00 to $14.00 shoes. 


Walk-Over Makes $2 Allowance 


The Walk-Over stores last week 
allowed $2.00 for every pair of old 
shoes brought in by a purchaser of new 
shoes. The old shoes were turned over 
to the Salvation Army. 


Mrs. King Shoes at Bush Terminal 
The line of women’s, misses’ and 
children’s welts and turns, manu- 
factured by Mrs. A. R. King, has been 
added to the list in the selling service 
at the Bush Terminal Sales Building. 


Rochester 


BUYING SHOES FOR SALES 


Many Merchants Visit Rochester 
Market 


The past week has seen many buyers 
in the Rochester wholesale market. 
Most of these represent Western de- 
partment stores and are purchasing 
footwear suitable for sale purposes, es- 
pecially for bargain basements or self- 
serve departments. One Rochester 
jobbing house reports a sale of women’s 
and children’s shoes that runs into the 
thousands of pairs. Despite the fact 
that shoe merchants in all sections of the 
country are buying exceptionally light 
for Fall quite a few of the buyers in 
Rochester last week made their pur- 
chases for next season. Among these 
were Dave Gluck of J. Gluck Sons who 
run a chain of stores in Pittsburgh and 
surrounding cities. Another heavy 
buyer who made the rounds of the 
jobbers and factories was A. Biebro of 
Frank & Seder of Pittsburgh and Phila- 
delphia. These men, who have been 
buying in Rochester for a number of 
years, express themselves as having 


never before seen such good values as 
are in evidence at present. 


SHOE MERCHANTS WORRIED 


Fear Evil Effects from Price-Slash- 
ing Policy 


That actual curtailment of consumer 
demand, especially during the month of 
April, brought about the price slashing 
of the past few weeks was the opinion 
of a Rochester shoe merchant who care- 
fully studies the trend of the market. 
This merchant felt that the tightening 
of the money market was intended, 
primarily, to curb speculation and that 
the demand by the banks for the re- 
ductions of all loans made it neces- 
sary for the pioneers in the 20 per cent 
cut to inaugurate their price-slashing 
tactics. “Supposing that the present 
seeming disregard for fixed overhead 
results in a tremendous volume of busi- 
ness, how will the shoe merchant whose 
shelves are empty be able to fill-in his 
depleted stocks with shoes at prices 
that are anywhere near what he has 
been getting during the days of deduc- 
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tions?”’ said this merchant. ‘Can the 
merchant who has been doing a legiti- 
mate business forget replacement values 
entirely and if he does, what will be the 
after effects of such a policy?” 





Shoe Shop Changes Ownership 


Edward Guerinot announced last 
week the purchase of the Bieber Shoe 
Store, an upstairs boot shop in the 
Granite Building. In the store’s ad- 
vertising the new owners modestly 
claim that they ‘‘can fit any foot, from 
the smallest to the largest, from size 1 
to 10, from triple A to triple E”’ and 
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save the purchaser from $2 to $3 on 
every pair. The shop has been located 
in the office building for a number of 
years. 


Wages Increased 5 Per Cent 


As a result of a new contract entered 
into between the United Shoe Workers 
and the W. C. Goodger Company, 
manufacturers of infants’ shoes of this 
city, about 60 members of the United 
will receive a 5 per cent increase in their 
wages. Provision is made that there 
shall be no discrimination against their 
organization. 


Lynn 


TO FIT SHOES BY X-RAY 


The Customer Will See the Bones 
of His Foot 


The Foot-O-Scope Company has 
been formed by the Campbells of Lynn, 
Dr. J. J. Lowe of Boston, and others. It 
will supply shoe stores with X-ray 
machines, to be used in fitting shoes. 
The customer, after putting on a pair 
of shoes, will put his foot into the 
camera box of the machine, look 
through the glass, and see for himself 
or herself whether the shoes fit the 
feet or not, for the machine will 
reveal the bones of the feet right 
through the leather of the shoe, and a 
person can tell whether they are in the 
position that nature intended or are 
twisted. Dr. Lowe is president of the 
Foot-O-Scope Company, and Fred R. 
Campbell of the Campbell Electric 
Company of Lynn is treasurer. 








WHITE SHOES FOR 1921 


Donn D. Sargent Will Have a Long 
Sample Line 


A long line of samples of white shoes 
has been prepared by the Donn D. 
Sargent Company and is being put 
on exhibition at the Boston office, for 
the benefit of buyers who come in 
June. Pumps and oxfords predomi- 
nate among them. There is a pure 
white line, which is white all over, even 
to the stitches. Also, there is a sport 
line of white leather, both sole and 
upper, with trimmings of patent leather, 
or other materials. 

One leading shoe in this line is a 
white buck brogue oxford, five eye- 
lets, full wing tip, pinked and per- 
forated, with a 3 5-8 vamp and a 9-8 
military heel. The sole, heel and welt- 
ing are of Vaughn’s white leather 
Another shoe is a sport oxford, of white 
buck leather with patent leather wing 
tip and heel fox, pinked and perforated. 


The shoe has a sole, welt and heel of 
Vaughn’s white leather, and the heel is 
13-8 high. 


Charles 


The Charles Shoe Company has 
bought the Allen box factory, 340 
Broad Street, Lynn, and is fitting up 
for making 3,000 pairs of women’s 
McKay shoes daily, all for the whole- 
sale trade. It is moving from its present 
factory on Box Place. Charles Apetow- 
sky is manager of the company. 


Company Buys Factory 


**Wooleather’”’ to Expand 


The Wooleather Corporation has 
been formed to take over and carry on 
the business of ‘‘Wooleather,’’ makers 
of woolskin shoes, Front Street, Salem. 
The new corporation has bought the 
Bennett factory, Bridge Street, Salem, 
for the purpose of increasing its pro- 
duction. Its shoes are made of a 
special tannage sheepskin, with the 
wool on, and they are worn by drivers 
of automobiles, patients in open-air 
sanitariums, aviators and others; also 
they are worn in slipper patterns, as 
boudoir slippers. 


New 1921 Samples Ready 


Mitchell-Caunt Company has ready 
new samples for 1921. Mr. Lally 
speaks of them as the strongest line of 
*““M-C Kay” shoes he has been able to 
show to his customers. Slash and strap 
pumps and oxfords predominate among 
them. Only a few pumps are shown. 
Black and brown kid, cab and side 
leathers are the leading leathers. Mili- 
tary heels as well as low and high heels 
are in the line. 


A New Style—30 Years Old 


A pattern of 30 years ago is among 
the new samples of a Lynn firm, and 
there is a bet that it will sell well for 
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Engraving and Printing 






























COLOR PRINTING 


CATALOGUES 


Telephone Main 3408 
HOOPER PRINTING COMPANY 
74 INDIA STREET, BOSTON 


DESIGNING 
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ATLANTIC PRINTING CO. 


Shoe Printers 


Tear out this ad and mail for details of 
our Special Printing Service for 
the Boot and Shoe Trade 


201 South Street, Boston, Mass. 















Telephone Beach 4960-4961 
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Window Trim Material 
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Window Displays 
BACKGROUND _ PAPERS, 
ARTIFICIAL FLOWERS, etc. 

Send for Catalogue 
DOTY & SCRIMGEOUR SALES CO., Inc. 
30 Reade Street, New York 



















DISPLAY MEN 


Attractive Windows— Use Win-Deco 
Paper Rugs, Mats, Show Cards, Flowers, 
Wind etc. Sim Tnexpensi: 
cs py ta pe Penn a et Request 
WIN-DECO DISPLAY SERVICE 
Fed St., Boston 


220 E. wm, Baltimore 
624 Consumers Bidg., Chicago 
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Miscellaneous 














Accounts of Shoe and Leather Firms Solicited 
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41 BEDF°RD STREET, BOSTON 








ATTENTION MR. SHOE MERCHANT! 
BIG PROFITS IN THIS! 

Sehas recolor your faded or off colored shoes 
to latest (ashissshle sad permanent cordovan 
shades. NO PAI 

Write us for full information. Send pair for 
“show me” demonstration. It will po yo 

ALBANY SHOE BEPsR HC 


& 
. ie, 182 57 Bingsron St. 











SHOE BUCKLES 


OF EVERY DESCRIPTION 
“=: BEADED AND METAL 
BUCKLES 


OUR SPECIALTY 


FASHION ORNAMENT CO. 


198 MONTAGUE ST tele] ¢54, i. ies 





You need this book on 
SHOE WINDOW 
DISPLAYS 
Get it teday! $2.75 postpaid 


FRANK P. TAYLOR 
381 Wash’n St., Boston, Mass. 


Nx eiitatatane): 
600d shoe buckles 
ever since 1905 


L. ALTERSON & CO. @anrD 


PHONE rere GUO 


162 W 34‘ St., New York City N.Y. 
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SALES LETTERS 
MULTIGRAPHED— 
FILLED IN—SIGNED— 
MAILED 
F. S. ROOT CO. 


BUSINESS PUBLICITY SERVICE 
6 BEACON ST., BOSTON 
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oF gUARTE PUCKLES 
Exclusive ~'designs ~ Wigh Croce 
D. w. SOuLTA® co. 
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THE BEST IN 
Detachable Pump Straps 
(Many Styles and Designs) 


LEATHER BOWS 


Covered Buckles Colonial Tongues 
Beaded Buckles 


THE VANITY NOVELTY WORKS 


‘ SR BM faasbonnusseessesevsesenenes 
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the coming season. The manufacturer 
picked it from his museum of fashions. 
It looks more like a 1920 importation 
from Paris than an 1890 Lynn produc- 
tion. It will be mighty interesting to 
see what buyers think of it. 


25 Cents Profit a Pair 


The All-America Shoe Shop, Salem, 
advertises a sale of men’s oxfords at 
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$5.35 and says: ‘“‘We are making a 
drive for volume of sales, and our 
prices are based on 25 cents a pair net 
profit to us.”’ 


Report Big Sales of Buckles 


Burrows & Sanborn, Lynn mer- 
chants, report large samples of shoes, 
with buckles to match, the buckles 
selling at from $5 to $25 a pair. 


Brockton 


SLOWING UP PRODUCTION 
New Price Policy Adopted by One 
Firm for Fall 


As a result of uncertainty regarding 
prices and trade conditions in general, 


-manufacturers in Brockton and the 


South Shore district are going slowly in 
the production of Fall shoes. Factories 
are taking a short recess in the cutting 
rooms to await developments. At 
least one concern has written its cus- 
tomers, outlining a new policy as regards 
Fall orders. After saying that some 
kinds of upper leather are lower and 
that sole leather prices are practically 
unchanged, the statement is made 
that the price quoted the customer on 
his Fall order will be based on the mar- 
ket figures for the upper stock the day 
it is cut. The manufacturer says: 
“This plan gives the merchant assur- 
ance of protection should the market 
go lower. In fact, it is a square deal 
all round. However, there is little 
likelihood of lower prices on materials 
for desirable merchandise. Merchants 
who hold up their orders longer will 
be doomed to disappointment on Fall 
deliveries. Within 60 days, it won't 
be so much a question of price as 
‘When can I get my Fall goods» ”’ 


OXFORD BUSINESS INCREASES 


Brockton Concerns Anticipate 
Heavy Demand 


With the advent of warm weather in 
the northern section of the country, the 
demand for oxfords out of factory stocks 
is showing a_ substantial increase. 
There is no doubt that oxfords will have 
a large sale the present season and that 
merchants, as a rule, will want these 
goods in a hurry. In this respect. 
Brockton concerns are well qualified to 
serve. One of the largest oxford stocks 
carried in this city is that of C. A. 
Eaton Company, which concern antic- 
ipated a large demand for these goods 
and acted accordingly. In that con- 
nection it is of interest to know that of 
40,000 pairs made up thus far, more 
than 70 per cent have been disposed of 


largely through the medium of printers” 
ink. 


Service Department Started 

The Brockton-Rand Company, with 
factory in the Montello district of this 
city, has inaugurated a sales and serv- 
ice department in charge of John W. 
Sullivan,—who was, until recently, in 
charge of the development department 
of the sole and heel section of the Good- 
year Tire & Rubber Company of Akron, 
Ohio. He will assist manufacturers 
in the solution of their welting problems. 


NEW SHOE CONCERN STARTS. 


Former Brocktonian Is Superin- 
tendent—To Make Men’s Welts 


The Selis Shoe Company, a new con- 
cern, formed for manufacturing men’s. 
welt shoes, is fitting up a factory in the 
neighboring town of Stoughton. It is 
expected that manufacturing will begin 
in a few weeks, the product to be about 
50 dozen pairs daily. The head of the 
new concern is Lawrence Selis of Balti- 
more, Md. The general manager of the 
factory is J. Robert McCarthy, formerly 
of Brockton. About 150 hands will be 
employed in the beginning and later 
the output will be increased to 100 
dozen pairs daily. 


Pels Gets United States Contract 
The Pels Shoe Company, with fac- 
tory on Center Street in this city, has 
received a contract from the United 
States Government for 4,000 pairs of 
officers’ calf shoes at $10 a pair and 4,000 
pairs of officers’ Cordovan shoes at 
$11.45 a pair. The contract totals 
$85,000 and is for early delivery. 


New Shoe Stores 


Alfred Dean, Ottawa, Ont. 

John Gorum & Son, Head, S. D., 
shoe départment. 

Royal Shoe Store, 325 W. Lexington 
Street, Baltimore, Md. 

Clyde’s Bootery, Birmingham, Ala., 
about to commence business. 

Black & Bronson Company, Geneseo, 
N. Y., about to commence business. 
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DEMAND FOR WOOD HEELS 
GROWS 


Numerous Inquiries from Abroad 
Received by Haverhill Chamber 


A leading industry accessory to the 
shoe manufacturing business in Haver- 
hill is the production of wood heels. 
Although the city has been pre-eminent 
in this line for many years, the pro- 
duction of wood heels at present is the 
largest in the city’s history. Not 
only is the domestic demand large, but 
a considerable foreign business has 
developed. Recently, inquiries have 
been received by the Haverhill Chamber 
of Commerce from Italy, Austria and 
other countries in Europe from shoe 
manufacturers who use large quantities 
of wood heels and desire to get in touch 
with: Haverhill concerns making these 
goods. England, Germany and France 
formerly supplied a considerable amount 
of wood heels to Europe. At the present 
time, owing to unsettled conditions, 
these countries are not available as a 
source of supply. 


MOVING TO NEW BUILDING 


Shoe Firm Will Locate in Recently 
Completed Factory 


M. T. Ornsteen Shoe Company will 
soon remove from its present factory 
quarters on Phoenix Row to the-new 
“Victory” Building on Hale Street, 
where the concern will occupy two 
floors. About 2,500 pairs of women’s 
medium grade McKays will be the 
daily production. 

Other concerns to be located in this 
building include the United Last 
Company, two floors and basement; 
Arlington Shoe Company, one floor, and 
Gorman Shoe Company, one-half floor. 
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Haverhill 


Visitors Here From California 


Robert Goff, buyer for Hamburger & 
Sons, Inc., Los Angeles, California, was 
in Haverhill recently, accompanied by 
his assistant, Mr. Ferguson. The 
visitors were in Haverhill and other 
Eastern cities for the purpose of looking 

“over the trade situation and placing 
orders for the coming season. 


Wood Heel Concern Chartered 


The Eagle Wood Heel Company of 
Haverhill, formed for the purpose of mak- 
ing wood heels, has been granted a char- 
ter under Massachusetts laws. The 
capital stock of the company is $10,000, 
all paid in. The officers and directors 
are: Alden S. Moore, president; 
Elmer A. Moore, treasurer, and Morris 
E. Swett. These also constitute the 
board of directors. 


Shoemakers Work on Farms 

Owing to quiet conditions in many of 
the factories in this city at the present 
time, a considerable number of shoes 
workers are temporarily turning to 
farm labor as a means of earning good 
wages pending the resumption of 
activities in the manufacturing plants. 
This plan assures steady work for sur- 
plus factory help and at the same time 
assists the farmers in the raising of 
products which will be needed later 
in feeding the factory workers. 


To Make Baby Shoes 

Peter S. Gulazian will establish a shoe 
manufacturing business in Haverhill, 
producing a line of baby shoes, coming 
here from Newburyport where he was 
formerly employed. The title under 
which the new concern will operate has 
not as yet been decided on. 


Boston 


THE RETAIL TRADE 


Business Is Brisk—Sales Act, as 
Stimulus—Merchants Optimistic 


A feeling of optimism prevails in the 
retail shoe trade of the city. Com- 
mencing with last Saturday, the weather 
has been behaving remarkably well. 
Memorial Day brought with it big 
sales of white shoes, and those who did 
not have white shoes or low cuts for 
Memorial Day flocked to the stores on 
Tuesday, Wednesday—in fact all the 
rest of this week—to buy their Summer 
outfits. 

Reduction sales are still going on and 
the most of the merchants plan to keep 





them up right through the Summer 
These sales are moving stocks in good 
shape and the number of pairs sold, 
even at reduced prices, roll up a very 
fine volume of business for the shoe 
stores and shoe departments. The pub- 
lic seems to have plenty of money; the 
only difference noted over last year is a 
popular tendency to ask if there are 
any sales in progress or in contempla- 
tion—in other words, it is the fad at the 
present time to hunt for bargains. No 
longer does the man or woman of 
fashion, or woman who is trying to 
“keep up with Lizzie’’ blush to ask for 
“something lower-priced.” However, 
once being assured’ that there are 
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Arch Cushion 
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ELASTIC TIP COMPANY 
Boston, Mass., U.S. A. 
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Shoe Polishes 
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Best In Their Class 
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for white buck, ete. for’ white kid, ete. 
NATIONAL} SHOE POLISH MFG. CO., Inc. 
PHILADELPHIA, PA. 








The Proper Dress- 
ing for Every Shoe 


Griffin Mfg. Co., Inc. 
67-69 Murray St. 
New York 











EDITORIALLY, THE 
Boot and Shoe Recorder 
is the most alert, aggressive and pro- 


essive journal in the world pub- 
fished for the shoe merchant. 








INFORMATION wicesest 


“‘Where to Buy” constitutes a 
source of knowledge so that he who 
runs through these pages may read 
—and learn. 
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Seen Our Page Ad in the 
June “Everybody’s”? 


If You’re a If You’re Not a 


PRACTIPEDIST, *  PRACTIPEDIST, 
It will in- Read It and Resolve to Be 


terest hundreds ' 
You may well be proud. The world is learning af theussads of Don’t you wish you were one? Would it not be 
pleasant to say, as you read this big magazine 


of your attainments and of the value you have Poe f d 
est SErSrere, 8S ad, “I am one of the Practipedists it tells 


fitted yourself to be to your community. “ . 
should especially interest about?” Well, why not be? There is room in 


Thousands of eyes are noting the windows 
that display Certificates of Membership every shoe man and woman. the profession for many hundreds more, and 
room in this Association for every Practi- 


in this Association and their owners are 

resolving to trust their feet to no other Now on the pedist of good repute. It will take you 
hands than those of a Practipedist in only a short time, with spare time 
future. You may well be proud of News Stands study, to master this science and be- 
your profession whether you are come eligible to join withus. We 


a member of this Association or Countless eyes are now reading the message this will gladly tell any shoe man 
or woman how to become 


not, but you cannot be proud Association gives therein to the public and a new a 
of yourself if you are staying ? ; ‘ A a Practipedist, and will 
broader conception of Practipedics and of Practipe- Sr ge 
aid in every way where 


out of the organization dists j ki h : F . 
ond henion Wile alle ists is taking shape in myriads of minds. the right opait is 
shown. Do you want 


hn Avevesa & Many More Similar Educational tent ee 
i 


Read It and Be Proud You Are 


member? Ads to Follow 


? That is one of the chief purposes of this Association—to keep on telling the public 
€ about our profession through the great national magazines until there remains no ? 
person anywhere who does not know what 


PRACTIPEDICS 


We will follow one smashing ad with another so fast that the pres- 


is and what it means to him or her. 
tige of our profession will grow in great leaps and bounds. 
Every graduate Practipedist is eligible to become a member of this great fraternal organization of professional 
Every one who is not already a member before this meets his or her eye is most cordially invited to 


Let’s All Get Together 


and put this glorious profession of Practipedics in the front rank, where its importance entitles it to be. We 
can do it, and easily, if we will all work together in this Association. Thousands are already with us. Those 
others, who have been putting it off, should do so not a day longer. Remember, the advantages of membership 


are very great and the cost is almost nothing. 
A big, twenty-page booklet we have issued explains all about our plans, our organization and gives our Con- 


stitution and By-Laws. Every Practipedist and student of the science should get a free copy. 
Write For Full Information to 


INTERNATIONAL ASSOCIATION 
OF PRACTIPEDISTS 


109 N. Dearborn St. . Chicago 


Practipedists. 
join with us. 
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“‘mark-downs for sale,” several pur- 
chases are made, amounting to a sum 
which indicates no lack of ready cash. 


THE WHOLESALE TRADE 


Business Much Better This Week— 
Jobbers See Bright Outlook 


Business is generally reported as 
having improved during the past week. 
A man prominent in the trade who has 
been studying conditions states that 
there are many buyers who are howling 
calamity, but who are going around to 
the various wholesale establishments 
and placing large-sized orders. In 
general the jobbers feel very optimistic 
on future prospects; June has opened 
well and there is every evidence that 
good business will continue right 
through the Summer. The warm 
weather has helped the situation won- 
derfully. Reports coming in from 
salesmen in the South indicate a very 
healthy condition. Other sections of 
the country are likewise prosperous. 
The retail trade generally is showing a 
strong tendency to purchase which will 
undoubtedly be put into full swing 
during the latter part of June and July. 


SURVEY ON BUSINESS 


By G. A. Chenoweth of R. A. 
Chenoweth & Co. 


“My honest and candid opinion,” 
said G. A. Chenoweth of the firm of 
R. A. Chenoweth & Co., shoe manu- 
facturers’ agents, Lincoln Street, ‘“‘is 
that the trade has seen the worst of it 
and business is going to be on a very 
firm basis in the near future. Prices 
are not going to be any lower than at 
the present time on high-grade goods. 
The rule to follow is to sit tight, and 
although there has been a tremendous 
amount of returns, do not sacrifice. 
Prices on high-grade shoes cannot come 
down as long as labor prices and high- 
grade leather prices maintain. The 
top grades of kid and calf have dropped 
very little. 

“The fact of the matter is that the 
drop in the price of leather does not 
affect top-grade shoes 25 cents on the 
pair; the price of sole leather has not 
dropped any; labor conditions are just 
as bad now as ever; the Unions figure 
on asking for a raise, especially in the 
cutting and stitching rooms; contracts 
with some of the manufacturers run 
out the first of July; the cutters at the 
present time are asking for $50 a week; 
they have been getting $45. 

“The bulk of the shoes that have been 
returned are right up to the minute; 
the opinion of the majority of the 
manufacturers is that it is no use to cut 
the prices on shoes below a fair price to 
themselves, because those retail mer- 
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chants who have the ‘waiting’ idea 
will not buy them even at the reduced 
price—they will hold off a little longer— 
the fact that prices have been cut has 
not moved goods. 

“‘We have not cut prices on our shoes 
and do not intend to do so—in fact we 
cannot do so unless labor and leather 
goes down. We make only a very small 
profit on our shoes at any time. If it 
should come to pass that we would be 
called upon to cut prices, we would have 
to close down until conditions became 
better. However, we are getting enough 
orders to keep our factories running at 
full capacity and we believe that we 
are going to have plenty of orders 
through the month of June from jobbers 
handling high-grade merchandise. We 
are manufacturers and manufacturers’ 
agents representing 14 factories, and 
not one of these factories is cutting 
prices. 

“The outlook for the very near 
future of the shoe business is very 
bright.” 


“DO NOT SACRIFICE” 


Says H. H. Cooper, Manager of the 
United States Hotel 


H. H. Cooper, manager of the 
United States Hotel, is in daily con- 
versation with shoe men—in fact the 
United States Hotel is one of the lead- 
ing hotels of the shoe and leather trade, 
where shoe travelers and buyers con- 
gregate by the hundreds; consequently, 
Mr. Cooper is always keenly alive to 
current events in the industry and keeps 
his finger on the pulse of the shoe world. 

“At the present time,” said Mr. 
Cooper, “the commercial world, in- 
cluding manufacturers, wholesalers, and 
retail shoe merchants, is beset with un- 
usual conditions. Many shoes are 
being returned to the manufacturers by 
jobbers and retail merchants on account 
of what they think is a tendency to- 
wards a general slump in prices. These 
returned shoes were made by the 
manufacturers because the retail mer- 
chants, after supposedly sizing up their 
stocks on hand, had decided that they 
needed these goods—in reality they do 
need them now and it is a fallacy to 
send them back to the factory, when 
after this period of hysteria has passed, 
they will want them back again, or 


' goods similar in style. 


“My advice to manufacturers is 
not to sacrifice the shoes so returned at 
a loss of $1.00 or $2.00 a pair, but to 
hold on to them, because they can be 
sold at a price which will not entail a 
loss to the manufacturer, nor to the 
retail merchant. Manufacturers and 
jobbers should get together to prevent 
unloading of returned shoes at tremen- 
dous price reductions. The public is 
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not insisting on a wholesale slaughter 
in prices; it is reasonable and apprecia- 
tive of the fact that prices should be re- 
duced gradually, and thus keep the 
whole trade in a healthy condition.” 


AT WILLSON’S SHOE SHOP 


E. D. Lewis, Assistant Manager, 
Advocates Staple Lines 


At Willson’s Shoe Shop, E. D. Lewis, 
assistant manager, said that business 
had been exceptionally good the past 
week. ‘“‘We have marked our shoes 
down to rock-bottom prices,” said Mr. 
Lewis, “and have enjoyed increased 
sales. We intend to have sales right 
through the year. Shoes can never 
drop to pre-war prices, on account of 
labor prices, but I do believe that there 


. will be a re-adjustment of wages, not 


to pre-war levels, but to a lower level 
than now prevails; as soon as there is a 
cut in wages, it will reduce the prices of 
merchandise. 

‘‘We keep the public abreast of the 
situation by our window signs and 
try to advocate staple lines. We have 
a shoe with a broader heel which is an 
excellent fitter and represents staple 
type; we, of course, carry many 
novelty shoes, but the staple lines help 
reduce the prices—for instance 10,000 
pairs of shoes on one last costs less to 
make per shoe than 17 different kinds 
of lasts. The cost of changing from one 
last to another adds 10 to 15 cents to 
each pair. 

“I believe that we are going to have 
a bigger business for June than we 
have ever had before. Our sales have 
increased wonderfully over last year.” 


AT HOVEY’S 


A Three-Day Clearance Commenced 
Wednesday Last 


At the store of C. F. Hovey Company, 
a “Three-Day Clearance,” has been 
in progress on June 2, 3 and 4. A 
bulletin announcing this sale was sent 
to all charge customers. The sale 
applied to all departments of the store. 
It was on regular stock of the season, 
and was held to make room for fresh 
Summer goods, to follow the policy of 
the store in turning over its stocks 
for quick sales and admitting the 
latest goods on the market. In the 
shoe department, 400 pairs of women’s 
dress boots, high heels, were reduced 
from $10.00 and $16.00 to $4.50; 40 
pairs of women’s oxfords and pumps, 
reduced from $8.00 and $10.00 to $4.50; 
75 pairs of women’s one-eyelet ties 
from $11.00 to $7.95; 150 pairs of 
women’s white canvas and buck boots, 
high and low heels, were reduced from 
$8.00 to $2.45; 50 pairs of women’s 

(Continued on page 145) 
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FOR EVERY DEALER 


pares retailers have long been 
seeking a comprehensive line 
of footwear that will lead them 
to plus business. The United 
States Rubber Company has 
long been working toward that 
goal with Keds. 


TODAY we believe that goal 
has been reached. There is 
scarcely any demand for work, 
sport, dress, or street wear that 
Keds cannot satisfy. 


United States Rubber Company 
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OXFORDS 


Plenty of Them In Stock for Immediate Delivery 


Order Early While Sizes are Complete 
Broken Sizes Mean Broken Profits 








Branded 
or 


Unbranded 


Just 
Mahogany Russia Calf Lace 
604 Say Oxford — Carlton $9.00 


Mahogany Cordovan Brogue ‘ 601—Same Style in Mahogany 
Oxford. “Ritz” Last. .$9.50 Which Cordovan—Biltmore. . . .$9.00 
558—Same Style in Gun 


626—Same Style in Mahog- Metal Calf Lace Oxford — 
any Russia Calf Biltmore 


M. A. PACKARD COMPANY 


BROCKTON, MASS. 








Boston Salesrooms: New York Salesrooms: 
127 Duane Street 


60 South Street 
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FOR ALL OCCASIONS 


IN STOCK 


Barnet’s Color 33 Tan Calf 


This popular shade of rich brown calf is well known to you all. We have 
used it in another style of Baby Louis because we realize that the avenues 
of distribution for a Baby Louis will help you sell more shoes. 


Same style as other illustration, only with bow 7 K NO 336 
attached to the strap. We carry No. 9 black po NO. oes 


silk grosgrain ribbon bow in stock. One 
STOCK NO. X328 


week's delivery on colored bows. 


Stock No. X336—Barnet Color No. 33 Brown Calf Theo Button. 134-inch 
Baby Louis Wood Covered Heel. 

Stock No. X317—Same in Patent Leather. 

Stock No. X328. Same in White Calf. Price 

Stock No. X314—Same style in Black Satin, only with 2 1-8 inch Full Louis 
Wood Covered Heel. 

Stock No. X315—Same as 314 in Black Velvet. Price 

Stock No. X321—Same in Peters’ White Reignskin. 

Stock No. X322—Same in Dull Kid. Price 

Stock No. X332—Same with Brown Kid Vamp and Brown Satin Quarter. 
Brown Kid Heel. Price 


There is more- substance of sole leather between the wearing surface of the 
sole of a Turn shoe and the thread that holds the sole to the shoe than in 


any other processed shoe. 


Nathan D. Dodge Shoe Co. 
Newburyport, Mass. 
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“CONSTANT COMFORT SHOES 


MADE EXCLUSIVELY FROM 


GENUINE GLAZED KID 


Real Glazed Kid has proven 
to be far superior to all kid 
substitutes—such as Cab- 
retta, Sheep and Horse. 


No. 89 You can’t go wrong in buy- 
ing these dependable black 


ey Sen A abenconmelon kid turn shoes—all of which —Bisce Ki, Tepe ome, 12-6 Heel, | Te 
No. 40—Lower Grade Side Seam Pum 


No. 88—Lower* grade, same style. In 4 ° 
Stock B, C, D, E. Price $3.75 are in-stock. same last. In StockjB, C, D. Price. $3.50 


Black Kid Pl. Toe Blu. Oxford, 11-8 < 8 

Bech Sih fat roa Bick 4, Rabe el, Camen 
PER PEE SRE Pe ee oS $3.75 
No. 73—Same in Lace............. 5.00 No. 53—Same Style A grade. D, E. 
No. 70—Same in Kid Tip Blu....... 5.00 DN os 00 b+ubienbasiacedssrastaves $4.50 


_AMERICA’S 
BEST COMFORT 


Black Kid, 6-eyelet Pl. Toe Oxford, 13-8 ' * “ie 
Heel. In Stock A, B,C, D. Price. .$5.85 = ae Black Kid yy Sendal.. Ribbe Bow, 


No. 55—Same with imitation Stitch Tip. 12-8 Heel. In 
$5.85 REG. U.S.PAT.OFF. $4.85 


AULT-WILLIAMSON SHOE CO. 


Manufacturers 


AUBURN - ~ - MAINE 
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Stylsh Spats 


W. G. S. Spats have an expert, conscientious tailoring that 


makes them distinctive. 


Smart dressers make their footwear headquarters with the 
merchant whose spats come from the house of Greilich. 


WILLIAM GREILICH & SONS 


Factory and Sales Offices, Brooklyn, N. Y. 
N. Y. Office and Show Room, Marbridge Bldg., 47 W. 34th St. 
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The Le ale Market 
We 


R of Leather 
Supplies and Prices 
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Lower Prices Prevail 


Weather of Past Week Has Been a Stimulus--- 
Trading Is at Figures from 20 to 30 Per 
Cent Off from Peak Prices of Last Fall 


The excellent weather conditions of 
the past week have done much to im- 
prove the situation. While no heavy 
buying has started yet, the warm, mild 
days have helped to renew confidence 
and should serve to stimulate buying 
in the retail field. 

There is no question but what a big 
slash has been made in prices of most 
lines of upper leather, and it is sug- 
gested by some of our leading tanners 
and hide merchants that better bar- 
gains can be obtained right now than 
may be possible after the excitement has 
passed away, and frenzied markdown 
has given place to the sober thought 
of replacement. One thing is certain; 
namely, that there is no sweeping re- 
duction in prices of labor and factory 
operating costs. This applies to tan- 
ning as well. as shoe manufacturing. 
Moreover, with the crop outlooks and 
farm labor and the agricultural situa- 
tion in its present state, it does not 
look like a receding scale in the cost of 
raising animals. 

It must be understood that there is a 
safety limit which from an economic 
standpoint cannot be exceeded in the 
price-cutting wave, particularly when 
labor is so scarce and high priced in 
practically all agricultural sections. 


Calf Leather 


Trading has been rather quiet the 
past week or ten days, and buyers have 
had more opportunity to shop around 
and suit themselves as to price and 
grades. The larger tanners of high- 
grade leathers have shaded prices re- 


prices range downward to the cheap 
and lowest grades at 55c to 65c per 
foot. In between the top and lowest 
prices, there are good bargains in both 
colored and black calf leather, and at 
from 75c to $1.00 good leather is ob- 
tainable for the general run of fine calf 
footwear. The most expensive makes 
call for leather at $1.00 per foot or more 
according to what is wanted. The 
finest ooze calf still is held at prices as 
high as'$1.35 a foot. This leather was 
all made from very high-priced ‘calf- 


Finger MULDEEADEDRDEROISONDASE DED AA DEDRESOSTRIMAIH 
™~ 
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skins, and at the present quotations 
in the raw skin markets, it would ap- 
pear that next season’s leather would be 
on a lower-price schedule, by consider- 
able. 
Side Leather 

Some of the best lines of side leather 
are quoted at a considerable reduction, 
ranging all the way from 15 per cent 
to 30 per cent off the former prices in 
accordance with the kind of leather 
wanted and the kind of shoes it is de- 
sired to make. Side leather has been 
dragging to some extent with the best 
colors quoted at 60c to 70c per foot, 
medium grades, 40c to 45c, and lower 
grades 35c to 40c per foot. Blacks are 
quoted approximately 5c to 10c less. 
Elk leather is still bringing around 50c 
to 55c a foot for top grades, 40c to 50c 
for the lower grades. Colored buck is 

(Continued on page 144) 


CURRENT LEATHER AND HIDE MARKET QUOTATIONS 


Prices Under 1919 and 1914 Are for the Corresponding Week with This Year 
Sole Leather : 


Hemlock sole, heavy No. 1 
Hemlock sole, seconds, mid.. 

Oak sole, No. 1 bends.. 
Oak sole, No. 1 backs, all weights. 
Union steers, flat 

Union cows, flat 

Offal, hemlock heads 

Offal, hemlock bellies 

Offal, hemlock shoulders 

Union offal, heads’ 

Oak offal, heads 


Chrome, S. A. dry hide, 7 4 to 10 iron sides 


Chrome, green hide, 6 to 8 iron sides 


1919 1920 
Cents per pound 
56@ 57 
54@ 55 
96@1.00 

82@ 
84@ 
80@ 
10@ 
12@ 
30@ 
1@ 
18@ 
Cents per foot 
43@ 50 
—@ 50 


1914 


56@ 58 
544@ — 
1.10@1.20 
92@ 
88@ 
85@ 
14@ 
20@ 
40@ 
21@ 
26@ 


—@30 
24@26 
47@50 
45 @46 
—@44 


60@ 
—@ 


Upper leather quotations are not given, owing to the wide range of prices which ~ 


depend on quality, grade and selection. 


Hides and Skins 


"™F 1919 
Cents per pound 


1914 1920 


37@40 
35@40 
30@32 
65@70 
—@38 


— @36 
34@36 
18@22 
35@50 
42@43% 


1814 @19 
@17% 
@154 


luctantly on the finest skins and while Heavy native steers.... 
the prices are 20c to 35c off from the top Heavy native cows -— 
prices of last Fall and Winter, the best i 15 
grades are still quoted up as high as Chicago City calfskins 

$1.00 to $1.20 per foot. From here the B. A. dry hides 
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SPECIALS. 


GOOD QUALITY LOW-CUT SHOES that can be 
RETAILED at from $4.95 to $6.95, are 
few and DIFFICULT to LOCATE. 


THE SELLING SEASON is yet YOUNG. YOU CAN 
fill in YOUR DEPLETED SIZES with OUR 
"SPECIALS", RETAILING THEM at above 
figures, at the same time PRESERVING 
YOUR PROFIT PERCENTAGES. 


THESE SPECIALS ARE, in most cases, GOOD SIZES, 
in WIDTHS from A to D, and are of 
PLANT BROS.' STANDARD QUALITY. 


THEY are SPECIALLY PRICED because they are 
ODD LOTS, or DISCONTINUED STYLES. 


GOOD SELLING PATTERNS in KID LEATHERS, in 
BLACK and BROWN, also KIP and PATENTS. 


WRITE AT ONCE for DETAILED LIST, and if 
possible, SPECIFY YOUR NEEDS to GET 
QUICK ACTION. 


ADDRESS DEPARTMENT NO. 5 


Yams ili 
MANCHESTER, N. H. 
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OXFORDS 
IN STOCK 


KID -- CALF -- SIDE 


Plenty of all sizes and widths ready for immediate delivery. 


ORDER EARLY—before stocks become broken. 


No. 212 $8.25 


Dark Mahogany 
Genuine Calf Oxford, 
“Oh! Look” Last. 


Widths, A-D 
Sizes, 6-10 


GOOD SHOES 


CATALOG 


SEND FOR Me 100 per cent Leather---that’s 


why they are “GOOD” 


J. RALPH BAKER CO. 


Bridgewater, Mass., U. S. A. 














BOOT AND SHOE RECORDER June 5, 1920 


Delivery 
BLK. SATIN 


Widths AAA-C — i j ; i $8.00 


UPHAM BROS SHOE Co 
Stoughton,Mass. 
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LACE SHOES 


ACE Shoes are fashionable. Their style-appeal 
makes them popular always. Diamond Brand 
Fast Color Eyelets are the quality-mark of fine 
shoes. Preferred because they never tarnish, never 
wear brassy. 


Specify DIAMOND EYELETS on ALL your shoes. 
They are the world’s finest eyelets— unequaled for 


wear r and appearance. 


saad 


United Fast Color Eyelet Co. 
Boston, Mass. 
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For Better Business 
Next Winter 


BIG profits will come to dealers who have 

a full stock of good insoles next season. 
Here’s your chance to get the most profitable 
line on the market—the new (AC Cork Insoles. 


An exclusive line of insoles with rare inherent 
qualities and every attractive, sales-pulling 
feature. U/C Cork Insoles are filled with 
genuine sheet cork and covered with hair and 
flannel in the warm, soft colorings that people 
take delight in. 


OME are covered with hair; others are 
covered on one side or both with extra 
quality flannel. Most styles are bound at the 
edges with harmonizing tape—the rest are 
bound with a strong, serviceable, overlock 


stitch. 


Packed by the dozen in solid or assorted sizes. 


Orders accepted now at a fixed price for delivery 
at any reasonably deferred time. Last winter 
many orders for insoles could not be filled. 
There may be another shortage this year. 
Better play safe! 


Send in your order today for a line of the new 
G/T Insoles. 


UNITED SHOE MACHINERY 
CORPORATION BOSTON 


Z 37 Warren 
Philadelphia. .221 North 13th 
Rochester, N. Y.....130 Mill 
St. Louis 1423 Olive 


J. K. Krieg Co., N. Y., 39 Warren 
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Mary Jane Pumps 
Spring Heel, 4 to 8 


Stock No. 

174—Patent Colt....... *. 25 

134—Gun Metal 2.2 
34—Black Vici 

355— White Nubuck.... 


No Heel, 2 to 4% 
$2.00 per pair for any 
above styles. 


WELTS 


Mary Jane Pumps 

Spring Heel, 814 to 11 
Stock No 
512—Patent Colt....... $3.60 
513—Tan Calf x 
514—Gun Metal 

Drop Heel, 111% to 2 


542—Patent Colt....... $4. reo 
544—Gun Metal 


OXFORDS 
Spring Heel, 84 to 11 


Stock No. 
520—White Nubuck... .$3.85 
522—Patent Colt....... Py = 


524—Gun Metal........ 3.85 


Drop Heel, 11% to 2 


530—White Nubuck... .$4.75 
532—Patent Colt....... ‘ zs 


534—Gun Metal........ 4.75 
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FOR CHILDREN 


Reduction of Prices 
in Low Shoes 


Due to a large reserve of raw 
materials, we did not increase 
prices of our shoes the past year. 
The present condition of a 
downward market fortunately 
enables us to keep our prices at 
approximately the same level, 
and in addition effect a reduc- 
tion in prices of low shoes, with- 
out sacrificing in any respect 
the high standard of quality 
we always have maintained. 


New Price-list on Press. 
Write for Your Copy. 


HYGRADE SHOE WORKS 
108-110 DUANE STREET, NEW YORK 
Factory: 270 Willoughby St., Brooklyn, N. Y. 
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ACORN BRAND 
SOLE LEATHER 


has met with instant favor all over the 
United States. This leather is made especial- 
ly for sewed work and combines the best 
quality with a firmness and appearance that 
is second to none. 






















If you haven’t ordered from your jobber 
DO IT NOW! 


KULLMAIN), SALZ & CO. 


Tanners of Real Leather | 


82 FULTON ST. WELLS FARGO BLDG, 220 W. LAKE ST. 
NEW YORK SAN FRANCISCO CHICAGO 






















BASS STANDARD SCREW SHOES 
For BOYS and YOUTHS 


Our Boys’ Shoes are in every way 
up to the Bass quality and can 
be relied upon for comfort and 
wear. 













No. 516 


Boys’ Brown Kang. Grain 
Blucher, 9-inch, tip, full bellows 







tongue, nickel Klondike eyelets, 
three soles, fair stitched, top 
strap, Town last. Stock, 24 to 
6 E, to order, 24% to 6 EE. 












No. 409 
Boys’ Brown Kangaroo 
Grain Blucher, tip, half bellows 
tongue, double sole, fair-stitched, 
standard screw, Town last. Stock, 
2% to 6 E, to order, 2% to 6 EE. 


| & H. BASS & CO. — Shoemakers— WILTON, MAINE 


— 












No. 409 
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THEY FIT - THEY WEAR- 
WE DELIVER. 





























No. 740-31—I mit. Tip Oxford, 

Welt, AA Grade, White Cab., 

18-8 Ivory Louis Heel. 

A, 4-7 B, 31%4-7 
C & D, 2%-7 


READY NOW 


AUBURN, MAINE—WORLD HEADQUARTERS 
FOR WHITE-SHOES 


LUNN & SWEET—THE WHITEST WHITE SHOES 
IN THE WORLD 


No. 546—Imit. Tip Oxford, 
Welt, Eve Cloth, 13-8 Ivory 
Cuban Heel. 


MADE TO ORDER ONLY 
For Rush Delivery 
No. 726-4—Sas- \ 


sy Sally Pump, 
Welt, AA Grade, 


White Cab., 18-8 Ivory 
Louis Heel. 
A, 4 


, 4 B, 314-7 ) 
C & D, 2%-7 READY NOW 


Lunn 6 Sweet Company, A\uBurn, Me. 
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~\ Every thoughtful merchant today realizes the oppor- 
tunity for quick, safe profits offered by a well-equipped 


. 9214 in-stock department. 
Vera Kid ‘Oxford > "No. 516 Last, Medium 


Toe, I Tip, 13-inch Heel, Flexibh , 
Welt, Las ast rad i aan alee. The two oxfords illustrated will help you meet the 
”P Se 


ee Caney oap demand for attractive, serviceable shoes at a reason- 
In Stock, AA bail to D ball able price, and we have nearly fifty other styles in 
stock ready for immediate delivery. 


Let our stock department serve you. 
_ Soft Shoes for Tender Feet 
J- J- GROVER’S SONS CO. 
LYNN, MASSACHUSETTS 
Boston Salesroom—183 Essex Street 
New York Salesroom—Marbridge Bidg., 47 West 34th Street 


No. 9210 
Vera Kid Blucher Oxfordfon No.” 240 Last, 
Stock Tip, Medium Toe, Flexible Welt, 144- 
inch Heel. 














Price $6.50 
In Stock, A to EE 
Me ene elu Meee MeL SMM eM ef 


UUM MUM nnenn imine its tt tlic 


z 
Fi 
: 








For “At Once” and Fall, 1920 


MAHOGANY SANDALS AND OXFORDS 
McKAY AND STITCHDOWN BOOTS 








PRICE LIST? 








HAGERSTOWN SHOE & 
LEGGING COMPANY 


HAGERSTOWN, MARYLAND 
U.S. A. 
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One Eyelet 
Oxfords 





DRESS -SPREET SPORT 


} Patterns 1920-950 Pattern 351 { Pattern 180 ) 
White - Black - Colors White and Black § ) Whitg and Black § 


No matter what style shoe Perfection Ribbons Suit the 
most exacting taste. 





C. A. Browning Company 


30 Franklin Street (Sole Agents) Boston, Mass. 


HOUVUVOVRYOAUUTVAARAAUAUULAUAUUUUUAURLUUU LAS LALLUULLULUUUUUUERELULUUULCAUUUUUNLLLLULUUULOLLLALEUIOUOLELALOUIUVUUUUUUUL 
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HALPERIN’S gm 


SPATS TWO PLY 
CET IN LINE | SHOE TONGUE 


FOR YOUR PADS 


FALL BUSINESS We are the Original 
Makers of Two Ply 
SPATS Shoe Tongue Pads. 

and 
Made of 
BOOT TOPS cor co ay mg felt for 


Suited especially to low in- 
BUCK-CLOTH, KER- steps—they arch the foot 
SEY, FELT, MOIRES, and make better-fitting shoes. 

SATIN, ETC. Packed in glassine envelopes, 
1 dozen pairs to the box. 


ALL COLORS—$11 to $30 Per Dozen OUR LOW QUOTATIONS 
SAMPLES ON REQUEST WILL INTEREST YOU 


THE SIMON HALPERIN CO. 


Manufacturers 














121-123-125 W. 17th Street NEW YORK CITY 

















THE ATLANTIC HAS IT! 


The Latest 


STRAP TIE 


514—Havana Brown Kid 
515—Glaze Black Kid 
516—White Hi-Grade Fabric... 
High Grade Turn Soles, Full Louis Heels. 
Widths AA-C. 





Remember:—New up to the minute shoes are always in 
demand. Our factory is running at capacity and we 
can make IMMEDIATE DELIVERY on these styles. 











Wire Your Order—At Once Delivery! 





Atlantic Shoe & Slipper Corp. 


133 Essex Street - . Boston, Mass. 
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EKVANGELINE 


SHOES for Women 


The famous royal purple Oxford 
IN-STOCK 





No. 3634 


ROYAL PURPLE CALF OXFORD, GOOD- 
YEAR WELT; 84 LAST, IMITATION TIP 
WITH PERFORATION, NATURAL WELT, 
WHITE STITCHING, 1% INCH HEEL. 


Price $7.00 
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IMPROVED CUSHION SOLE 
FAMOUS SHOES, DR. A. REED PAT- — a 
c ae of Camten ENTEE, 1900, 1901. THIS IS 
rumbs of Vomro NOT THE ORIGINAL DR. A. A FLEXIBLE 


Reg. U. S. Pat. Off. REED CUSHION SOLE PRE- 
" VIOUSLY PATENTED BUT CUSHION SOLE 


SHOES HIS LATEST INVENTION McKAY 
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A. H. BERRY SHOE COMPANY 


PORTLAND, MAINE 
BOSTON OFFICE 428-430 ALBANY BLDG. 
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FOR AT ONCE DELIVERY | 
MARY JANES 


WHITE CANVAS IT N S ‘a QO C K PATENT LEATHER 


OF COURSE 
THEY ARE 


S ' 
oes 
Patent Leather Mary Jane, 


FAIRY 133 TURNS TRADE MARK ‘ 
Plain, Turn. 


Sea Island Mary Jane, 
‘ ‘ai 1 
Pain THAN WHICH THERE = FutaeeRuint ay 


Fairy 333D 1144-2 $2.50 ARE NONE. BETTER Fairy 109C & D3 to8 2.10 
Fairy 233D 814-11 2:00 Fairy 9D 1toS 1. ) 


rary 33D LS 3 )6MWWILRE YOUR ORDERS 


GRIEB SHOE MFG. COMPANY 


PHILADELPHIA, PA. 
BOSTON OFFICE OFFICE and SALESROOM 
183 Essex Street, 531 Market Street 


Room 409. ‘yay 
Phone Beach 2285 Vineland, N. J., Palmyra, Pa. 




















NEW YORK OFFICE 
1012 Marbridge Building, 
Broadway and 34th Street. 


Phone Greeley 3966 














2 9 
Gilco V’s RIT 
nstead of resorting to price slashing 
Make Theo Tyes in order to move your slow-selling 
pumps—— 


CONVERT THEM INTO THEO 
TYES WITH THE NOVELTY 


s 9 
Gilco V’s 
75c per set in dozen lots only 


GILCO V’s come four to a set (two 
lefts and two rights). GILCO V’s 
are stocked in Patent Leather, Black 
or Brown Kid and in White. 


They’re mighty easy to attach and 


Send for SHOE RETAINERS make profitable merchandise when 


Illustrated O prevent pumps attached. 
Folder of other from slipping at 
Gilco Specialties j the heel. 











Registered 


E. T. GILBERT MF G. CO. Rochester, N. Y. 
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RE FAIL SHOE SALESMEN’S INSTITUTE 


















FOUNDERS 


National Shoe Retailers’ Ass’n 
George W. Baker Shoe Co. 
Bliss & Perry Co. 

Boot and Shoe Recorder 
Bristol Patent Leather Co. 
Brockton Rand Co. 

Brown Shoe Co. 

Arthur L. Evans 

L. B. Evans’ Son Co. 
Farnsworth, Hoyt Co. 
Hazen B. Goodrich & Co. 
Hazen-Brown Co. 
Hunt-Rankin Leather Co. 
George E. Keith Co. 
Keystone Leather Co. 
Menihan Co. 

Morse & Burt Co. 

A. E. Nettleton Co. 

Peters Mfg. Co. 

Thomas G. Plant Co. 

Rice & Hutchins, Inc. 
Seamans & Cobb Co. 
Selby Shoe Co. 

Stetson Shops, Inc. 

The Shoe Retailer 

United Shoe Machinery Corp. 
United States Rubber Co. 
Wizard Foot Appliance Co. 
E. T. Wright & Co., Inc. 
Alexander & Co. 

Chisholm Shoe Co. 

Cohen Brothers 

L. S. Donaldson Co. 
William Filene’s Sons Co. 
R. H. Fyfe & Co. 

A. H. Geuting Co. 
Gilchrist Co. 

W. C. Goodwin 

Guarantee Shoe Co. 

F. A. Guinivan 

A. V. Holbrook Bootery Co. 
A. H. Howe & Sons 


Jones, Peterson & Newhall Co. 


Krupp & Tuffly 

Lewis & Reilly 

John A. Meadors & Sons 
Thomas F. Peirce & Son 
Potter Shoe Co. 

Sherron Shoe Co. 

W. G. Simmons Corp. 
Slade Shoe Shops 
Stelling-Nickerson Shoe Co 
Vaile Shoe Co. 

Van Degrift Shoe Co. 
Volk Bros. Co. 

K. W. Watters Co. 

W. W. Willson 





THE RETAIL SALESMAN 
IS THE SHOE DEALER’S MEDIUM 
OF EDUCATING THE PUBLIC 


That is so. 

Eighty million adults come to American retail stores and sasneaans to 
be fitted out with shoes on an average of three times a year. 

They are in the hands of the retail shoe salesmen—their minds concen- 
trated on shoes and nothing but shoes. 

What do your salesmen say to these consumers? 

How have they been explaining the price situation? 

How have your salesfolks—representing you to the public—been meeting 
the customers’ newspaper-inspired attacks on your business .? 

What have you done to instruct and acquaint your salespeople with the 
needful facts to meet your more-or-less-perturbed trade? 


The retail shoe salesman is a “Living Wall of Defence” for the 
shoe store or department. 

The retail shoe salesman is the most influential factor in the shoe trade 
today—because he has the ear of the public. 

He can explain, give facts, clear away misconception and false informa- 
tion, combat fallacies, convince—if he himself has the facts and is convinced, 
is in fact “‘sold’’ on the truth of the situation. 

A trained retail salesforce is the surest, soundest defense for the retail 
store, the wholesaler, the manufacturer, the tanner—all branches involved in 
shoeing the American people—against false, malicious, unfair attacks. 

The intelligent, keen-minded, well-informed, trained retail salesman is 
the greatest possible asset for a store today. He has the confidence of the 
people—he is the “Living Wall of Defense” for your store and your reputation. 
This sort of a salesman is the only kind that can now or in the future com- 
mand the confidence of the people. 

You can have this kind—the Retail Shoe Salesmen’s Institute “Training 
Course and Service” is at your right hand ready to help you develop such a 
force. 

You can learn all about this Training Course and Service by filling out 
the coupon below. 


ARTHUR LLEWELLYN EVANS, President. 


Cut Out, Sign and Mail This Coupon Today 











RETAIL SHOE SALESMEN’S INSTITUTE 
727 Atlantic Ave., Boston, Mass. 


Please send, without obligation, copy of “The Road to Advancement for 
Retail Shoe Salesmen.” 


ee 


If a firm please give 


No. of salespeople. .. 






i 























































She, ff. 
clhoe 
Style 1604 


Boarded Russia Calf 
Brogue Oxford 
In Stock A-D 


Price $6.75 








The 
Newport 





. 






































3,000 pairs. ready June 15th. , This popular style will sell until the snow flies. 
ame style in high shoe No. 1704 now ready at $7.50. 


ALLIED SHOE CO., Newburyport, Mass. 


sizes now or through the Summer. 
Send your orders at once to 


To Meet the 
“Price Cutting Wave’”’ 


We have left on the floor twenty-nine 
cases of men’s 


RUSSIA LACE 
OXFORDS 
GOODYEAR WELT 
GRAIN INNER- 

SOLE. 


C and*D wide 
Sizes {6-10 


$4.75 


Exceptionall 
Low Priced” 


“Snappy Styles Always In Stock” 


The LB Schindler Shoe (. 
30 SOUTH ST. BOSTON 
99 DUANE ST. NEW YORK 





You cannot afford to be broken in 





— a a + fe 2 > @ <a © <a 





MYER T. ORNSTEEN SHOE CO. 


HAVERHILL, MASS. 





Where we manu- 
facture women’s 
high grade Mc- 
Kay novelties. 





“‘The Shoe of 
Quality.”’ 





Our New Factory 


Boston Office, 212 Essex Street Room 44 

















a Sf 








Takes the Slip 
Out of Pumps 


Two Sizes—All Standard Materials 
Retail $1.50—Liberal Trade Discount 





Louden Manufacturing Company 
2980 W. Pico St. - - Los Angeles, Calif. 











~ 
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BETTER GRADE HOUSE 





SLIPPERS 


; 1a OO Se A... 


Now In-Stock Turns Only 
Women’s 
No. 108—Cab. 1 Strap, C.S., C-E............: ccc cece nn cee QReIS 
No. 110—Cab. House Slipper, B-E...................000. 2.75 
No. 115—Cab. 1 Strap, BLE SESS a eC eae 3.00 
is a IN IIE, goin coc co cccccccesccvedecces 3.25 


No 

Men’s 
aig MD a Re, es kos a: seed dose wade’ ade 3.25 
By I I, 0k. oie. 06 b bcrdimdine ceecesticeos 3.25 
is a OO, TON 6 6 oi5. 555s sso: cates 0-0'0siecisleicide 3.25 
TR Cr eee 3.75 
A PE os 5 6. 0.658.010 6.0 00 Fave. onpee ae 3.75 
is a ook ooo o 00 0d b-oddesies cows sens 4.00 
ST I os ono os 0 coa nen olnsds eoaaeee 5.00 


Fall Delivery. 


L. B. Evans’ Son Co. 


Orders Accepted for Immediate Shipment or 
In-Stock Catalog on Request 


Boston Office: 110 Summer Street 


Wakefield, Mass. 













































No. 0262 14/8 
straight heel; run of 
sizes: 244/7. 








3 





Just 50 Cases 


OF THESE FLEXIBLE 
McKAY FINE CABRETTA 
TWO EYELET TIES 


50 


Here are two numbers that will go like hot cakes 
at this remarkably low price. 


First come, first served ! 


P & R SHOE COMPANY 


HAVERHILL, MASS. 


























No. 0264 18/8 Louis 
heel; run of sizes: 
3/8, 34/8, 2}4/7. 





Get them quick. 




























—_ style represents one of our 
Heavy Water-Proof numbers, 
3 soles to Heel, solid construct on 
and a gentlemen’s shoe made to 
wear. See this line of quality to 


retail, $9 to $12. 


BROCKTON SHOE MFG. COMPANY, Ine. 
BROCKTON (Campello Station) MASS. 





T has always been our 

policy to share with our 

' customers the benefit of any 

fortunate or foresighted pur- 

"chases we have made in the 
raw stock market. 


STEADFAST shoes have al- 
ways been priced on this 
basis. 


ay , SMITH-BRISCOE SHOE CO. Inc. 
ss eee — | Makers of Good Shoes for Men? 
LYNCHBURG, - - - VIRGINIA 


SS 
Made of Seurs’ 
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Will not rub off! 


LING WHITE—as the name implies—is a 
white that clingg—-DOES NOT RUB OFF. 
It cleans as well as whitens. Is easily and quickly 
applied. Dries quickly ‘and evenly—giving a finish 
of beautiful velvety whiteness. It helps preserve 
shoes. Equally good for Buck, Nubuck, Suede, 
Canvas, and all white duck fabrics. Once tried 
Kling White will sell itself. The attractive package 
lends itself advantageously to display purposes. 


Early stocking-up is advised. 


UNITED SHOE MACHINERY 
CORP. : : BOSTON, MASS. 


BRANCHES 
Johnson City. N. Y. 
‘arlboro 


Cincinnati Milwaukee 
Haverbill New York 
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CUOSESEASEOSERUSUEDEOEOREROUEROLONERINILY \ 
AEUDGUECOEDODERSELECRRSERETORERSECREELY, » 


Herman’s 
“No. 225” 
with 


Fibre Sole 
$6.50 


Munson Last. 
ey Metal | 

pers. 
Neblin Sole. 
“Wingfoot” 
Heel. 


Herman’s Shoes 
bottomed with ‘‘Neolin’’ 


OR the combined shoe 

value of genuine Mun- 
son U. S. Army last, plus 
the maximum of sole wear, 
nothing else quite equals 
Herman’s Shoes made with 
the famous “‘Neolin” soles 
and “Wingfoot” heels. 


These special lines of Her- 
‘man’s Shoes—five distinct 
styles—are proving to be 
strong sales-producers for 
Herman Dealers. 


Let us give you full in- 
formation, including prices. 


The Herman line of U. S. Army 
Shoes is the most complete made. 


JOS. M. HERMAN SHOE CO. 


1024 Albany Building 
BOSTON, MASS. 


* 
Wi 











* 





DUTT) ns 


MOORERLUUASUSUCHUCUUCGUOUGUOOUUNEECINUCESDUSENSUOUOUGSUOHOUIEEELOLULOUUAUGGOEGUUOCUUEUREDUCOUOUONURGROOUSCCOSRUGUTSONUSURESERANEAURUONONEUARGNEBAGEUIAS 


UGQEHCUGLUEAOUEULOGULUCURORAUGRUUDAULOCERGGGUGEORUDEOQUGUSUELUGLNAOUROOLOQREOHORERCORDGEOUOEODIOUNNI 


FOVEVUVEGUOORUEEOLOUOUOGERGEUGROUUAODUGUECAUGERCERDOSEOGHOEOEQUDOCGUOUOOOGOGULEROACODUOUEDOOULSGREQOANEE 





LUSVSTITIT 





June 5, 1920 


=— “hose totally different shoes * 


No. 8554 


IN-STOCK 


Fine White Eve 
Cloth Oxford. 
Goodyear Welt. 
Military Heel. 
A to D. 








SHOEMAKING 
EXPERIENCE 





HARNEY, TRACY, CREHAN CO. 
FACTORY : 589 ESSEX ST., LYNN, MASS. 
BOSTON OFFICE: 10 HIGH STREET. 








—nationally 
advertised 


—distributed 
internationally 


os 
- teltwear 
>) A representative 


will call at your request 


STANDARD FELT COMPANY 


WEST ALHAMBRA CALIFORNIA 














SVMUDGUCRAEOEEGUEGRORRAUOULOGOLGEGGGEROHGUUEUIOAULOLUECUORGEOGROGUHROGUOQUECOQUONDEGSEDOOGOUROROURUSEOOURRCGEON 


SOLE LEATHER 
AND 
BELTING BUTTS 
TANNAGES | 
St. Marys Mt. Jewett Burke Muskegon 


832 Summer St., 
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IN-STOCK - - [N-STOCK - - [IN-STOCK 
$5.50 $5.00 $5.00 


Style 239 Style 291 


291—Patent Plain Pump, Full, Louis oss 


Style 204 Turn, A-D . 
239—Patent Oxford, Full Louis Heel, fo 290—Sa: 


231—Black Suede Theo Tie, Covered Full 240—Same i in Dull Kid \s 33t—Semet in Dull Kid 
Louis Heel, A-D $9.00 297—Same in Patent 6.00 299—Same in Black Sued 
232—Same in Brown 25 Nubuck d 227—Patent Oxford, “haithes Louis Heel, Welt, 221—Patent Pump, Covered Full Louis Heel, 
233—Same in Beaver 23 Nubuck 00 A-D 6.00 McKay, A-D re 50 
236—Same in White Kid z 225—Same in Black Kid 6. me in White Kid 

me in Black Kid 234—Same in Havana Brown Kid 

230—Same in Gray Ki yf 

283—Black Kid 245—Same in Du 
McKay, A-D 6.06 Same ae with Cuban Heels. 


281 me in Patent S.J 
274—Same in Havana Brown Kid 6.50 184—White Canvas Pump, Baby Louie 
| Heel, Turn, A-D $3. 


\s ali Suede Oxford, Covered Full Louis 
110—Same in Black Kid y 9.00 
Also in Cuban Heels. D 


261—Same in Patent 
Send for a copy of our In-Stock Folder 


THE BOARDMAN SHOE Co. 


564 Atlantic Avenue, Boston 9, Mass. 














Full line of White Canvas Shoes In Stock 











147 Lincoln Street, Boston, Mass. 
Mfgrs. of TOP GRADE TURNS 


IN STOCK , R. A. CHENOWETH & CO. 


Honest Wearing 
Children’s Shoes 


Patent Instep Strap, Ribbon Bow, 
McKay,White Lining. 








Carried in Mary Jane 


Pattern Also. 
705—8}4-11..... $2.30 a ; eee 
704—114-2..... 2.70 on Seta t 
703—24-7...... 3.15 in 36 pr. prose los. 
cngli ti i " ‘erms 2 per cen 
English ‘ante Growing ay Ag 


less than case 




























































































KREIDER- CREVELING SHOE CoO. A 
128 Summer Street ~ ~ Boston 9, Mass. Winning Style 
Trade-marks in Foreign ERSCO | 
Countries SOMETHING TO TALK ABOUT— 
Do you Realize the Im of F Men’s 
moh hee, Se ace Ce ON DIMEDIATE mee NIADE 
Castaia Pesaign Conatiies enaed custuatve tiede-enedh stahte nneceteinccel Oxfords 
in a trade name or mark to the first a Sees a 
use by another. This allows the piracy aluable 4197—Creese & Cook’s No. 38, Tan...........+...6+- $6.85 
rade-marks in such eountries. 4195—Creese & Cook’s (Tony Rey NE, ics asscned $8.00 
The Boot and Shoe Recorder “ey a Patent and Trade- 4196—Pfister & Vogel, No. 116, Brogue, Wing Tip..... $8.00 
mark Department fully equipped to promptly headle your oe Ey RR er rrr $9.00 
=. for seaates of Trade-marks all Foreign With Wing-Foot Rubber Heels.............eeeeeeeeee. A-D 
as well as in the United ~~ Address all Inquiries 
A=. LANDE-RUTKIN SHOE CO. 
104 READE STREET NEW YORK, N. Y. ; 
| | 
j 
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Changes in Business 


Current Events in Failures, Suspensions and Activities 
in the Shoe and Leather Trade 


























Failures 


Boston—Harry Melnick, wholesale and retail 
shoes, reported offering to compromise at 50 
per cent. 

Fall River, —w 3 —J. D. Larkin, shoes, reported 
Radovsky & Radovsk ay, atten attorneys for the 
above party, have notified creditors that Mr. 
Larkin is in financial difficult A meeting 
of his creditors was called for ay 25 last. 


Indianapolis, Ind.—James F. Donavin Shoe Co., 
wholesale boots and shoes, reported the State 
Court receiver has been appointed to take 
charge of the affairs of this concern. 

Brooklyn, N. Y.—Benj. Goodman (1663 Pitkin 
Avenue), shoes, reported meeting of creditors 


called. 

New York City—G. Papas, shoes, etc., reported 
offering a settlement of his indebtedness on a 
basis of 25 cents on the dollar, but he offers no 
statement as to his assets or liabilities, or 
why it is necessary to make such a settlement. 
In some quarters it is thought that his liabili- 
ties amount to —_——_, r the vicinity of 
$7,000 ~~. angete about $2,000. 

Grand Forks, D.—People’s 7" House Co., 
shoes, a be ” reported petitioned into bank- 
ruptcy. =~ receiver appointed. 

Brooklyn, N Benjamin Levitt, shoes, re- 
ported closed his store on May 10, mailing 
the key of same to W. Lyons with the request 
that he, Mr. Lyons, take over the assets in the 
interest of the creditors. A meeting of the 
creditors was held on May 17, at which it 
developed that a committee of creditors took 
inventory of stock which was placed at $5,230. 
The only record of his indebtedness was dis- 
covered on a sheet of his ledger, giving a list 
of creditors and amounts of their claims, which 
total $6,076.40. Other claims had been 
filed by those whose names did not appear on 
this list and it was thought possible that his 
indebtedness will total $7,000 or more. 

Harrisburg, Pa.—Peter Brown, Economy Shoe 
Store, shoes and repairing, reported an in- 
voluntary petition in bankruptcy has been 
filed against the above. 

Edgefield, C.—Daitch Bros., shoes, etc., re- 

rted petitioned into bankruptcy. 

Frankston, Texas—J. B. Martin, shoes, etc., re- 
ported embarrassed. 

—- Texas—Max Boreinstein, shoes, etc., 

rted petitioned into bankruptcy. 

Norfolk, Va.—J. Cooper, shoes, etc., reported 

petitioned into bankruptcy. 

Susceen Wash.—Sprague Rochdale Store Co., 
shoes, etc., reported meeting of creditors called. 

Changes 


Boston—Israel and Morris Weinberg, shoes, sold 
out to Hyman Short. 

Brockton, Mass.—The Chesnul Shoe Manufactur- 
ing Co., manufacturers, incorporated with 
capital of $200,000. 

Haverhill, Mass.—Eagle Wood Heel Co., manu- 
facturers, inco! ated with capital of $10, 000. 

Victory Heel Co., heel manufacturers, in- 
— with capital of $5,000. 

Lynn, —Eureka Sole and Leather Co., 
manufacturers of soles and heels, incorporated 
= authorized capital of $10,000. 

—— & Swett Co., shoe manufacturers, 
oan 

es Kid areas: tanners, capital stock 


increased Ay bw 
John ionovan Co., shoe peggetuatesene, 
capital od increased b} $200 
Salem, Mass.—Schnarnagel then Co. , tanners, 
removed to Beverl 
Westfield, Mass.—U. g National Munson Army 
Shoe Co. oo, incorporated with authorized 
capital of $5 


Weymouth, M ass. oO he Edwin Clapp Shops, Inc., 
yey incorporated with authorized capital of 


Wollaston, “Mass. —Smalley-Terhune Shoe Co., 
shoes, incorporated with authorized 
agile of $10,000. 





Susiate, Mass.—Flynn & Lynch, Inc., leather, 
ated with authorized capital of $2,400. 
Readien, ass.—Abbott Shoe Co., manufacturers, 
capital stock increased by $65, 000. 
Wetumpka, Ala.—Austin, Bloxom & Parker Mer- 
cantile Co., shoes, etc., capital increased to 
$24,000. 
Los Angeles, Calif. wny £ Golfond, shoes, suc- 
ceeded by A. Stern & 
Chicago, III. Rudolph Urbach (2018 W. Chicago 
Avenue), shoes, closing em 
Columbia a | & Le Legeing Co., manu- 
— incorporated a capital of 
100,0' 
Ithaca, Mich.—Lamphere & Osmer, shoes, etc., 
W. L. Clise admitted. 
Mich.—Shane-Harris Shoe Co., Inc. 


Detroit, 
(l Jefferson Avenue), ——— shoes, 





recently 
Howard City, Mich.—W. H. Collins, ‘shoes, etc., 
reported sold out. 
St. Joseph, Mo.—Mrs. Morris Schwartz, shoes, etc., 
removed to Des Moines, Ia 
Amsterdam, N. Y.—Lenthe’s Inc., shoes, etc., 
incorporated with capital of $52,000. 
Buffalo, —Vacuum Rub! Heel Corpora- 
tion, incorporated with capital of $50,000. 
New York City—Beck-Haz Store No. a Inc., 
shoes, incorporated with capital of $500 
Simon B. Kesner (127 Duane Street), 
wholesale shoes, reported sold out to Morris 
Abrams. 
Morris Levy & Co., Inc., wholesale shoes, 
incorporated with capital of $300,000. 
Nagel & Rosenfeld, Inc., shoe manufac- 
turers, incorporated with h capital of $4,000. 
Benjamin Harrison & Co. (42 eee Street), 
teother capital increased to $360 
Brockport, —Moore-Shafer Shoe Mmanu- 
facturing Co., shoe manufacturers, capital 
increased » $315,000. 
Canajoharie, N. Y.—Charles A. Schultz, shoes, 
succeeded by C. A. Schultz & Son. 
Watertown, N. *y “Allen & Reeves Shoe Co. bs 
shoes, dissolved partnership. 
Vincent, Ohio—Clarence Miller, shoes, etc., dis- 
continuing. 
aoe Lg ne Clement & Essick Co., ia oon, 
incorporated with capital of $15, 
Stems Falls, S. D.—Jones & Mannerud, ont suc- 
ceeded by eer ey & Co. 
a Wis.—G. Schmitt, shoes, etc., re- 
ed sold out to WNeteeel Store Co. 


THE LEATHER MARKET 

(Concluded from page 123) 
still held around 70c to 80c for the top 
selections, and downwards according to 
quality. Prices are in a somewhat 
mixed state on the cheaper grades and 
some tanners have stated that to make 
a satisfactory sale, they would be 
tempted to make a price that the shoe 
manufacturer could not refuse. The 
transportation situation is getting into 
more favorable shape, and more normal 
conditions prevail. 


Glazed Kid 


The situation with regard to glazed 
kid is not dissimilar to that of calfskins. 
Trading has been of a quiet order for 
some weeks, although the fine weather 
the past week has served to stimulate 


the buying to some extent. The price 
situation is quite unsettled, and it is 
said to be virtually a third off in many 
lines under the peak price of last Fall. 
It depends much on the quality and 
selection desired. Some of the finest 
selections are well up above $1.00 per 
foot and as high as $1.20 to $1.30. The 
medium and fine lines run from 60c 
upwards and fair leather is obtainable 
at 45c to 65c per foot for a rather good 
quality shoe. It depends entirely upon 
the kind of leather wanted and it 
should be remembered that there are a 
great many classifications of goatskins 
and many different tannages. Leather 
is lower in price, however, than it 
has been since the remarkable upward 
trend of a year ago. It is believed the 
supply of raw goatskins at point of 
origin in India, will not be as important 
as it was at first supposed. 


Patent Leather 


Trading is quiet on most lines of 
patent leather. Sides are still quoted at 
80c to 90c for top grades and No. 2, 
70c to 80c, No. 3, 65c to 75c per foot. 
Leather is also offered below these 
prices and the cheaper selections are 
listed at around 45c to 65c per foot, 
which is the lowest since last Spring for 
the same kind of leather. 


Glazed Horse. 


There is a better market for glazed 
horse than for many other kinds of 
upper leather. The prices keep up 
fairly well on this, with the best glazed 
horse ranging from 70c to 80c per foot, 
according to tannage and _ selection. 
Blacks from 5c to 10c less. 


Sole Leather 


The sole leather situation has not 
changed much within the past few 
weeks. Manufacturers are buying 
rather close to their needs and there is 
no indication of any immediate changes 
in price. Sole leather did not rise in 
sympathy with upper leather excepting 
to a moderate extent and some lines 
are substantially on the same level as a 
year ago, at quotations given below. 
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BOSTON 
(Concluded from page 117) 
black, white, gold and silver pumps, 
odd sizes, and soiled, marked from 
$10.00 to $14.00, to $4.50. 

In the children’s department, pre- 
sided over by Miss P. E. Bent, broken 
lots of children’s shoes were offered in 
white oxfords, gun metal oxfords and 
pumps and misses’ pumps and oxfords, 
at $1.95 the pair; the former prices 
were from $3.75 to $2.50. 


Style Book Issued 


The Geo. N. Tougas Shoe Company, 
Inc., 161 Summer Street, Boston, have 





recently produced a stock style book 
for general circulation among the retail 
trade. 

The book contains illustrations of 
men’s Goodyear welt shoes for the 
present season. The prices quoted are 
attractive. All styles are “‘Brockton- 
Made” which means real shoemaking. 
Mr. Tougas places emphasis on prompt 
service, satisfactory merchandise and 
right prices. 


OLD SHOE BUYER DEAD 


J. Edwards Dutton, Second Vice- 
president of Houghton & Dutton Co. 


J. Edwards Dutton, the second Vice- 
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president of the Houghton & Dutton 
Co., Boston, died at his home in Mel- 
rose, recently. Mr. Dutton was the 
oldest shoe buyer in point of years of 
service in any department store in the 
United States and was regarded as one 
of the best. He was the originator of 
the bargain table for shoes. Mr. Dut- 
ton was born in Hillsboro, N. H., in 
1859. 


Thirty-five years ago, he _ en- 
tered the employ of the Houghton & 
Dutton Co. He was a keen business 
student and of the everyday trend of 
affairs. Besides his wife Mr. Dutton 
leaves one daughter. 





Here’s the ‘Barrymore’ 


We've been talking about it. This is 
the first time shown. Isn’t it a beauty ? 
Let your orders come right along. Ship- 
ments from stock at once. 


STOCK NO. 832 
Women’s Cordo Calf Full Brogue Oxford. 


One Inch Heel 
‘Sizes 2-8 - - Widths AA-D 
Price $8.50 





Send for Summer stock style catalogue 


The PRESTON B. KEITH SHOE COMPANY 
BROCKTON (Campello Station), MASS. 


New York Office, 299 Broadway, Room 415 : Boston Office, 207 Essex Street 














FOREIGN BUSINESS 


Your overseas customer prefers to do business his way. 
. If he does not read English, he should be written to in 
his own language. Make if easy for him to understand 
your message. 

Our business is to translate English into French, and 
vice versa. Not only letters, but catalogs, brochures, 
pamphlets, etc. 

Write the Editor, The Export Recorder, 207 South St., 
Boston, for his opinion of our work. 


D’AVESNE TRANSLATION BUREAU 


755 Boylston Street Boston, Mass. 


Blind Eyelet 
Shoe Laces 


Finished with the Nufashond Fabric 


Tip—the neatest ever invented. Never 
catches in the eyelets. Won’t come off. 


Al all jobbers. Samples upon request 


The Narrow Fabric Co. 
READING, PA. 

















~~ a REE: 





146 


BOOT AND SHOE RECORDER 


June 5, 1920 





page per issue: 
1 time 
...10.00 8.00 
---15.00 
20.00 





“Recorder” rates for space less than one-eighth 


7 times 13 times 26 times 52 times 
..$5.00 $4.00 $3.50 $3.00 
7.00 
12.00 10.50 
16.00 14.00 12.00 


Pay ment in advance is required, except when regular advertisers, as amounts are too small to open accounts 


CLASSIFIED AND OPPORTUNITIES DEPARTMENT 


$2.50 
5.00 
7.50 
10.00 


6.00 
9.00 





ITIONS WANTED—Four cents 


pe wend Op cad tageztion, 








SALESMEN WANTED 


XPERIENCED SALESMEN to handle in- 

stock line, infants’ and children’s turns, misses’ 
and children’s stitchdowns. Territory Middle 
Atlantic, Middle West and Southern States. Com- 
mission 6 cent. Give experience. Reference. 
Address C9, care _— and Shoe Recorder, 207 
South St., Boston, M 


ANTED—Sidodine salesmen to carry 
jalty line. Address C10, care Boot onl 
Shoe Reces der, 207 South St., Boston, Mass. 


GALESMEN—Here’s an ‘opportunity for a few 
live wires to secure the sale of the strongest 
line of sellers in work shoes and outings made in 
the West by concern owning and operating their 
own tannery, as well as factory. A real Hide to 
You proposition. Territories open: Northern 
Ohio, North and South Dakota, Minnesota, 
Nebraska, New Mexico, Kentucky, Arkansas, 
Southern Missouri, Northern Missouri, Maine, 
New Hampshire, Vermont and Massachusetts. 
References requir dress Michigan Shoe- 
makers, Rockford, Mich. 


ALESMEN WANTED—Kansas City, Mo.; 

Chicago, Ill.; Minneapolis, Minnesota and 
Southern Nebraska. Women’s speciality shoes, 
felt slippers and special trip canvas in July. 
Address C3, care ae and Shoe Recorder, 207 
South St., Boston, M ass. 


A WESTERN manufacturer of high-grade men’s 
dress welts, planning for an increase in sales- 
force next seasof, will have a position for an 
aggressive, energetic young salesman in Texas, 
Louisiana and Mississippi, to work territory not 
now covered. Our shoes are established with 
representative merchants in the large cities. A 
fine opportunity for a hustler to connect with a 
growing house. Give full peoqecees as to age, 
territory covered and sales for the past two years. 
Address C4, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 
GALESMEN W) WANTED—SALESMEN to carry 
a side line of infants’ and children’s turn shoes 
(Pennsylvania made) on a 5 per cent commission 
basis in Ohio and Michigan; Illinois and Wisconsin; 
Pacific Coast; Western Pennsylvania; Kentucky, 
Alabama, Mississippi, and Louisiana; and Florida. 
Address Rosenberg Shoe Co., 93 Reade St., New 
York City. 


TANTED—Live-wire salesmen in all sections 

of the country. A _ side-line proposition— 

ONESHOE ONLY. Every shoe dealer a prospect. 

State lines carried and territory covered in first 

letter. Address C12, care Boot and Shoe Recorder, 
207 South St., Boston, Mass. 


WANTED—A pe -grade salesman now sellin 
a short line of men’s fine shoes in Ohio an 
Southern Michigan to take on our line of Western- 
made children’s welts and stitchdowns at a liberal 
commission proposition. Address B849, care 
Boot and Shoe Recorder, 189 West Madison St., 
Chicago, Ill 
ae EN WANTED AT ONCE—The largest 
special sale organization in the world wants 
one hundred men of sterling character who have 
ability in advertising, making showcards_ and 
the advanced methods in merchandising. Either 
experienced special sale conductors or assist- 
ants or men of high-class caliber to learn our 
method. Profitable, steady’ work. Address A. J. 
Stewart, Salesmanager, 2548 Nicollet Avenue, 
Minneapolis, Minn. 
MANUFACTURER of f in-stock{line of medium- 
priced children’s stitchdowns wishes to get 
in immédiate touch with live-wire salesmen for 
South and West. State territory wanted. Address 
ae care Boot andShoe Recorder, 207 South 
. Boston, Mass 
AN'IT ED—salesmen to carry our line of high- 
W grade ladies’ shoes, for the States of Ohio, 
western Pennsylvania, Michigan and _ Illinois. 
Must know the trade. Large stock on hand at all 
times. We have a proposition for the —_ 
men. Give previous cupestenes wi letter. 
Address B799, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 


























GHOE SALESMEN wanted to sell shoe laces 

as a side line. el commission. State 

territory covered. Refere 

B&845, onne Boot and Shoe Roccodes, 207 South St., 

Boston, M ass. 

WANTED— Experienced salesman with personal 
acquaintance of reliable jobbers to assist 

salesmanager of women’s high-grade McKay 

manufacture. Excellent opportunity for youn, | 

man who can get after business. We do not ni 

an order taker. « B843, care Boot and Shoe 

Recorder, 207 South St., Boston, Mass. 


NEW. ENGLAND salesman to carry a line of 
— high-grade novelties for Boston whole- 
sale house. “Mast be a hustler and know the 
=>. Drawing account and commission. Reply, 
ey Sam ag Address B805, care es and 
ecorder, 207 South St., Boston, Mass. 








Salesmen Wanted 


One of the largest, well-known, 
exclusive children’s houses, 
making and stocking complete 
popular-priced, trade-marked 
infants’ to growing girls’ lines 
located in Chicago, has few 
openings for high-grade, ex- 
perienced salesmen for Texas 
and Oklahoma,North and South 
Carolina, Northern Ohio and 
West Pennsylvania, Nebraska, 
California, and South. 

Only highest type men with 
successful records. Answer 
fully in confidence in _ first 
letter; age, single or married, 
territory covered, lines carried, 
annual sales. Address C2, care 
Boot and Shoe Recorder, Se- 
curity Bldg., Chicago, IIl. 





An Exceptional 
Opportunity 


MIDDLE WEST manufacturer 

making men’s medium to high- 
grade dress welts will have vacant 
two territories the coming season. 
Correspondence is invited from sales- 
men covering Pennsylvania and 
Virginia. It is not our policy to 
advertise for salesmen, but as our 
proposition is one of merit we are 
looking over the field carefully in 
order to secure the best man avail- 
able. In answering please give 
sufficient information to judge your 
reply. All answers will be treated 
confidential. Address C6, care Boot 
and Shoe Recorder, 189 West Madi- 
son St., Chicago, IIl. 





SALESMEN WANTED 
SALESMEN WANTED 


ONE of the oldest shoe manufacturers in 
the Central West making a general line of 
shoes, will have open a territory in Southern 
Illinois and Arkansas. Only men with a 
successful selling record will be considered. 
Give complete detail sequeding yourself in 
first er All replies held in confidence. 
Address C7, id 
189 West Madison St., Chicago, Ill. 














EASTERN manufacturer of men’s fine 
shoes is enlarging salesforce. Shoes 
carried in stock. Several desirable terri- 
tories open. If you have a successful sell- 
img record write us, giving detailed ac- 
count of your experience, together with 
references in your first letter. Address 
Cli, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 














POSITION WANTED 


Alta around office man with three years shoe ex- 
perience in New York, seeks permanent Boston 
connections with shoe or leather manufacturer or 
jobber. Conversant with Spanish and export 
matter. Able executive, will accept subordinate 
— where opportunities are favorable. Ad- 

15, care of Boot & Shoe Recorder, 207 
South Street, Boston, Mass. 











HELP WANTED 


FOREMAN for packing, treeing and trimming 
room, in factory making strictly high-grade 
women’s shoes. State experience and reference. 
Address C13, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 











LINE WANTED 


— shoe salesman, with two 
elpers, covering Missouri, Nebraska, Kansas, 
Oklahoma, and Texas, wants medium-priced line 
of women’s and growing girls’ McKays or welts, 
medium-priced line of Comfort shoes or medium- 
priced may of children’s turns, barefoot sandals 
and play shoes. Want a line for volume buyers 
and jobbing trade in this territory, on straight 
commission basis. Address C14, care Boot and 
Shoe Recorder, 207 South St., Boston, Mass. 











LOFTS TO LET 








LOFTS TO LET 


Desirable lofts in the heart of 
New York City shoe district. 
All improvements. $2,500. 
A. P. REALTY CO., 
140 West Broadway, 
New York City. 
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WANTED TO PURCHASE 











An Opportunity For 
Reliable Shoe Men 


A MANUFACTURER of an advertised 
specialty line of women’s orthopedic 
footwear, which has been selling for many 
years, is desirous of hearing from parties 
that want to make a specialty of catering 
to orthopedic and combination last trade. 
, right parties can have any amount 
Provisions are 
- #, they should thoroughly understand 
the specialty footwear business, have 
references, and must be able to invest not 
less than Five Thousand Dollars. Address 
C5, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 





Highest Cash Prices Paid 


for entire shoe stocks. We also buy 
your surplus or slow sellers. Quan- 
tities no object. Retail or wholesale. 
Short term leases taken off your 
hands. 
Wire or Phone us 
Correspondence Confidential 
Established 1890 


GLAUBERG & CO. 
387 Broadway, New York, N. Y. 
Phone Canal 4119 
We also purchase clothing, 
hats, furnishing goods, etc. 




















WANTED TO PURCHASE 


CASH PAID 


for shoe stores or surplus stocks of shoes or 
for other merchandise. Leases taken over. 
We will send a representative to investigate 
and make offer upon request. 





We Buy for Cash 


Manufacturers’, Jobbers’ and 
Retailers’ Surplus Stocks, Jobs, 
Close-outs. 

{NO QUANTITY TOO LARGE 
We also purchase entire stocks 
from retailers or manufacturers. 
Send us particulars of what you 
have for sale. 

Short Term Leases 
We pay Highest Cash Vie: 


VAN PRAAG & CO. 


2 , Dept., Martin Posner, Mana; 










Broadway, New York, N. Y. 
Telephone 2248-2249 Spring 














Max Kalter Mercantile Co. 


591 Broadway New York City 
Saeed Spring 5160-5161- 3162 














MISCELLANEOUS 


ST: LOUIS finding house, composed of sales- 
men who have control of the high-class shoe 
trade in the Middle and Southwest, are open for 
agencies of first-class lines of boudoir felt 
slippers and soft soles—also any other articles 
connected with the finding business. Address C8, 
ose Doss ae Shoe Recorder, 207 South as 
ton, Mass. 


Metal Shoe Fitting Stools 


and Fleer 
Mirrors 

















We buy quick and pay highest cash price 
ye » wholesale stocks of shoes or any 
other merchandise. 
For 309 no object, 
30 years our specialty. 
ank and mercantile reference. 


suniiaiel PURCHASING SYNDICATE 
FRANK WALKER, Proprietor 
610 Broadway, Brooklyn 


Phone, Stagg 1757 








No. 141 
Write for THE CHICAGO 
Svipacé WIRE CHAIR CO. 
621 N. LA SALLE STREET 
CHICAGO, ILL. 





DO YOU CONTEMPLATE 


Retiring or going out of business? 
-. value for your entire or surplus 
a 


~~ a short term to run taken 
Estabiished 25 years. 


I. OLENICK 


413 Broadway, New York Tel. 9531 Canal 


over. 








THE OSCAR ONKEN CO. 
1154 4th Street 
CINCINNATI, 
OHIO, U. S. A. 


Shoe Store 


Chairs 








Fitting 
Stools 





WANTED FOR EXPORT 


Diese ened Numbers 
mtinu 
YOUR Surplus Stocks 


Entire Stocks 


NEW YORK EXPORT 


PURCHASING CORPORATION 
515-517 Broadway, New York City, N. Y. 





FOR CASH 


Settees 
Window 
Display 
Fixtures in 
Period & 
Modern 
Design 














“MAKE YOUR SHOW WINDOWS PAY YOUR RENT” 
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' OFFICES IN 


egy thangs 224 Jaenny St., Geo. W. 

CHICAGO OFFIC _ 189 — ee, Tele- 
A B. C. Bo . Manager. 

8 nny * OFFICE: 1627 Locust St. B. B.C. 


Bowen 

NEW TORE OFFICE: Room 102, Graham Bldg., 
ar peane oe Bel ened Scott, Manager. 
Te 

PHILADELPHIA 0 OFFICE: 929 Chestnut St. H. 


Walter Scott. 
HAVERHILL OFrcE o Chamber of Commerce 
as at a National Bank Bldg. Geo. 


Mana 
CINCINNATY OFFICE: 501 First National Bank 
ae: ox C. Bowen, Manager. Telephone 


ROCHESTER Orrtcn: 609 Powers Bldg. 
Rossiter L. » Western New York Rep- 

resentative. ‘Telephone Stone 6314. 

LYNN OFFICE: Fred A. Gannon. 

MILWAUKEE OFFICE: B.C. Bowen, Manager. 

>.< Office: 2 Rue des Italiens. L. Hubbard, 


a jon Office: John C. Gustin Manager. Man- 
sion House Chambers, Londo . C. 

Australian Office: 430 Lit. Collins St., Melbourne. 
G. Jervis Manton, Manager. a 










































nme Office: William S ager. 
wreaoquese, 2, Vienna, Austria 
ARGENTIN rd Gerente, C. M. Elizondo, Calle 
Balcarce 150, Buenos Aires. 
BRAZIL: G Leon Comb » Ruaido 
a 204, Rio de Janeiro. 
CHILE: Santiago, Las Hesse 1123-1127, Otto 





Fubrimann. te. 
CUBA: Mr. H. Gomez, P. O. Box 422, Havana, 


Cuba. 
SPAIN: Gerente, Sosente de Miguel, Librero- 
Editor, 20 Fuencarral, M 
MEXICO:  Gerente, Jone Elizondo, 4a Del 
Cipres 117, Mexico, D. F 
Japanese ice: Yokohama, jJ. F. 
anager. 


STORE LADDERS 








Wagen, 





























































TAI 






YERS & BRO. 


JOLWORK 


Bicycle 


LADDERS 


are made 
in many 
styles and 
to fit all 
kinds of 


shelving. 
Send for catalog 
giving full de- i i 
scription and _ 
prices. 

THE BICYCLE 




































67 Randolph St. 
Chicago - - Ill. : 

















BOOT AND 


mts. The chief purpose 


Each issue copyrighted by the Boot and Shoe Recorder Publishing Co. 
ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, MASS., U. S. A. 


SHOE 


right profit. 


Cable Address BOOTRECO 


RECORDER 


THE RECORDER CREED: Getting More Shoes Sold Right; not only *“‘more”’ but Pll ge sold i oe wo sighs & purpose. 
} right wearer, in the right fitting, for the right price, at the the meant 
of **The Boot and Shoe Recorder”’ is to 


whieh a depends the progress of the entire allied industries relating to shoes and 
Annual Subscription in the United States, $3.50! per copy, 25 cents. 


Member of the Associated Business Papers, Inc. Member of the CaN» Root Newspaper Ass'n. Member of Audit Bureau of Circulations 
Entered at the Post Office, Boston, Mass., as second-class matter 


to help vol solve 4 } 
leather; their p 


Canadian, $6.00. 


‘is the — blem uw 7 
roduction and distribut 


Senciad. $10.00 














INDEX TO “WHERE TO BUY ”’ 








BOOTS AND SHOES 


Abbott Shoe Co., No. peeing, Mass 
i John M., 

ier Shoe Mfg. Co. , EE A 

ied Shoe Co., t, Mass.. / 

N., Bho Co., No. Abington, “Mass 
Atlantic Shoe & Slipper Co., Boston . 
Ault-Williamson Shoe Co., Auburn, Me.. 
Bacon-Rollins Co., Lynn, M 
Baker, J. Ralph, itecentee, t Mass 
Boston 


< Me 
Beals-Pratt ‘ieee Mfg. co Milwaukee and 
Watertown, Wis. 
Berry, A. H., "Shoe Co., Portland, Me. 
Bluestein Bros., Boston 
Blum Shoe Mfg. Co., peesweiie, BM. Y. 
Boardman Shoe Co. 
Scouse Einep. Shen tie, 04, Leute, ta... 
Brockton Shoe Mfg. Co., Brockton, Mass.... 
Brook Shoe Mfg. Co., Philadelphia 
Brown Shoe Mfg. Co., St. Louis, Mo. 
Cambridge Rubber Co., Cambridge, Mass... . 
Carter, J. W., & Co., Nashville, Tenn., and 
Chicago 
Central . .73, 3rd Cover 
Chenoweth, R. A ~&C 143 
Churchill & Alden Co. 2a, Beste. Brockton, 


Mass 4th . meas 
Clark,  ieanen, Leather Co., St. Louis, Mo... . 
en, Samuel, Boston 
Collins & Staples, Haverhill, Mass. . 
Consolidated Slipper Co., Haverhill, Mass 
Co-operative Shoe Co., Cincinnati, O 
Dalton Co., The, Brockton, M 
Diamond Shoe Co. , The, New York City. 
Dittman Shoe Co., St Louis, M 
Dodge, N. D., Shoe Co., Newbur 
Doerr, F. L., Shoe Co., St. Louis, 
Duttenhofer, Val, — Co., Cincinnati, o.. 
Eaton, me ton, Mass. 
Elam, F.S., Shostee .Dieuhenter. N.Y.. 
Evans, L. B., Son Co. , Wakefield, Mass 
Fair-Way Shoe Mfg. Co. Newburyport, Mass 
Faust Shoe Co., Chica 
Fern Shoe Co., The, 
Fox, Inc., Chas. | Haverhi » Mass.. 
Freeland, H. H. Rochester, ee eae 
French-Shriner & Urner, 
ewe mg Shelby Shoe Co. St. ‘ei. Mo.. 
Goodger, W ochester, N.Y... ome 
Gordon, Leo, Shoe Co., Inc., St. Louis. eee 
Grieg Shoe Mfg. Co. Philadelphia. . one 
Grover's Sons, J. oe 
Haguetews Shoe & 
town, 
Hahn, F. Ww. Rochester, N 
Hallahan & Sons, Inc., Philadelphia, Pa.. 
Hammond Shoe Co., The, Haverhill, Mass... 
geesnte Thee Co. P.J.,L nn, Mass 


-Tracey-Crehan Co , Lynn; Mass.. 
Harrisburg Sh Shoe Co., adie Driciecths 
artman Shoe Co., Haverhill, ee 
Hellbrann, J & Sons, Rochester, N. Y 
Helming-McKenzie, Cincinnati, O.. 
pamen, eee Shoe Co., Boston. 
a Da 4 oe Co., Manchester, N.H 
Heghee ds Tanse = Co., Bos' 
Hygrade Shoe Works, New York City. . 
Johansen Bros. Shoe Co., St. Louis, Mo. 
Johnson-Stephens & Shinkle Shoe Co., St. 
Louis, Mo. 73-74-75 
Johnston & rs Mig, Co. 108 
Kalt-Zimmers 
Keith, Preston B 
Kleine, Henry, & a .» Chi 
Knox wo Milford 








Wis 
Lande, Rutkin Shoe Co., New York City 
iy, ay peony. Ne Ne 





N.Y. 
Novelty Shoe Co., Chicago, Ill 
Nu Baby Shoe Co.. E. Lynn, Mass 


Olenick, I., New York City 

Oriental Boudoir Co., Haverhill, Mass. . 
Ornsteen, Myer T., Shoe Co., Haverhill Mass. 
Packard, "M.A ,Co., _Brockton, M ass. “ae 
Podge Wober Shoo Co., St. Louis, Mo. 
Pennington-Crowell Shoe Co., 


N.H 
PetersShoe Co., St. Louis, Mo 
Phillips-Cram Corp. , Haverhill, Mass........ 
Hy x Bros. & Co., lanchester, N.H 

& R. Shoe Co., Haverhill, Mass 

Pusitnn Sto Co., Inc., New_York City 
Reece Shoe Com y 
Regal Shoe Co., Boston 
Republic Felt Shoe Co., Brooklyn, N. Y. 
Rice & Hutchins, Inc. Boston 
Riemer, A. H., Co. "Milwaukeo, W 
> ~s Johnson & Rand Shoe Co” St. Louis, 


Rossii, W.C., Moccasin Co., a Wis.. 
Samuels Shoe Co., St. Louis, Mo... . 
Sargent Co., D. D., Salem, ce.. 

Schapiro Shoe Co.,. L., Boston 

Schindler, L. B., Shoe Co., New York City... . 
Scientific Shoe Co., Inc., Brooklyn, N. Y..... . 
Sinbac, Chicago, Ill 

Smith-Briscoe Shoe Co., 

Smith-Wallace Shoe Co., 

Smith, Wm. Sumner, Chicag 

Stacy-Adams Co., Brockton 1 Mass 

Standard Felt Co., West Alhambra, Cal 
Stetson Shoe Co., So. Weymouth, Mass. 
= L. D., Shoe Co., The, Red Wing, 


St. Louis Market 

Thompson Bros., Shoe Co., Brockton, Mass..11, 108 
Timson Bros ton 106 
Tober-Saifer Shoe Co.., St. Louis, Mo. 


Truitt Bros., Inc., Binghamton, N. Y.. 
United States Rubber Co., New York City. 
Upham Bros. Shoe Co., ro aaa Mass. . 
Utz & Dunn Co., a 

Wall, Doyle, Daley Co. 

Weimer, right & Waikh 
Westcott-Whitmore Co. <i lang N. 
Whitman & Keith, Brockton, Mass... .. 
Williams, Clark Co., Lynn, Mass. 
Williams-Hoyt & Co., 

Wingate Shoe Corp., Haverhill, Mass 


Wohl Shoe Co., David P., St. 
Wright & Co., E. T., Rockland, Mass. 


LEATHER AND OTHER MATERIALS 


Agoos, L., & Co., Inc., Boston 

Amalgamated Leather Companies, Inc., Wil- 
mington, Del 

Baker & Kimball. Inc., Boston 

Barnet, J.S.. & Sons, Inc., saeee. 

Beggs & Cobb Co., ine. Bosto 

Brown & Co., C. D. -» Inc., Souter, |=» 

Castle Kid Compan , Camden, 9 eer 

Creese & Cook 

Eisendrath Tannin; hen B. D., Racine, Wis.. 

Farnsworth-Hoyt , Boston. 

Howes Bros. Co., ood 

Hub Gore, Boston = New m York. 

Hunt-Rankin Leather 

Jones Co., F. E., 

Kepner, €.D., Cooter $e, Saene. « 

Kistler, ther Co., 

Kullman, Salz & Co., New York rom ipso. 

Levor, G., & Co., Inc., Gloversville, N. Y.. 

New Castle Leather Co., Inc., New York. 

Ohio Leather Co., Gerard, oO 

Recon, Fred, Leather Co., Fond du Lac, Wis 


» Bosto 
Standard Kid Mfg. Co. Boston 
Tanners Cut Sole Co., 
Thayer-Foss Co., Boston 
FINDINGS AND SHOE STORE SUPPLIES 


Alterson, L., & Co. New York City 
Arrowsmith Mf, LF < N. J.. 
der Co.. Chi 


ing. Aa, o 
ire Chai 


Ri Co. 
Gilbert, E. T., Mfg. Co., Rochester, N. Y.. 


PUBLISHED WEEKLY IN THE INTEREST 
OF THE RETAIL SHOE MERCHANT BY THE 
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PUBLISHERS’ NOTICE 


SUBSCRIPTION—The subscription 
Boot and Shoe Recorder is $3.50 a year in 
advance, which includes postage in the United 
States, _— Hawaiian Islands, 

Islands and Mexico. The price ‘for Canada 
is $6.00 a year, including postage. 

FOREIGN SUBSCRIPTION—The price to 
foreign countries except the above is $10. ry 
per year, including postage. 

All subscriptions are payable in advance. 

ADVERTISING RATES—Card of Advertising 
Rates furnished on application. For rates for 
Wants, for Sales, etc., see Want Page. 
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Goodyear Tire & Rubber Co., Akron, O. . 
Greilich, =. & Sons, New York City 
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soe Appliance =. St. Louis, 
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Better Class White Low Cuts 


X1772—White Nubuck 
Two-Eyelet Tie, Good- 
year Welt, Ivory Welt, 
Enameled Louis Heel. 
Sizes 2 1-2 to 8, B, C, 


X3324—White Kid Ox- 
ford, Tutned, Full 
Louis Heel. Sizes, 2% 
to 8, A, B, C, D. 


X1944—Same in White 
Royal Cloth ...$4.10 


X3325—W hite Kid 
Pump, Turned, F ull 
Louis Heel. Sizes 2 1-2 
to 8, A, B, C, D. 


X1915—Same in White 
Royal Cloth. . .4 $3.65 


HESE are not cheap 
canvas shoes—or 
cheap leather ones, 


‘either. 


They are made from the 
best cloth and the best 


leather we could buy. 


And, as the cuts show, 
they're made on the real 
style lasts that your best 
trade demand. 


All turns made in a fac- 
tory that specializes in 
better class turn work. 


The season is here and 
they are going. Better 
speak for yours. 


PARKER HOLMES & COMPANY 


BOSTON 


eI UU ee Tee UUM eu LUMO enemies un UUUe iu Ue na 


“The House That Helps’’ 


MASS. 


OTe el eT eM iiinienniiiiiien ite) eee MUUUMeMUnie Munem lnilneniliuiuieniliiune mi uiiuiiel i 
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Entered as second-class mail at the Post Office at Boston, under the act of Ma 19 
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IN STOCK 


An Attractive Oxford | 
At An Attractive Price 





Style s 6-52 


B 0429 E A Pair 
In Stock Net 30 Days 











Order them NOW and have them 
for the Fourth of July. 


Woman’s Black Climax Kangaroo Ox- 
ford, Kenmore last, 6 eyelet, imitation 
tip, perforated vamp at throat, 134- 
inch Cuban heel. 


UTZ & DUNN CO. 
ROCHESTER « NEW YORK 


DENVER OFFICE NEW YORK OFFICE LOS ANGELES OFFICE 
218 Charles Bldg., Denver, Colo. Bush Terminal Sales Bidg., 718 Story Bidg., Los Angeles, Cal. 
TIGER & McNUTT 130-132 West 42nd St., Room 1521 G. C. McATEE 
Representatives S. A. McCOMBER, Representative Representative 
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GOOD SHOES AT A PRICE 


-~* we sense the situation, there is 
a countrywide demand today— 
steadily growing—for “good shoes at 
a price.” Manufacturers of shoes who 
are meeting this demand are reporting 


fairly healthy business. 


We have recently purchased a good 
many rawskins at favorable. prices, 
and are selling all our leather accord- 
ingly, as it has always been our policy 
never to sell or ship leather above re- 
placement value. We have there- 
fore been able to co-operate with many 
of those shoe manufacturers who are 
satisfying this demand for “good shoes 
ata price.”” We are doing it by giving 
! real values at reasonable prices. 


As a result, several grades of Vode Kid 
between 35 and 65c per foot on both 
Blacks and Colors can be used to good 
advantage in the manufacture of me- 
dium and low priced shoes which make 
it unnecessary to use substitutes for 
kid. 
As we have stated repeatedly, our 
prices are not “paper concessions,” 
based on unreasonably high prices to 
‘start with or on loose and elastic 
standards of quality. We have always 
figured our leather on the lowest pos- 
sible basis, and our selections are ab- 
solutely uniform and fixed, without 
regard to market conditions. 


Can’t we also be of service to you in 
meeting this demand for “good shoes 
at a price?” 


- Vode Kid can be used in various grades 
between 35 and 65c., both on Blacks and 
Colors, to favorable advantage in medium 
grade shoes, where it has been necessary 
heretofore to use substitutes for Kid. 


STANDARD Kip MAnNuractTuRING Co. 


Boston, Mass. ; 
‘The Leather 


Branches in New York, Philadelphia, Rochester, 


Cincinnati, Chicago, St. Louis, and Montreal for Fine Shoes 
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EDMONDS SHOE WORKERS 
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EDMONDS SHOE COMPANY 
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A REVIEW 


STEADFASTLY, and to real purpose, “F. B. & C.” has spread its 
gospel during the past year. Through its unique campaign of adver- 

tising it has stamped the “F. B. &C."" trademark on the minds of 

millions of women. As a symbol of QUALITY and STYLE it has helped 

popularize Kidskin throughout the country. 

It has stimulated the sale of COLORED KID SHOES in many sections. 


And, finally—it has blazed a trail in the footwear field that others have 


' already seen fit to follow, and which must in the final analysis, prove 


a real help in shoe sales throughout the United States. 
As this message sees light, our forceful campaign in the National Maga- 
zines and Newspapers, in behalf of 


“F. B. & C.” WHITE WASHABLE KID 


will be greeting your public, and helping you to a full quota of Summer business. 
If you would like a set (gratis) of clever window and store display to identify your store 
with this new “F.B. & C."’ advertising—write us quickly, and it will go forward prepaid, 


FASHION PUBLICITY COMPANY, Inc. 


CONJUNCTION wiIitdasQ 


IN 
AMALGAMATED LEATHER COMPANIES, Inc. 
es 


N- E& W Fre: ek Cc Y 
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To Progressive Shoe Retailers: 

You have very likely observed a series of advertisements 
appearing in this publication, calling attention to the Chicago 
National Shoe Exposition that occurs in Chicago at the Palmer 
House the week of July 12 to 16. 

You also very probably have noticed that each adver- 
tisement emphasizes some particular line that will be featured 
at this exposition. It occurred to me that it might be a good plan 
to talk about the exposition ina general way,—to point out to 
each retailer, regardless of what line footwear he might be 
interested in, that there is a great attraction for him 
at this exposition. | 

The men in charge of this exposition have gone the 
limit this year in making it as complete and as comprehensive as 
is possible. The advantages of attending this exposition are 
mighty. Personally, I believe this method of buying is going to 
help conditions greatly, inasmuch as purchasing through this 
exposition is naturally accomplished with so much greater. 
intelligence,—so much more foresight is exercised, the merchants 
stock their stores with more salable merchandise, a rapid-fire 
exchange of ideas occurs,—and all in all, every retailer 
leaves the exposition better qualified in every way to 
conduct a successful business. 

I hope that every retailer will try his utmost to 
attend this exposition. Please remember that as the attendance 
increases so will the size and the benefits of the expositions, — 
do your share,—BE THERE! 

Very sincerely, 
DAVE DAVIS 


Chicago National Shoe Exposition, 
Palmer House, July 12 to 16. 


AP Wieck Pa 
6" 


July 12 1 








Palmer House £&- 


Chicaso 














Be Sure to See the Exhibit of 
MEN’S LOW SHOES 
for Fall and Winter at the 
Chicago National Shoe Exposition 


Held Under the Auspices of the shoe Travelers’ Association of Chicago 














—and men’s low shoes are only one feature of the 150 different lines 
of men’s and women’s high and low shoes, children’s shoes, shoe 
fixtures and shoe findings that will be on display at this exposition. 
The shoe retailers who have attended previous Chicago Shoe Ex- 
positions tell us quite frankly that they would not miss this event at 
any cost,—they tell us that what they learn by examining all these 
lines; by comparison of value, quality and style,—by mingling with 
fellow retailers,—means more to them than can be easily estimated 
in dollars and cents. This is a modern and ideal way to buy. 
Seeing is believing, and we hope that you'll be “Johnny on the 
spot’”’ to see all you can, to learn all you can and to buy all you can, 
at the Chicago National Shoe Exposition. 


The Sign of Better Buying ! 


Special 
Program 
Arranged 

for 
Entertainment! 


semi. 
PF vee re 


July 12 t16" 








[ CONCENTRATE! 


‘A Palmer House 4 
%. Chicago F 


Arrange 
NOW 
to bein = 
CHICAGO 
July 12 to 16 
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Martha 
Washington 
Shoes 


More than 70 Nambers— 
all Staple Sellers 


No. 27—Glazed Dongola 

Martha Washington 

Lace, 7% Inch High Cut, 

Medium Narrow Recede 

Toe, Imitation Tip, 2 

inch Cuban Heel, Turn 
Sole, A-D, 2%-8- 


ARTHA WASHINGTON Shoes possess the style and quality that give 


complete satisfaction and build lasting good will. They are quick, 
sure sellers and will bring bigger business and more profits to your QUAL'TY, 


women’s department. cir HF 
Martha Washington Shoes have been extensively advertised, and this advertising has Fp 
created a big demand and has established a ready market that you can turn to your imme- : 
diate advantage. ; fae 

ol ial (oh al Yo boa 


Decide today to place the Martha Washington line in stock—over 70 different handsome MILWAUKEE 
= Ask for the Mayer Catalog and information regarding Mayer Co-operation—real 
selling helps that mean profitable business for the Martha Washington dealer. 


F'. Mayer Boot & Shoe Co., Milwaukee, Wis. 


EXPORT DEPARTMENT: Bush Terminal Sales Building, 130 West 42nd St., New York City 























“Decidedly 


Thompson” 


S 614 
Price $8.00 


Russia Calf, Ladies’ Oxford, Perfor- 
ated Wing Tip, Vamp and Foxing, 
Princess Last. 


S 603 
Price $10.75 


Russia Calf Bal, Dark Cherry Shade, 
Single Sole, Statler Last. 


S 612 
Price $11.00 


Brown Cordovan Bal, Calf Tip to: 
match, Heavy Single Sole, Classic 


Shoes in Stock 








See the “Thompson” 
Line in Room 526, 
Palmer House, 
Chicago, National 
Shoe Exposition, 
July 12-16. 








S 610 
Price $10.25 


Norwegian Calf Oxford, Heavy Sin- 

Sole, Perforated Pinked Wing 

ip and Foxing, Stitched Around 
Heel, Brogue Last. 


S 616 
Price $8.75 


Havana Kid, Ladies’ Oxford, Anita 
Last. 


S 601 
Price $10.25 


Russia Calf Bal, Dark Cherry Shade, 
— Sole, Rubber Heel, Classic 
st. 


S 607 
Price $9.25 


Russia Bal, Dark Cherry Shade, 
Single Sole, Classic Last. 


Last. 
B Reverie BROS .SHOE 


NEW YORK 


930 Marbridge Building 
Address all communications to Brockton (Campello), Mass. 


MEN'S FINE SHOEMAKERS 


BROCKTON 


BOSTON 
207 Essex Street 


CHICAGO 
35 South Dearborn Street 





For Hxhibie Space, Hots! CHESTER I. CAMPBELL, M¢r., 5 Park Sq., Boston, Mass. 
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TALK IS CHEAP 


A good writer can tell a fascinating story about almost anything. 
Claims for superiority are easily made: but they prove nothing, and mean nothing 
unless backed up by something definite, tangible and conclusive. 


We Talk a Lot About 





\W.H.HOLBROOK 





DOUBT WILL 


SHOE LINING 


207 SOUTH SI 
“ON.MA 











But here’s your question, 


“Ts it really as good as they WILLIAM S. FRASER, PRES. ea 


GEORGE L. HEYER, TREAS. 


say?” 
Don’t Take Our Word. 
Read This Ra 


Of course a really good shoe 
lining ought to wear much 
longer than ten weeks; even 
on a rough and ready 
youngster: and it’s clear that 
“Doubletwill” will do this. 
But when it has stood the 
strain twice as long as 
any other he has had and 
still shows no sign of giving 
out, isn’t there pretty con- 
clusive evidence that there 
is something in what we 
say?. 


Think It Over ! 





FARMINGTON SHOE MFG. CO. 
DOVER, WN, H. 


May 25, 1920 
« H. Holbrook Co., 
Boston, Mass. 


Att a Mr. Hatch:- 


In reference to the DOUBLETWILL 
Shoe Lining that I have been experiment- 
ing with, would state that I put a pair 
of these linings on a pair of high cut 
storm shoes made for my own boy to wear. 
He is 11 years old and gave the shoes 
the ordinary hard service that a boy's 
shoe gets. 


I have never had a lining before 
that would last over four or five weeks 
before being chafed through. He wore 
this pair of shoes approximately ten 
weeks before changing to lighter weight 
shoes. The linings are still in good 
shape and ready to give more service. 


Very truly yours, 





Hx SG 





~ 
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Popular Oxfords Ready To Ship 
Six Other Oxford Styles In Stock - 


Fully Illustrated Descriptive Folder 
Mailed On Request 





We will exhibit at 
the following con- 
ventions— Syracuse, 
July 12-13-14. Chi- 
eago, July 12-13-14. 
Boston, July 19-24. 
Meet us there. 








"New French Toe” 





B646—Cherry Calf Oxford. Preferred Last. B628—Cherry Calf Oxford. Carlton Last. 
Code—Crown. Widths, AA to D....... $8.90 Code—Comely. Widths, AA to D...... $8.75 


All Styles Carried Unbranded — Will Ship Branded “Crawford” 


Unless Otherwise Specified 
Place Letter “‘U’’? After Number If You Want Them Unbranded 


~~ 


B647—Cherry Calf Brogue Oxford. Tremont B2669—Cherry Oxford. Carlton Last. Code— 
Last. Code—Classic.+ Widths, AA to D..$9.25 Clower. Wiser, A to BD... 0... ce $7.50 


With the Wonderful Goodyear Wing foot Rubber Heel 


CHARLES A. EATON COMPANY 


‘The Sterling Shoemakers of New England”’ 
ATLANTA—238 Peachtree Arcade 


BOSTON—183 Essex Street BROCKTON, MASS. DETROIT—461 Book Building 


NEW YORK—127 Duane Street 
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Does the Rubber Heel on Your 
Shoes Help You Sell Them? 


equipped with the best rubber heel. 








b ee shoes cost little—possibly no more 


Then—specify Plymouth. 


They make your shoes easier to sell. Plymouth Heels 
on a pair of shoes are indicative of a desire on your 
part to give good value. 








They are correct in design, construction and quality. 
Not faddish or freakish. They appear as a part of 
the shoe and add to the appearance and wearing 
quality. 


PLYMOUTH RUBBER CO 


Factories, CANTON, MASS. 
General Sales Offices, 50 State 
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“MAKES LIFE's WALK’ EASY” 
: , \ 


ANNOUNCEMENT 


We take pleasure in announcing another 
advance step of service to our 
customers by the 
opening of a 
CHICAGO BRANCH 
‘ Office, Salesroom and IN-STOCK Department 


19 SOUTH WELLS STREET 


You are cordially invited to make this your headquarters 
when in Chicago, and to use the facilities of this 
Mid-Western distributing center 


SEND FOR CATALOG 


CONSTANT IN QUALITY NATIONALLY ADVERTISED 


LEwIs A. CROSSETT Co. 


NORTH ABINGTON, MASS. 
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65 SOUTH ST., BOSTON “ 
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OF SNYDER CATERS 


U ERS OF THE Pop, O T, 
M TUE SHOE <= ~o PULAR 


\ 


Nunes 
Cc 


C2 


Y 
{ 
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ATLAS KID APOLLO KID 
ACHILLES KID 


ALL POPULAR UP-TO-THE MINUTE SHADES 


WE ARE THE LARGEST MANUFACTURERS OF SEMI 
CHROME LEATHER IN THE WORLD 


VIGORY BOARDED KIPS EBONY CAGRETTAS 
AGENTS IN ALL 


CAPITAL, and SURPLUS 
PARTS OF THE WORLD OVER v 1,000,000 
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A MESSAGE— 
HOT FROM THE GRIDDLE 


HERE is every incentive for the merchant who has delayed placing 
his orders for Fall to delay no longer. 


It may be good business to wait in the expectation that shoes 
will be a little lower, but what good are cheap shoes if they are not on 
the merchants’ shelves when the Fall business starts? 


Very few factories are cutting any leather today—nor will‘ they for 
some weeks to come. The merchant who delays buying until July and 
expects to have his shoes cut, made and delivered in two months will 
find the betting 5 to 1 against him. 


The pendulum that swings one way comes back the other, and July 
will find many buyers trying to cover for their Fall needs. All will be 
demanding shoes for the same quick deliveries—all will be insistent 
that their orders have preference. In face of this and the transportation 
tangle, what chance has the average merchant to get his Fall shoes on 
his shelves by September first—As we said before, the chances are 5 to 1 
against him. 


Our advice is to buy NOW— 


ae 











198 
Brown Novilla Kid. . .$8.00 Waukegan Calf....... $6.60 
Wine Calf............ 8.00 Brown Pony Kid..... . 6.60 
Black Novilla Kid... .. 7.70 Mahogany........... 6.20 
Mahogany Calf........ 7.50 Gun Metal........... 6.00 
Blk. Surpass Kid... .. 7.00 Black Pony Kid...... 6.00 
Black Mat Calf....... 7.00 Mahogany........... 5.70 
ree 7.00 Gun Metal........... 5.60 





Nearly 100 per cent of our orders 
call for Goodyear Wing Foot Heels 


Pennington-Crowell Shoe Co. 


Manufacturers of Men’s Quality Welts 


MANCHESTER 


NEW HAMPSHIRE 
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A NEW CREATION DISPLAYED BY 


J. J. SLATER, . New York City 
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Now Cnstle Hentona PrownHie 


Sudge [if by Its Users” 
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| New Castle Leather Company Inc. 


NEW YORK 
BOSTON MONTREAL, CAN. 


and the Principal Leather and Shoe Centres Gverywhere 
Factory, Wilmington,Del. 



















































































the character of the footwear you ell. “rman 
dise will be judged —shall it be a vivid, artistic window — 


‘picture? The Decorators Supply Company’s Window Fix- Fie se 


tures, Relief Decorations and Backgrounds afford — ‘you. 
extensive advertising in your community and enable you to ‘draw 
the profits to your store. | : 


Catalogue-Gis free, arid in 1 sddinois to illustrating our 

fixtures, backgrounds and other- decorations, shows 

many interesting ideas for the display of merchandise. ~ 

Our factory is: the largest of the kind in the world. 
. You are cordially invited | to visit it. 


The a Supply 1 oan - 


Archer Avenue and Leo Seer CHICAGO, U.S. A: 
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Play Close with the “Just Wright” Stock 
Department and You'll Play Safe! 


THREE | BIG 


CHOICE ORDERS 
STOCK FOLLOW 
STYLES SAMPLING 


Stock Style No. 
150—Narrow Arch 
Preserver Last. 














Stock Style No. 100—B Last. Danish Calf Brogue Stock Style No. 130—Aristocrat Last. Cherry Calf 
Oxford. Heavy Single Sole. 14-Iron Ed in Oxford. Goodyear Wingfoot Rubber Heel. 
Sizes: A, 614 to 11; Paice wee , 5 to 11. 12- Bee iden. Sizes: ‘RA, 714 to 11; A, 7 to 11; B, 5% to 


11; C,D,5 toll. 
PRICE $9.25 





The “Just Wright” line will be displayed in full at the Exhibit 
and Style Show to be held in Mechanics Bldg., Boston, July 19-24 


E. T. WRIGHT & CO., Inc. 


ROCKLAN D, MASS. 


NEW YORK DETROIT 
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Famous American Shoes 
MADE WITH 


Barbour Grooved Endless Weltin 


Number fourteen in the series : 


DR. A. REED 
CUSHION SHOE 
MAJOR LAST—KOKO CALF BAL. 
By 
_ J. P. Smith Shoe Co. 
Chicago, Ill. 


HE illustration is the fourteenth of a series of models from represen- 
tative American shoe manufacturers using ~ 


BARBOUR GROOVED ENDLESS WELTING 


The far-reaching importance of high-grade, first quality welting is recog- 


nized by manufacturers of this class. Not the cheapest welting on the 
market, but the most economical and satisfactory in final results. 


| Barbour Grooved Endless Welting 


MANUFACTURED BY. 


BROCKTON RAND COMPANY 


BROCKTON, MASS. 


BY INVITATION 
MEMBER OF 
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One Shoe 
One Price 


All Leather 
Goodyear Welt 


Less Discount. 


SIZES - - 5 TOIl1 
AA TOD WIDTHS 


IN STOCK 
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A new and strong leader in 


men’s all leather welt shoes! 


A snappy, serviceable, speedy seller. 


Makes a booster of every wearer. 
Yields a healthy profit at the popular price 


The of $10. | 
aristocratic | 
shoe at the Make the DONLEY your leader! Every 
democratic price merchant who has done this has 
realized a quick steady increase in 


volume and turn-over. 


It’s the biggest winner in 
the field! 














Order a. sample dozen pairs today! 


W. E. DONLEY SHOE CO. 
KENOSHA. - - - WISCONSIN 


| =—j ——} [——— 
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A Rueping idea for 
over 65 years 


To build upper shoe leather 
of unfaltering reliability and 
uniform excellency. 





SUEDE CALF 


combining velvety nap and 

COLORS feel with uniform rich shades 
gives your shoes an immedi- 

Black ate appeal to women desir- 
Brown ing the best footwear it is 


Gray possible to buy. 


White 


do dbo> 


: 


0 Kars 


Fred Rueping Leather Company 


Fond du Lac, Wisconsin 


Established 1854 
— BRANCHES — } 
BOSTON CINCINNATI MILWAUKEE ST. LOUIS 


NEW YORK CHICAGO SAN FRANCISCO 
MONTREAL NORTHAMPTON, ENG. 


ap 4° 4) o> 
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H” the costumer of Shakespeare's Juliet covered her 
feet with a shoe like this, the ardor of the ancient 
Romeo would have had added cause for being stimulated. 
Where's the dealer who need fear trouble convincing any 
woman that its purchase is her profit and her pleasure? 
While shown in patent chrome, none of its trade-winning 
virtues are lost if made in brown, black kid, or dull kid. 
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Witherell & Dobbins Company 


Quantity Producers of Quality Shoes 


Haverhill, Mass. 
‘Boston Office, 110 Lincoln Street 
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Foot Sufferers 


Make This Your Foot Comfort Week 
Whatever foot trouble you have—from a corn to 
an advanced flat foot—this is the week to get 
it corrected and regain complete foot comfort. 

From June 21 to June 26, thirty thousand shoe dealers and 
department stores throughout the United States and Canada 
will feature foot comfort. 

Some of the shoe dealers in your community are among them, 
are making special efforts to serve you in a distinctive way 
during this great Foot Comfort ‘Week. 

In their stores you will find foot experts, Graduate Practi- 
pedists, who will examine your feet and show = the easy 
and sure way to foot comfort through the use of Dr. Scholl’s 
famous Foot Comfort Appliances and Remedies. 

Expert Foot Comfort Service in Your Town 

If you have any form of foot or shoe trouble, go to one of 
these stores—you can tell them by their big educational win-" 
dow displays. 

The Graduate Practipedist there understands your foot treu- 
ble. He has been trained in the corrective methods of the 
<a" Jar eae foot specialist, Dr. Wm. M. Scholl 

msecit. 

If your feet tire easily, perspire much, get hot and tender, 
or if your shoes hurt you and do not hold their shape, ee - 
bly you have weak feet. But you should know. He can tell you. 
For corns that make you wretched; for sore, tender bunions; 
for crooked toes and painful heels; for callouses that burn, he 
knows the easy, sure and scientific way for you to rid yourself 
of them. Let him demonstrate the Dr. Scholl Appliance or 
Remedy that will correct your trouble and save you much 
suffering. . 

This service will be entirely free. Don’t let this opportunity 
slip by. You cen have shapely, strong and comfortable feet so 
easily, so inexpensively. P 

The dates again—fix them in your mind—June 21 to 26. 


Dr. Scholl's 


Foot Comfort Week 
At Shoe and Department Stores Everywhere, June 21 to 26. 
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Comtontaweek 


“wa This Full Page Ad in Four Colors Will 
Appear in the American Weekly Maga- 
zine Section of All Hearst Newspapers, 
Sunday, June 20, 1920. 


To Usher In 


DR. SCHOLL’S 
FOOT COMFORT WEEK 


(June 21st to 26th) 


In practically every large city throughout the land, there is a Hearst Sunday Newspaper and this American 
Weekly Magazine section accompanies every one of these papers on Sunday, June 20th, just prior to Dr. Scholl’s 
Foot Comfort Week. The illustration on the opposite page is, of course, greatly reduced in size and is reproduced 
in only two colors, whereas the actual advertisement is in four colors and is strikingly beautiful. Not only is it an 
exceedingly attractive advertisement but is both convincing and compelling. In short, it is calculated to bring busi- 
ness to the shoe merchant from every one of the 


2,600,000 Homes 


which it enters. Think how many of these members are within the district from which you draw your trade. Re- 
member that these great Sunday newspapers do not merely circulate in the cities in which they are published, but in 
thousands of towns and villages for hundreds of miles around their place of publication. And this big color page is 
only one of the many mediums which are being used to drive home the message of foot comfort and of Dr. Scholl’s 
Foot Comfort Week to the people of the United States and Canada. In the leading magazines, the message is carried 


to approximately 
40,000,000 Readers 


These magazines include the Ladies’ Home Journal, American Magazine, Cosmopolitan, Woman’s Home Com- 
panion, Literary Digest, Red Book and Collier's Weekly, carrying full page ads and other large copy. The whole - 
forms the most amazing and unprecedented campaign ever conducted for this or any similar line and breaks even 


the former Dr. Scholl’s Foot Comfort Week Records. 


Are You Getting In On This? 


THE SCHOLL MFG. CO. 


Largest Makers of Foot Appliances in the World 


213 W. Schiller St,, Chicago - - 339 Broadway, New York 
TORONTO LONDON PARIS 
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GLAZED-MATI: COLORED 


OR that luxury appearance and silky softness that 


stamps a shoe with unmistakable quality specify 
HECO KID. | 


HECO KID makes all the difference. 


TANNERIES ‘ SALESROOMS 
BETHEL, CONN. NEW YORK 


F. HECHT & COMPANY srruce st. New York City 



































EXCLUSIVELY LADIES SHOES 
15 NO.FOURTH STREET + + PHILADELPHIA 








DO YOU KNOW THAT~- 


The above price is less than this 
‘ _ pump could be made for today 
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WHEN IT COMES 
TO SHOE FACTS 

















Past performance is the acid test which 
alone proves convincing. Kreider 
shoes for Boys, Girls and the Babies 
have proven over a period of a quarter 
century to be unfailing. 











They are dependable shoes for active 
feet. Summer romping will make de- 
mands on you for sturdy footwear. 
‘ Supply this want with Kreider Shoes. 
They are known shoes of a known 
value. : 








Write us for our catalog 


DNAS WewWey Co. 


DISTRIBUTING HOUSES 

Chicago, 312 W. Monroe St. 
New York, 123 Duane St. 
Boston, 110 Summer St. 











Philadelphia, 51 N. Third St. 
Pittsburgh, 923 Penn Ave. 
St. Louis, 1408 Washington Av . 

















x ‘ 
“CHICAGO, ILL. F 3 
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OUR LINE OF 


“Pretty Shoes foc Women” 


ON DISPLAY 

















BRESLIN HOTEL 


MR. CHARLES AUER IN CHARGE 


NEW YORK. CITY 





S>= : 


GIBSON HOTEL 


CINCINNATI, OHIO 


JUNE 15th to JULY 15th 

















-WE CORDIALLY INVITE 
YOUR INSPECTION 





Che #. Sullivan Company 
MAKERS OF 
“PRETTY SHOES FOR WOMEN" 
CINCINNATI, OHIO, U. S. A. 
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Kip Sides 


FS placing orders for ‘“‘brogues’°—boots "THE CHESHIRE grain is distinguishing 
and gives a youthful smartness that most 
‘ men and women desire. _Remember also—that it’s 


CHESHIRE CALF or KIP SIDES made by a CREESE and COOK product. That means de- 
CREESE and COOK. ; , pendable excellence. 


or low cuts—be particular to ask for 


CREESE &}&COOK CO 
Sm 


c—_aa-> 


TANNERIES hoa  SALESROOMS 
DANVERSPORT 486% ‘SGPAA 95 SOUTHST.BOSTON 


WOLFENSTEIN s SHANAHAN P.A.HENRY x CO. 


39 SPRUCE STREET < 706 BROADWAY - CLNCLNNATLO. 
NEW YORK LEATH Taabes pense 
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THE IDEAL 
WHITE SHOE CLOTH 
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Please the Public! 


Sell a high grade shoe--- | 


charge a moderate 











oid 


You can! 





Specify é | 

LEVOR Grain Kid 

- LEVOR Mat Kid 
LEVOR Buck 














G. LEVOR & CO., Ine. 


Tanners of Cabrettas 
GLOVERSVILLE, NEW YORK 
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Popular Styles at Dependable Prices 


20 


Live Ones In-Stock 


Style 43 
Blk. Kid Pl. Toe Pum 
C, D. 


‘ oe Stock, A, B, 
Blk. Kid Theo Tie, gray ooze qr. and Style 83 
7, es heel. In Stock, A, B, No. 40—Side Sea 
>» D. $4.60 Bik. Kid De Sandal In Stock, B, C, D. Pr 
No. 88—Same style, lower grade. In 12 eel. in Stock, 
Stock, B, C, D, E. Price $3.75 B, C, D, E. 


No. 87—Same style, lower grade. . $3.40 


Style 89 
, 12-8 heel. In 
ice $4.50 





KEEP YOUR STOCK | THEY ARE IN 


SIZED tl a UTg97 «= CONSTANT DEMAND 


ee 
2 t' Sc ie IC CC Ci ee eee 


Style 55 = ae Style 74 Style 62 


Blk. Kid 6-Eye. Imt. Perf. Tip Lace Blk. Kid Pl. Toe Blu. Oxford, Cat’s Bik. Kid Pl. Toe, 11-8 Rub. Heel Ox- 
Oxford, pearl chrome qr. and sock Paw r.h., 11-8. In Stock, B, C, D, E. ford. In Stock, B,C, D, E. Price $4.65 
lin., 13-8 heel. In Stock, A, B, aA a a ae ee ae Pe re, we $5.00 ; 

: No. 70—Same Fs; kid tip. In 
No. 51—Same grade, plain toe. In Stock, B, C, D, E. Price., $5.00 
Stock, A, B, C, D. Price...... $5.85 


—— ee a a a s 
, a a a lo a a a a a fo a a a a oe i ah ate ate ah aie bed aie ate aie 


———<——————— = = os 
a a a oh a sh a a as ah ae ah fs 


Black Kid Turns Exclusively 


AULT-WILLIAMSON SHOE CO. 


Manufacturers 


AUBURN | MAINE 
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LucIUS BEEBE & SONS 


129 SOUTH ST. BOSTON, MASS. 





vic!r 
KID 





BLACK AND COLORED CHROME SOLE 
SHEEPSKINS FINDINGS 











AYER TANNING CO. 
MANUFACTURERS OF 
RUSSIA CALF 
BOARDED AND SMOOTH 
BLACK AND COLORED SIDES 
CALF LININGS 
MAT CALF 
METAL CALF 


AYERS 


131 
SOUTH ST. 
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‘] BELLEVUE~STRATFORD HOTEL 


EXHIBITORS 


Kuhn-Pavord-Wilks Shoe Co. 
United States Rubber Co. 
Robt. H. Foerderer, Inc. 
Dungan, Hood & Co., Inc. 
Castle Kid Co., Inc. 

Perkins & McNeely 

French Beading & Novelty Co. 
Goodyear Tire & Rubber Co. 
Phila. Last & Pattern Co. 
Nahm Brothers 

Mrs. A. R. King, Inc. 

Ferris Shoe Co. 

Lenox Shoe Co. 

A. S. Kreider Co. 

J. R. Newton & Co. 
Croxton, Wood & Co. 

Laird, Schober & Co. 
Hallahan & Sons, Inc. 
Carlisle Shoe Co. 

Harrisburg Shoe Mfg. Co. 
C.S. Gibbon Co. 


Lindner Shoe Co. 
Smaltz-Goodwin Co. 
Buek & Company 
Ziegler Brothers Co. 
Elkin Turn Shoe Co. 
Quarryville Shoe Co. 
Girard Shoe Mfg. Co. 
Grieb Shoe Mfg. Co. 
J. Edwards & Co. 
Kiddy Shoe Service, Inc. 
C. C. Kempton & Son, Inc. 
Armstrong Cork Co. 
Franco-American Bead. & Nov- 
élty Co. 
Standard Kid Mfg. Co. 
Howard S. Rue & Co. 
R. D. Smith & Co. 
Keystone Leather Co. 
Schoellkopf & Co., Inc. 
Barke-Gibbon Co., Inc. 
Donald Shoe Co. 
Passant & Olley 


JULY 19-20, 1920 









































OXFORDS 


| Plenty of Them In Stock for Immediate Delivery i 
| | 







Order Early While Sizes are Complete l 
MU) Broken Sizes Mean Broken Profits ‘ 
? If you want them ak say— 











Ap anceps 
* 








( Mahogany raat Calf bei N) 
Oxford —Carlton....... $9.00 < 

{ i} Mahogany Cordovan Brogue :; 601—Same Style in Mahogany | 
Oxford. ‘Ritz’’ Last. .$9.50 ee ae .. $9.00 | 

$ —Same Style in Gun 

626—Same Style in Mahog- Metal Calf Lace Oxford — | 





any Russia Calf...... $9.50 ; REPRO Ra $8.50 






| @ | M.A.PACKARD COMPANY £ 
: Dates Siloemene spe os $4 New York Salesrooms: | 












































S—% ae Wear SS 
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A Real Steering Committee 


Wwrat a tremendously good thing it would be if every man 

who is any way connected with the making and selling of 
shoes and shoe materials would hold a private committee meeting 
with himself and unanimously pass the following resolutions: 


Iam NOT going to mistake business READJUST- 
MENT for PANIC. 

I am NOT going to be swept off my feet and 
SCARED into a financial mishap. 

I insist on keeping comfortably cool and remember- 
ing that people are going to continue to wear shoes 
for quite a while yet. 3 

I am going to help STRAIGHTEN OUT the 
present little ‘‘kinks”’ in the game, and by that means 
assist in restoring normal conditions of profit-taking. 


This is so manifestly the real American way of handling today’s 
situation that we endorse it—and are pursuing it. 


The big Boston Style Show, July 20 to 24, is going to be a fine 
answer to so-called ‘‘depression.”’ 


HENNESSEY, MAXWELL & HENNESSEY | 
By Thomas H. Maxwell 


Makers of Women’s Welts that are known 
as the best in our Grades 
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Rochester---“The Home of Good Shoemaking” 


Rochester, N. Y. 


“The City of Flowers... 
and Good Shoemaking”’ 
















Rochester Shoe Style Show 
July 5th to 10th, Powers Hotel 












PT F course it’s the most natural thing for members of the shoe and leather trades to think of Roch- 
O ester only as a shoe center—a city where quality, style and craftsmanship in shoemaking pre- 
dominate to such a degree that Rochester is an inviting place to go to buy shoes. 






Happily there are a great many shoe buyers, as well as manufacturers and members of the kindred trades, who 
view Rochester also from another and pleasing standpoint. 









The hum of shoe machinery isn’t the only sound that reaches the ears of Rochester shoe manufacturers, and, 
with them, they desire their guests during Style Show Week.to picture in their minds other than factory interiors, 
sample rooms and samples, and the Style Show at Powers Hotel. Rochester folks believe in play as well as 
work, and they want you to play with them. 












: A city where fresh and cooling breezes from old Ontario temper the hot July days. A cool dip at one of our 
many famed beaches rounds out many a perfect day in this City of Flowers. 





Should you and your family motor to Rochester you’ll enjoy the famed Million Dollar Highway, 
the direct route through the Berkshires to Boston and the East. The finest concrete roads make it 
a pleasure to visit Rochester’s many near-by beauty spots, including Watkins Glen, Niagara Falls, 
the Finger Lakes, Irondequoit Bay, Letchworth Park, also Rochester’s parks, country clubs, golf 
links and tennis courts. 










July spells VACATION the same as it does SHOE BUYING. Rochester is the center for both. Ideal summer- 
ing places all about us. Boats daily to Canada and the Thousand Islands; the Adirondacks only a few hours’ 
ride. A dozen electric and steam roads to convey you to your desired destination. 






The NINTH ROCHESTER SHOE STYLE SHOW is from July Sth to 10th inclusive, with beautiful 
exhibits of shoes, leather and everything as shoemen you are interested in. All under one roof and 
in separate rooms. You'll have plenty of time to make your selections and also to partake of the 

entertainment to be afforded by the committee assisted by Dame Nature. 










The annual convention of The Retail Shoe Dealers of New York State will be held at Syracuse, July 12, 13 and 
14. A good thing to remember—and attend. New York State shoe dealers are coming to Rochester one week 
—and then to their State convention the next. 






Wire for Hotel Reservations—Write for Style Show Booklet 







The Rochester Style Shows are held 
under the auspices of the Rochester 
Association of Traveling Shoe Salesmen. 

















Rochester Shoe Style Show—July 5th to 10th--Powers Hotel 
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Menihan shoes are not just shoes. They are built by shoemakers who take a 
pride in their work; who know that every pair sold means added prestige for 
them; who realize that an honest product is its own best recommendation; and 
who put all the style, wear and comfort possible in every pair made. 


STYLES IN STOCK 


SUMMER 


Style B117 


WHITE REIGNSKIN 
Imitation Tip, White Ivory Sole and 
Heel, Goodyear Welt 

P SIZES: 
AA, 444-74; A, 4-74; B, 34-73%; 
C, 3-74; D,34%-7% 
$5.50 


Style B121 


DARK BROWN KID 
Military Heel, Straight Tip, Closely 
Trimmed Goodyear Welt Sole 
SIZES: 

AA, 444-74; A, 4-7; B, 34-7); 
C, 3-74; D, 34-74% 
$7.50 


112—Same in Black Kid 


Terms Net 30 Days 


Style B825 


DARK BROWN KID 


Theo Tie, Imitation Turn Sole, Louis 
ee 


SIZES: 
A, 4-744; B, 344-74; C, 3-7); 
D, 3-7% 


$6.50 
820—Same in Black Kid 


Style B231 


WHITE BUCK 
Sport Model, Ivory Sole and Heel, 
Straight Tip and Bal Straps, Good- 
year Welt 
SIZES: 
AA, 444-7; A, 4-74; B, 34-7; 
C, 3-74; D, 34-74% 
$6.50 


Style B123 
WHITE REIGNSKIN 
DEFENDER 
White Goodyear Welt Tie with Walk- 
ing Heel, Ivory Sole and Heel 
SIZES: 
AA, 44-74; A, 4-74; B, 34-7; 
C, 3-734; D, 34-7 
$5.50 


Style B163 


BROWN KID EUREKA TIE 
Chippendale Brown Kid, Light Welted 
Sole, Leather Louis Heel 
SIZES: 

AA, 44-74; A, 4-744; B, 34-7; 
C, 3-74; D, 34-74% 

$7.50 


161—Same in Black Kid 


Write For Stock Catalog 


The MENIHAN COMPANY 


Rochester, N. Y. 
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Here are two of 
the snappiest: 
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No. 2806—Women’s Mercerized Canvas 
Plug Pump, turn, covered Louis heel. A 
and B widths, sizes 4 to 8; C and D widrtiss, 
sizes 3 to 8 


EST) 


No. 2792—Women’s White Poplin 5 Kye 
Oxford, turn, Louis covered heel. A and B 
widths, sizes 4 to 8; C and D widths, sizes 
3 to 8. Price 





— 
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No. 2793—Same as above, with 12-8 inch 


covered military heel. 


R. P. SMITH § 


MANUFACTUR §@ EF 


KINGSBURY, HURON A ND 
CITY SAMPLE ROOM 4 


CHIC § A 
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You'll have Smooth Sailing 
with Smith Ready Sellers 





This summer the American public will spend more 
money on recreation than in any previous year— 
and a new peak will be established in the demand for 


white shoes. 


The house of R. P. Smith & Sons Co. will help you 
most profitably to meet this demand. 


In the Smith line you will find the numbers that will 
make the best showing, both in your windows and 





in your ledger. And throughout the buying season 
you'll find the full lines kept up in our big In-Stock 





Department. 


No pains or expense have been spared in so perfecting 
Smith Service that you may depend upon this house 





for exactly what you want right when you want it. 


& SONS CO. 


ERS OF SHOES 


ND ROBERTS STREETS 
0 SO. WELLS ST. A g 













































































( Ul 














ti Fp —f fa - “CD nS = CS 
HOUUUOAURENEATACAULCCHUEESLANOACCONICOOEOMOUANIUOSPANEOVOADLOUOUIOROUOUAQUADUCOEUAUANOGOHUCEOUUOUUUUHEUOUOLRunaOteevocseveucdGQUURUUIUUUAMINOUOUEHATORUGUOROROGUUOiseteatsa(llnitietT:| 
































BOOT AND SHOE RECORDER June 12, 1920 


Zeng see 


VeSUeSVESVESUESVASUSVOSUASVESVESUEMVOSVESVEMNZSUCMVOSUERVESUASUCMN?SUASUOSUARUOMUSUERVPS/ SUSU SUESIESUE SI 


Tbrrect Dodg' ec 
| FOR ALL OCCASIONS. 


IN STOCK 


aes 





No. X298 
X287 
No. X321 


No. X294 X332 


Talk About Low Prices—Look Some of 
These Clean-up Over 


Stock No. X336—Barnet Color No. Stock No. X316—Same in Import Stock No. X321—White Reignskin 
33 Brown Calf Theo Button, 134 inch Gold Cloth. Price $8.00 Theo Button. Price $6.00 


Baby Louis Wood Covered oer Stock No. X311—Same in White Stock No. X298—White Reignskin 
atin. Price a ra, inc ry Louis v- 
Stock No. X332—Brown Kid Theo Stock No. X292—Same in Black ered Heel. CLEAN-UP PRICE. $5.00 


Button, Brown Satin Quarter. 24 inch Satin. CLEAN-UP PRICE. . . ..$4.50 Stock No. X287—Same in Patent 


Full Louis Brown K 
CLEAN-UP PRICE $7.50 Stock No. X303—White Reignskin a a se. aw 


_—_Whi : : Flora Tie, No. 5 Silk Grosgrain Ribbon, Stock No. X294—Patent Chrome Two 

—_ Ph ae Air pre — 1% inch Baby Louis Wood Covered Eyelet Sailor Tie, 24% inch Full Louis 
ered Heel. CLEAN-UP PRICE. $4.7 Heel. CLEAN-UP PRICE... .$6. cod Covered Heel. CLEAN-U 

Stock No. X251—Patent PRIC $4.25 


: her 
Stock No. X318—Imported Silver 
Cloth Side Seam Opera. 24 inch Full pa Ag a lag ma Phe oe | sols Mg mode egy Peg ne 
aa ~ * _— : utton, 13% inch Baby Louis Wood 
Louis Wood Covered Heel. Price. $8.00 CLEAN-UP PRICE $4.25 Gouebttea. : Petes... $6.75 


Nathan D. Dodge Shoe Co. ° 
Newburyport, Mass. 
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If you want some of these operas with ankle 
straps, wire us collect. 


We will also. make up these straps to help 
you dispose of your pumps @ 50c a pair. 


Stock No. X360—Patent Leather Opera with Ankle Strap, 2H 4 
Full Louis Wood Covered Heel. Price 


Stock No. X361—Same in Dull Calf. 


Stock No. X324—Patent Leather C 
Covered Heel. CLEANZUP PRIC 


Stock No. X326—Same in Dull Calf. 
Stock No. X329—Same in Peters’ White Reignskin. CLEAN-UP 
PRICE ee 75 


Stock No. X325—Patent Leathe: 
Wood Covered Heel. CLEAN-U 


Stock No: X327—Same in Dull Calf. et Sa PRICE $4. - 
Stock No. X330—Same in Peters’ White Reignskin. CLEAN-UP 
PRICE $5.75 


Nathan D. Dodge Shoe Co. 
Newburyport, Mass. 


E. T. Fogg J.P. Murphy M. C. Oberdorfer Solly Schweitzer 
Boston New York iladelphia Chicago San Francisco 
183 Essex St. 851 Marbridge Bldg. 600 Denckla Bldg. 20 W. Jackson Bivd. 417 Pacific Bldg. 


Great Northern Bldg. 
Harry Wheeler Shoe Co. H. W. Drake ]. Rosenthal & Co. 
Montgomery, Ala. Kansas City, Mo. La mys Bidg. Fred Fuhrman Yonge St. 
537 Ridge Bldg. Rizal Ave., Manilla, B 1. Mexico Room 7, — P. O. 


All goods sold F.O. B. Newburyport, terms, net 30 days. Single pairs, 25 cents a pair extra. 
. Prices and Deliveries Not Guarantee1 
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Tred- Lite Steppers 


Guaranteed to Wear 60 Days 


NO Orony. 
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THE BOTTOMS ARE 

* GUARANTEED TO 

WEAR SIXTY DAYS 

OR WE REPLACE 

THEM WITH A NEW 
PAIR OF 
SHOES. 


5 


" Henry Kleine 0 —“Yoruall 


208 to 214 W. LAKE ST. CHICAGO 
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C.H.ALDEN CO 


U.s.% 









































We know only one way to ILLUSTRATED 
sd MODIFIED 
make Alden Shoes—the way pRoaue 
we have been following for seovers enawn 
LEATHER 


thirty years. 

— that is to build them to a 
standard of value and style 
that never varies. 


C. H. ALDEN COMPANY 


BETTER SHOES FOR MEN AND BOYS 
FACTORY BOSTON OFFICE 


ABINGTON, MASS. 10 HIGH STREET 
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POOR DEVILS! 


HERE will be just about so many shortsighted 
dealers who will get caught with empty shelves 
next Fall because of inability to get deliveries. 





POOR DEVILS! 


The fault will be their own. They are the hesitating 
kind. ‘They won’t order now and they will surely 
settle. 


GET THIS! 


The transportation situation is acute. The prospects 

are that conditions will be worse next Fall and Winter. 

There is a great shortage of transportation facilities 

right now. Replacements of cars and locomotives will 
, nowhere nearly meet the situation. 


WHAT ABOUT FALL DELIVERIES? 


Shoes, to be certain of delivery, have got to be started 
in works right off quick. This means that they must 
be ordered NOW. 


A few will still hesitate—POOR DEVILS! 


OUR SALESMEN ARE STILL ON THEIR TERRITORIES. 
4 POST CARD TO US WILL BRING OUR FULL LINES TO YOU. 


y, Auburn, De. 
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BUSINESS IS GOOD 


for those who have enough 


Pumps and White Shoes 












HESE, and others of the sea- 
son’s best sellers are carried 


IN STOCK. 


Today, more than ever before, the 
public is demanding the best in 
Children’s Footwear—and these 
shoes supply that demand. 















PATENT LEATHER 







No. 56—No Heel, 1-6.......... $2.15 Your order will be shipped the 
No. 58—Spr. Heel, 3-8......... 2.60 ae ° 

No. 60—Spr. Heel, 814-ll...... 3.15 day it is received. 

No. 62—Drop Heel, 11}4-2..... 4.25 







WHITE CANVAS 













No. 100—No Heel, 1-6......... $1.75 
No. 102—Spr. Heel, 3-8.°....... 2.15 
No. 104—Spr. Heel, 814-11..... 2.75 






No.{106—Drop Heel, 1114-2.... 3.35 
: greds . OSNE 


also made in 
- SHOES & STOCKINGS 







GUN METAL TAN VICI : 
Aas Form the firm foundation for hundreds 
er err of successful Children’s Shoe 
Departments 









It can strengthen yours 

















CATALOG ON REQUEST 





















. 


DR. A. POSNER, SHOES, Ine. 


140 WEST BROADWAY, NEW YORK CITY, N. Y. 





















TRADE MARK’ Factory 














Roebling and Hope Streets, Brooklyn, N. Y.  trapE MARK 
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\ \ THAT chance have you against 


the retailer whose reserve 
stock of all sizes and styles is near at hand, 
within easy shipping distance of his store? 





Our nine point distributing system reduces 
transportation charges to a minimum, brings 
shoes to your door when you want them and 
backstops your stock so that frequent turn- 
overs are both possible and practicable. 


The Rice & Hutchins Companies 
Distributors of All America Shoes 


192 Duane Street, New York City 90 South Pryor Street, Atlanta, Ga. 

233 W. Monroe Street, Chicago, Ill. Joseph I. Meany & Company, Inc, 

1025 Washington Ave., St. Louis, Mo. 16 North Fifth St., Philadelphia, Pa. 

Cor. Third & Race Sts, Cincinnati, O. The Atlas Shoe Company, 

210 St. Clair Ave., N. W., Cleveland, O. 614 Atlantic Avenue, Boston, Mass. 
101 Hopkins Place, Baltimore, Md. 


RICE & HUTCHINS 





Rice & Hutchins, Inc. 
10 High St., Boston, U. S. A. 














